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Stories About\Children 


According to a ty Agricul- 
tural Agent in southern Illinois, the 
following essay on “People” should 
have won a prize, but didn’t. It was 
written by a lassie in fourth grade. 

“People are composed of girls and 
boys, also men and women. Boys are 
no good at all until they grow up 
and get married. Men who don’t 
get married are no good either. 
Boys are an awful bother. They 
want everything they see except 
soap. My ma is a woman, and my 
pa is a man. A woman is a grown up 
girl with children. My pa is such a 
nice man that I think he must have 
been a girl when he was a boy.” — 


And Santa’s Face Was Red 


Perfectly cast and dressed for the 
part, portly Uncle Jim agreed to 
play Santa Claus for five small 
nephews and nieces. Everything went 
well until the moment of his depar- 
ture. 

“Ho, ho, ho,!” he rumbled into his 
beard. “Must be off now to visit 
other children all over the world. 
Donner and Blitzen and my other 
reindeer are waiting for me.” 

Wherewith he whoomed out of 
the door and rattled a chain of sleigh 
bells he had left outside. The child- 
ren were delighted. 

Five minutes later a crestfallen 
Santa Claus rang the doorbell. 

“Would you mind helping me look 
for my car keys?” he apologized. 
“Can’t seem to find them.” 


How Would You Answer 


Alert, bright youngsters, in their 
innocent attempts to fathom a mys- 
terious world, can drive parents al- 
most to the breaking-point with 
their queries. - “ 

Nevertheless, it’s the bounden duty 
of good parents to provide reason- 
able answers to seemingly impossible 
questions, as best they can. Random 
examples of these disconcerting 
queries: 

“How high is up there?” 

“Why does it rain when we're 
going on a picnic?” 

“Why did George Kell strike out 
with the bases loaded?” 

“Why can’t we have a new car 
like the Gotrox?” 

“If God and Jesus love me, why 
am I sick with the measles?” 

“Why are you so tired when I 
want to romp a little longer?” 

“Why does it have to get dark 
every night?” 

See what we mean? No? Well: 
_Here’s a baffling question one per- 
Sis'ent little boy put to someone we 
know when the latter’s guard was 
down: 

“Daddy, what do you do when 
you're working?” 

.t wit’s end as to how he might 
fre ne a detailed and logical answer, 
an’ impatient at the interruption 
to his evening’s perusal of the 
dai'y paper, the father burped: 

* Yothing.” 

! ped up the lad: 

“hen how do you know when 
you ve finished?” 


Bai Soldiers 


Little Patricia, aged six, fidgeted 
through the last rites for her Uncle 
Joe--her West Point Uncle—who lost 
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Schaefer Drops 
Prices on All 


Home Freezers: 


MINNEAPOLIS—Reductions rang- 
ing from 7.8% to 14.5% in retail 
prices of all Schaefer ‘“Pak-A-Way” 
home freezer models were announced 
by A. H. Rose, vice president in 
charge of sales for Schaefer, Inc. 
here. 

The reductions make new Pak-A- 
Way prices the lowest average in the 
industry, Rose claims. 

Prices were reduced as follows: 
model 800—down to $299 from 
$349.95; model 1500—down to $499 
from $549.95; model 2100—down to 
$599 from $649.95. 

“These new low prices will place 
our dealers and distributors in the 
best possible competitive position,” 
Rose said. 

The new prices become effective 
immediately and distributors are pro- 
tected at the new prices on cabinets 
in stock, according to Rose. 


Lean Spring Ahead 
For Civilian Mfrs. 


WASHINGTON, D. C.— Further 
sharp cutbacks in civilian production 
can be expected during the second 
quarter of 1952, with the possibility 
that there will be no nickel at all for 
civilian use. 

That forecast was made recently 
by both Charles E. Wilson, defense 
mobilizer, and Manly Fleischmann, 
National Production Authority ad- 
ministrator. 

Said Wilson: ‘The pinch of our 
economy is going to make itself felt 


(Concluded on Page 4, Column 3) 


NEMA 9-Mos. Freezer 
Sales Well Ahead of ’50 


NEW YORK CITY—Sales of home 
freezers by 24-25 manufacturers re- 
porting to the National Electrical 
Manufacturers Association here dur- 
ing the first nine months of 1951 
totaled 591,292 units, not far short 
of the total for the entire year of 
1950. 

During August and September, 
freezer sales were moving at a fairly 
rapid clip, better than any preceding 
month of the year except January 
and March, (March setting a NEMA 
record for monthly sales at 77,937 
units). 

August sales numbered 68,587 
(Concluded on Page 17, Column 1) 


Dwight Hardie Killed, 
Tom Plouff Injured 
In Auto Accident 


NEWTON, Kan.—Dwight “Dyke” 
Hardie, district manager for Ansul 
Ghemical Co., was killed, and Tom 
Plouff, assistant sales manager of 
Ansul’s refrigeration division, was 
seriously injured, in an automobile 
accident near here Dec. 7. 

Plouff, who has serious head in- 
juries and facial and body lacera- 
tions, is off the critical list, but will 
be hospitalized at the Axtell Christian 
hospital in Newton for some time. 

The accident is said to have oc- 
curred when a woman driver, travel- 
ing in the opposite direction, came 
upon a slow-moving farm tractor and 
in trying to pull out to avoid hitting 
the tractor, bounced off of it into 
the path of Hardie’s car. Occupants 
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G-E Introduces 
Refrigerators, 
Freezer for 52 


LOUISVILLE, Ky.—A new space- 
saving 11-cu. ft. food freezer incor- 
porating all the major features of 
earlier models, but narrower in width 
by a full foot, highlights the 1952 
line of General Electric refrigerators 
and food freezers. 

According to W. M. Timmerman, 
general manager of the G-E house- 
hold refrigerator department, natural 
draft condenser cooling has made it 
possible to combine freezing mechan- 
ism and freezer in a single integrated 
unit without affecting storage ca- 
pacity or depth. 

Designated NA-11J, the food 
freezer has a capacity of 389 Ibs. 
and can fast-freeze up to 60 lbs. of 
food in a period of 24 hours. Other 
features are a counterbalanced lid, 
adjustable temperature control, auto- 
matic interior lighting, and an out- 
side signal light to indicate proper 
functioning. 

Four new refrigerator models, 
which provide extra storage space 
through shelves recessed into the 
doors, have been added to the line. 
Furnishing convenient storage for 
eggs, cheese, soft drinks, and small 
jars, these shelves also make such 
articles readily accessible to the 
housewife. 

Refrigerator-freezer combinations 
in both the 8 and 10-cu. ft. sizes have 
three door shelves. The freezer com- 
partment in these models maintains 
a temperature of 0° F. and can store 


(Concluded on Page 4, Column 2) 


Brunner To Market 
5 Heat Pump Units 


‘NEWARK, N. J.—A line of heat 
pump type year-round packaged air 
conditioners will be made in five 
sizes—2, 3, 5, 7%, and 10 hp.—and 
marketed under the trade name 
“Comfortaire,” by Brunner Mfg. Co. 

Brunner, a veteran manufacturer of 
commercial refrigeration machines, 
will produce the Comfortaire line at 
the plant of its subsidiary company, 
American Coils Co., in Newark. 

Michael Parcaro will be in charge 
of the Comfortaire heat pump divi- 
sion with sales headquarters at 360 
Thomas St., Newark. Sales of all 
other Brunner products will continue 
to be handled through the regular 
channels at the Brunner Mfg. Co. 
headquarters in Utica, N. Y. 

Distribution of the packaged heat 


(Concluded on Page 11, Column 2) 


G-E To Market Room 
Coolers Nationally 


BLOOMFIELD, N. J. — General 
Electric’s room air conditioner line, 
which includes %-ton and %-ton 
window-sill models, will be marketed 
on a nationwide basis in 1952, it was 
announced by Harold B. Donley, man- 
ager of marketing of the company’s 
Air Conditioning Div. 

Donley said the new units will be 
distributed through approximately 75 
recognized appliance wholesalers and 
in turn by their dealers on a selec- 
tive franchise basis, and will be 
backed with a strong advertising and 
promotional program. 

The complete G-E room air con- 
ditioner program will be presented 
in full detail at a series of “down- 
to-earth” dealer sales meetings to be 
held early in 1952, he stated. 

According to Donley, design and 
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Kelvinator ’52 
Refrigerator Line 


Includes 8 Models 


NEW YORK CITY—Kelvinator's 
new line of refrigerators for 1952 
includes eight models ranging in 
size from 7 to 12 cu. ft. and in price 
from $229.95 to $499.95. 

Two models in the line, announced 
at a special press showing in the 
Essex House here, are equipped with 
the company’s new “magic cycle” 
high-speed _ self-defrosting system. 
Described in the Dec. 10 issue of the 
NEwsS, the’ system is said to permit 
rapid automatic defrosting without 
the use of electrical heating devices. 

Other features of the line are 
“cold-clear-to-the-floor”’ design, hori- 
zontal freezer chests, door shelves, 
butter chests, controlled humidity, 
and color highlights, according to 
C. T. Lawson, vice president in 
charge of sales. 

The 12-cu. ft. model is a two-door 
refrigerator with a built-in “home 
freezer’ across the top, separately 
insulated and controlled. Its lower 
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Uniflow Introduces 
Soft Drink Dispenser 


ERIE, Pa.—Uniflow Mfg. Co., pro- 
ducer of beer cooling equipment and 
other refrigeration equipment, is 
entering into production of a new 
product—a soft drink dispenser. 

The Uniflow soft drink dispenser 
is being made available in a variety 
of models with three-way faucets 
available on either the front of the 
cabinet, or the gooseneck type on the 
top of the cabinet. Models come 
complete with an attached cabinet 
for syrup tanks, which can be in- 
stalled remote from the dispenser or 
left attached to the dispenser. 

This dispenser will provide four 
different flavors of carbonated soft 
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Copper, Nickel Supplies 
Smaller for 2nd Quarter 


WASHINGTON, D. C.—Supplies of 
copper and nickel for civilian goods 
will probably be even smaller in the 
second quarter of 1952 than in the 
first quarter, Manly Fleischmann, 
head of the Defense Production Ad- 
ministration and the National Pro- 
duction Authority warned recently. 

He does not look for any further 
tightening in aluminum ands steel 
supplies for civilians, feeling that ex- 
pected additional production by next 
summer will gradually ease the 
strain on these metals. 

Anticipated expansion of the 
atomic energy program, which con- 
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Sunbeam Wins Injunction 
In Fair Trade Action 


SAN FRANCISCO—A temporary 
injunction restraining a western drug- 
store chain from selling fair-traded 
Sunbeam products at cut prices has 
been issued by U. S. District Judge 
Oliver J. Carter. 

The order was issued in an $825,- 
000 treble-damage suit filed by Sun- 
beam Corp. Defendants were accused 
not only of cutting prices unlawfully, 
but of obtaining Sunbeam products 
illegally and of conspiring to restrain 
trade. 

In Washington, meanwhile, Sun- 
beam asked the U. S. Supreme Court 
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If Sale Is Not Completed, 
RCA and Others Likely To 
Enter Bids for Purchase 


CHICAGO — Ross Siragusa’s pur- 
chase of Borg-Warner’s Norge Div. 
for Admiral is considered imminent 
by men close to both groups. 

At the moment Siragusa and his 
staff are appraising the Norge plants 
in Effingham and Herrin, Ill, and 
Chattanooga, Tenn., in an attempt 
to determine the price to be paid 
for the properties. 

According to sources close to the 
thrones, Norge’s Muskegon, Mich., 
plant does not figure in the transac- 
tion. This factory is said to be ear- 
marked for defense production. 
Furthermore, Siragusa is said to be- 
lieve his Galesburg plant can produce 
enough cabinets—especially under 
current quotas—for the Admiral and 
Norge lines. In that event Tecumseh 
units probably will power both. 

The Effingham operation could 
turn out ranges for Admiral as well 
as Norge. Currently Admiral’s ranges 
are produced on contract by an inde- 
pendent supplier. 

Admiral is said to have no plans 
for entering the washing machine 
business, so Norge’s Herrin plant 
will continue to turn out Norge 
washers solely if the deal goes 
through. 

Inside dope is that Siragusa has a 
gentleman’s agreement with Borg- 
Warner to submit the first bid for 
the Norge properties, organization, 
and goodwill. If the two groups can- 
not get together on the price before 
Jan. 1, other interested parties may 
enter the picture. RCA is said to 
have the next crack at the deal if 
the negotiations with Admiral fail. 

Prize package in the transaction 
is the acquisition of the Norge dis- 
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OPS Says No Extension 
Of CPR 2 2,30 Deadline 


WASHINGTON, D. C.—The Office 
of Price Stabilization last week 

1. Announced that there would be 
no further extensions of the manda- 
tory filing date for Ceiling Price 
Regulations 22 and 30. This date is 
Dec. 19. 

Price Stabilizer Michael DiSalle 
stated: “These regulations have ex- 
isted since last spring, and manufac- 
turers have known all along that a 
mandatory effective date was in pros- 
pect. We believe that all affected 
businesses have had ample time to 
make their calculations.” 

He added that this does not apply 
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NARDA Meeting Plans 
Sales Promotion Panel 


CHICAGO — A panel discussion 
on “Sales Promotion Ideas That 
Click” will be one of the highlights 
of the 1952 annual convention of the 
National Appliance & Radio Dealers 
Association. 

The meeting will be held at the 
Conrad Hilton (Stevens) hotel here 
Jan. 14-15. Expected to be the best 
attended in the association’s history, 
the convention will be addressed by 
several personalities from all seg- 
ments of the industry. 

The meeting will be preceded Sun- 
day night, Jan. 13, with a reception 
in the Upper Tower for the delegates, 
their wives, and guests. Registration 
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Dealer Increases 
Volume by Offering 5% 
Off on Second Purchase 


FREEPORT, IIll.—Kahl Appliance 
Co. here has increased volume by 
offering to every appliance purchaser 
a 5% discount on each additional ap- 
pliance purchased. 

L. F. Kahl, a Crosley dealer of 11 
years standing, tried out the idea 
originally as a “test.” 

Maintaining a large, well-equipped 
service department, he* bent every 
effort to provide customers with good 
service so, when appliance-buying 
time came again, they would revisit 
the store. 

Good service alone, however, 
wasn’t enough to insure full loyalty 
on the part of previous-sold cus- 
tomers—particularly in these days of 
high trade-ins and other such price 
competition, Kahl found. So he de- 
cided to offer every customer buying 
his first appliance from the store, a 
flat 5% discount on each successively 
purchased appliance, no matter what 


it may be. 
Now, 50% of the store’s total 
volume consists of “repeat  pur- 


chases.” Before, a 10% to 15% re- 
peat-sale average was considered 
excellent. 


Wn. S. Snead Retires 
At Emerson Electric 


ST. LOUIS—The vice president and 
treasurer of The Emerson Electric 
Mfg. Co., William S. Snead, who has 
held that office since 1942, is retir- 
ing Dec. 31, the company announced. 

Snead has been a director of the 
company since 1936, and will con- 
tinue to serve in that capacity. 

The present vice president and 
assistant treasurer, Ralph E. Peter- 
ing, who was elected to that office 
in March, 1951, will succeed Snead 
as vice president and_ treasurer. 
Petering was elected to the board 
of directors as of Dec. 1, 1951. 


JUST ASK US! 


Turn to “What’s New” Page for 
useful information on new products. 


Sherer Sales Managers Hear Centennial 
Year Plans for New Products, Facilities 


MARSHALL, Mich.— Zone _ sales 
managers of Sherer-Gillett Co., 
meeting here recently, were shown 
two new cases and new production 
facilities. 

The sales managers spent three 
days at a conference with factory 
executives to consummate plans for 
the 1952 sales program. 

One of the new models unveiled at 
the meeting was a multiple deck 
dairy case to be available in two 
lengths, 10 ft. and 6 ft., with or 
without mirrored superstructure. The 
other is a 10-cu. ft. open, self-serve 
case for frozen foods. 


NEW GAS-FIRED OVEN 


New production facilities at the 
factory include a 72-ft. gas-fired 
baking oven with continuous con- 
veyor. The new oven is used in con- 
junction with a new _ water-wash 
spray booth and the two units will 
enable the company to produce a 
more durable, uniform finish for its 
refrigerators. 

In operation for the first time 
were new conveyor-type assembly 
lines which enable units to be moved 
with greater dispatch during the ac- 
tual assembly process. At the same 
time considerable labor and time is 
saved from the start of the journey 
down the assembly lines to the ship- 
ping room, the company said. 


SPACE FOR CONVEYOR LINES 
TOTAL 1,28 FT. 


Space for the new conveyor lines, 
which total 1,284 ft. in length, has 
been made by moving into a new alu- 
minum warehouse all material stocks 
not in need for immediate produc- 
tion. The new building measures 40 
ft. by 200 ft. 

Speaking for the group as a whole, 
E. W. Orrall, ranking zone manager 
in point of service, expressed confi- 
dence “that with the new factory 
facilities, new models added to an 
already outstanding line, and the in- 
spiration of the company’s centennial 
year, 1952 will be an outstanding one 
from every angle.” 

Established in 1852, the Sherer- 


Gillett Co. will celebrate its centen- 
nial year during 1952. For all of that 
one-hundred-year period, the com- 
pany has been associated with food 
merchandising and for the past 25 
years or more has concentrated its 
activities entirely to the production 
and sale of commercial display and 
storage refrigerators, according to 
Orrall. 


ATTENDING CONFERENCE 


In attendance at the conference 
were E. W. Orrall and Robert E. Or- 
rall, Braintree, Mass.; George J. 
Frank, Ridgefield, N. J.; John C. 
Glover, Montrose, Ala.; W. L. Win- 
chester, Carthage, Mo.; John R. Palm, 
Minneapolis; C. R. Rogers, San 
Mateo, Calif.; William Sluman, Ed- 
monds, Wash.; and J. Fred’ Miller of 
Marshall. : 


Admiral President Foresees 
Appliance Shortages In ’52 
Because of Defense Needs 


CHICAGO—A shortage of house- 
hold appliances is inevitable in 1952 
as a result of Defense Production 
Authority cutbacks in critical mate- 
rials, L. H. D. Baker, vice president- 
appliances of Admiral Corp., pre- 
dicted recently. 

“Instead of worrying about where 
and how to sell our Dual-Temp re- 
frigerators,” he said, “our greatest 
current problem is how to produce 
as many refrigerators next year as 
we can sell.” 

Baker pointed out that Admiral 
has reduced refrigerator production 
by approximately the same amount 
as the company’s most severe cut- 
back in sheet steel. 

“Also on the short supply list are 
copper, nickel, and aluminum,” he 
said. “In addition to severe cutbacks 
in our supply of raw materials, costs 
are rising and price increases on 
available refrigerators are_ inevi- 
table.” 


Pretty, Practical Christmas Package 


SANTA CLAUS' STAND-IN, Ann Brendon, shows how a decora- 

tive red bow to contrast the white exterior of Admiral's Dual- 

Temp refrigerator can make an attractive Christmas package for 
the whole family. 
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ALCO SOLENOIDS 
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coated magnet wire 


insulation 
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Alco Solenoids lead. the field because we've 
put our best in the coils... engineered them 
to give you dependable, trouble-free service. | 


@ highest grade, precision-tested, enamel 
@ imported Egyptian cotton thread for greater 
@ complete moisture removal before sealing 


@ maximum penetration of high dielectric 
sealing compound—not just dipped 


@ controlled heat treatment in our specially 


PLUS — 100% inspection with five separate 
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Canadian Mfrs. Defend 
Resale Price Maintenance 


OTTAWA, Ont., Can.—Resale price 
maintenance practices help prevent 
unemployment, the Canadian Electri- 
cal Manufacturers’ Association said 
in endorsing the argument against 
the government’s proposal to make 
these practices illegal. 

The association, spokesman for the 
$580,000,000 electrical manufacturing 
industry in Canada, told Parliament’s 
special committee on retail price-fix- 
ing that the practice whereby a 
manufacturer establishes the price at 
which his product will be sold to the 
public “tends to prevent peaks and 
valleys in the whole economic struc- 
ture.” 

It “eliminates lay-offs and stabilizes 
employment,” and, the association’s 
submission maintained, “if peaks and 
valleys could be controlled, depres- 
sions would be eliminated.” 

While helping to stabilize the in- 
dustry and employment, resale price 
maintenance has also been of benefit 
to the consumer, the association 
maintained. 

It cited the case of a manufacturer 
who sells a 6-ft. refrigerator for 
$299, not including excise tax. If the 
price of the refrigerator had followed 
the increase in the cost of food, it 
would not sell at $299, but at $710. 


If it had followed the clothing 


price increase, it would be selling at _ 


$608, and if it had followed labor 
index jumps, it would be selling at 
$860. 

It was not true, said the associa- 
tion, that price maintenance discour- 
ages economic efficiency, as main- 
tained by the MacQuarrie committee 
which recommended steps against re- 
sale price maintenance. 

In fact, the association declared, 
it forced a high degree of efficiency 
on the manufacturer in order to sur- 
vive. This was said to be proven by 
the fact that prices of price-main- 
tained items were lower than those 
which were not. 


Rheem Promotes Giving 
Water Heaters for Xmes 


NEW YORK CITY—In what is 
termed the first program ever offered 
by a water heater manufacturer for 
cashing in on Christmas buying, 
Rheem Mfg. Co. is promoting the 
theme that an automatic water 
heater makes ‘an ideal Christmas 
family gift that will be enjoyed for 
years to come.” 

The company has provided dealers 
and distributors with complete 
Christmas promotion kits. The kits 
include red ‘Merry Christmas” rib- 
bons and bows to put on water heat- 
ers sold during the holiday season. 

Rheem is also offering a holiday 
special model heater ‘at substantial 
discounts to dealers, distributors, and 
purchasers” to help stimulate sales 
in what is normally a slack selling 
period for the trade. 


Thor Ups Drier Prices 
To Include New Tax 


CHICAGO—A 10% increase in the 
suggested list price of Thor gas and 
electric clothes driers was announced 
recently by Thor Corp. here. The in- 
crease includes the 10% manufac- 
turer’s excise tax. 

Price of the electric drier was 
raised from $239.50 to $263.45 and 
the gas drier from $279.50 to $307.45. 


| AIR 
CONDITIONERS 


3 to 50 Ton Units complete 
with evaporative condensers 
BAL-AIR MANUFACTURERS 


P. O. BOX 576 
COLUMBIA, S. C. 


Pinnacle 


FREE FOLDERS 
OF COMPLETE LINE 


Export Dept.: 
39 Broadway, 
New York 
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EQUIPMENT CORPORATION 


FLEETWOOD, PENNSYLVANIA q 
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| DISTRICT SALES SUPERVISOR 


Nationally known manufacturer of Commercial Refrigerators has 
attractive proposition for one or more aggressive supervisors for the 
Maryland, Delaware, Virginia and North Carolina territories. This 
advertisement should interest a younger sales-engineer desirous of 
building for the future or an experienced man desirous of making 
a change. Our products would fit very well into the selling plans 
of a man now having an allied but non-competing line. Our own 
personnel know about this advertisement. Please furnish details of 
experience, present connection, etc., in first letter. 


ADDRESS BOX 3880 
AIR CONDITIONING & REFRIGERATION NEWS 
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Gov't Cracks Down on 


Service, Repair Firms 
For Violation of CPR-34 


WASHINGTON, D. C.—A nation- 
\ide crackdown on violators of Ceil- 
iig Price Regulation 34, the govern- 
1ient order covering service and re- 
j air firms, has been launched by the 
( ffice of Price Stabilization, accord- 
ig to Edward P. Morgan, OPS 
eiforcement director. 

Declaring that non-compliance 
vith the regulation is “quite wide- 
s read” in some areas, Morgan said 
authorization has been secured from 
tie Department of Justice for Fed- 
e-al attorneys to file injunctive ac- 
tons in the field immediately with- 
oit pre-clearance from Washington. 

Ignorance of the existence of CPR 
8. and its requirements, particularly 
the filing and posting provisions of 
Section 18, can no longer be given 
as an excuse because the regulation 
became effective last May 16, Mor- 
gan said. 

“The service trades represent about 
12% of the average consumer’s 
budget and cannot be overlooked,” 
Morgan asserted. “Every effort has 
been made throughout the country to 
publicize the regulation, both through 
the daily and weekly press and 
through trade journals. Vigorous en- 
forcement action will now be taken 
to get greater compliance.” 


Alton Mfg. Supplies Air 
Cooling for Western Bases 


DALLAS—B. P. Edelman, general 
sales manager of Alton Mfg. Co., 
said Dallas-made air conditioners 
will cool military personnel from 
Texas to California. 

Edelman’s firm builds large air- 
washer evaporative cooling units and 
refrigerated air conditioners. He said 
units are slated for enlisted men’s 
barracks, officers quarters, mess 
halls, and theaters at three California 
Air Force bases, several Army bases 
in New Mexico, and for Big Spring’s 
new Air Force base. 

He said Big Spring will get a quan- 
tity of the largest packaged units 
ever built. The giant 2,300-lb. air 
washers measure 10 by 7 by 7% ft. 
Twin squirrel-cage blowers will waft 
20,000 cu. ft. of bracing air into serv- 
icemen’s buildings each minute. 


TV Repair Firm Suffers Treble 
Damages for OPS Violation 


WASHINGTON, D. C.—The dis- 
trict Office of Price Stabilization has 
collected treble damages amounting 
to $214 from a local television repair 
firm for 49 overcharges on radio and 
television tubes, according to Vincent 
A. Holmes, district OPS director. 

The firm is operated by Edward 
M. Meyer, who trades as Edward M. 
Meyer Co., Dorsey’s, Dudley’s, and 
McKay’s. Receipt of 10 complaints 
started an investigation. 


560 Neb. Dairy Farms Have 
Mechanical Milk Coolers, 
Health Dept. Reports 


LINCOLN, Neb.—There are now 
more than 560 dairy farms approved 
as Grade A for the Lincoln market 
and equipped with mechanical cool- 
ers, it was reported by Dr. Roland 
H. Loder, director of the Lincoln- 
Lancaster Health Dept., which has 
charge of enforcing the Grade A 
sanitary requirements on all milk 
entering Lincoln. 

He pointed out that in Lincoln all 
milk sold for human consumption as 
fluid milk must come from farms 
complying with the U. S._ public 
health service ordinance and code as 
adopted by the city. 


Macy’s Handles Few 
Fair Trade Products 


NEW YORK CITY—Macy’s stock- 
holders were told recently by officials 
that the department store has signed 
“a very few” fair trade agreements 
with manufacturers in order to get 
merchandise. 

Jack I. Straus, president of R. H. 
Macy & Co., disclosed that “some” 
contracts have been signed since the 
price war. Richard Weil, president of 
Macy’s New York, explained that 
this was done in the interests of pro- 
viding complete stocks. 

However, Weil pointed out, the 
fair-traded merchandise handled by 


‘the store last spring represented less 


than 10% of total inventory. Today, 
he added, the figure is much lower. 


Straus stressed that Macy’s will 
contest “vigorously” the $6 million 
suit filed against it by Sunbeam. He 
said: 

“We call your attention to the fact 
that the Circuit Court of Appeals in 
Philadelphia handed down a decision 
several days after the start of the 
action against Macy’s in which the 
same manufacturer was not granted 
its request for injunction against 
certain retailers of Philadelphia in a 
case which contains many of the 
claims now made against Macy’s.” 

Straus said he was opposed to any 
amendment to the Miller-Tydings 
Act which would restore fair trade 
to its former status. 


ABC Vending Sets Up Dept. 
For Dept. Stores, Factories 
With'Heffer as Head 


NEW YORK CITY—A new depart- 
ment has been set up by ABC Vend- 
ing Corp. to specialize in the devel- 
opment of vending concessions in de- 
partment stores and industrial plants 
throughout the country, according to 
Charles L. O’Reilly, who is chair- 
man. 

O’Reilly said the department will 
be headed by M. L. Heffer, a partner 
in Johnson Tobacco Co., who was re- 
cently appointed vice president of 
ABC Vending. 


Lovely to Look: at-..50 Wonoyf 10 Oun 


‘‘OLIDAY DINNERS EASY—baked 
- \d prepared weeks ahead and frozen 

the BEN-HUR. That's only one of 
' any reasons families enjoy the food- 
‘ving BEN-HUR. 


8.5 cu. ft. 
BEN-HUR. Holds 
up to 425 Ibs. 
Others, 13.1, 16 
and 20 cu. ft. 


‘The New “R.O.P.”* BEN-HUR is to- 


. 


Operating Economy 


Flexible Air Conditioning Provided by 


24 Packaged Units Cuts Waste Cooling 


WACO, Texas—An installation of 
packaged air conditioning so eco- 
nomical that it is attracting the at- 
tention of many building operators 
throughout the state, is a unique fea- 
ture of the new Medical Arts build- 
ing, composed of clinics and physi- 
cians’ offices here. 


NEEDED SYSTEM WITH 
LOW OPERATING COST 


Because air conditioning costs ran 
prohibitively high during the past 
two summers when the temperature 
hit 106° and hovered near that 
mark for a month at a time, the 
occupants of the Medical Arts build- 
ing went to Kelly Refrigeration Co. 
here, air conditioning specialist, for 
the most economically-operated type 
of cooling system possible. 

Solution was 24 UsAirco package 
units, installed two to a floor, and 
connected to ducts straight across 
the building, each to handle a single 
zone, consisting of from three to five 
offices. 

The project, when drawn up, met 
every specification, particularly the 
economy standpoint, inasmuch as 
office areas not in use could be “cut 
out of the system” merely by shut- 
ting down the package unit supply- 
ing the area. 

Installation provides 23 5-ton units, 
and one 7%-ton unit, which was 
added to handle heavy loads created 


in a laboratory section of the build- 
ing, which uses ovens, burners, and 
other heat-producing equipment. 

The package units are located one 
to each side of the building, and sup- 
ply cooled air to a string of offices, 
by means of a 12 by 12-in. duct, 
furred into the ceiling, with overhead 
diffuser outlets, centrally located in 
each office. : 

Return air is handled by installing 
a louvered grille in the bottom of 
each office door, leading into the hall, 
Air, after reaching the floor level, is 
merely returned down the hall to the 
intake at the package unit, mounted 
at the end of the hall. 


PACKAGED UNITS HIDDEN 


Each package unit supplies 1,000 
c.f.m., adequate for the new building 
because of its tight construction and 
small amount of leakage. The pack- 
age units are completely concealed 
in small utility rooms, provided at 
the end of the hall on each floor, yet 
are readily accessible for repairs or 
maintenance. 

Constantly varying load on the 
building may be compensated for by 
shutting down or turning on differ- 
ent combinations of package units. 
Each tenant in the building furnishes 
the building engineer with a sched- 
ule of the hours during which his 
space will be used, and the air condi- 
tioning service is scheduled accord- 
ingly. 


day’s easiest-selling freezer. There are 
many reasons—including today’s 
more powerful point-of-sale dealer 
help program. Ask about it! 


(*Record Of Performance) 


CN-HUR MFG. CO. @ Dept. AC — 634 E. Keefe Avenue @ Milwaukee 12, Wisconsin 
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FARM and HOME FREEZERS = 
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Solder. 


PACKE 


Fe FOR A 
‘ ‘Permanent-Mo 
el 


ee 


STANDARD TYPE 


Ball check in balancing channel 
permits diaphragm inspection 
and replacement with valves 
under line pressure. Sizes, 44” 
thru ¥%” flare; Y%”" thru 1%” O.D. 
Solder, %” thru 1” F.P.T. 


BLUE BANTAM TYPE 


Same as standard Balanced- 
Action valve except that dia- 
phragms cannot be inspected 
or replaced under line pressure. 
Size %" thru %” flare and O.D. 


M. Franz Breitling James W. Stewart 


Ajax Names Breitling, 
Stewart to New Posts 


EVANSVILLE, Ind.—W. C. Dunn, 
president of The Ajax Corp. of 
America, has announced the appoint- 
ment of James W. Stewart as gen- 
eral manager and M. Franz Breitling 
as sales manager. 

Stewart has been in the refrigera- 
tion and air conditioning business in 
various capacities for 20 years. For 
two years previous to assuming his 
present duties, he was an Ajax dis- 
tributor in the New York City area. 
Earlier, he was for several years 
eastern regional manager for Stand- 
ard Air Conditioning Inc., then a 
division of the American Radiator 
Standard Sanitary Corp., and has 
also headed his own distributing or- 
ganization in refrigeration and air 
conditioning in New York City. 

Preceding his advancement to the 
position of sales manager, Breitling 
was a district manager for The Ajax 
Corp. Before his association with 
Ajax, he was vice president and 
director of USAY International. 


LINE VALVES 


really give you 
something extra 


They give more dependable service because 
of advanced field-proven design and 
construction as well as patented features. 


RF oR Pi 


thru 5”. 


Compact and strong with self-aligning 
stem disc. Sizes (F.P.T.), screw bonnet: 
Y%" thru 1”, bolted bonnet 14” 
thru 2”—with flange connections 14” 


Globe and angle types with 
solder connections, bolted bon- 
nets, sizes 7%” thru 5¥%e” O.D. 


SEMI-STEEL 
WING CAP TYPE 


With bolted bonnets and square 
companion flanges. Furnished with 
brass tailpieces (O.D. Solder) 14%” 
thru 5%” or with steel tail- 
pieces for welding to pipe, sizes 
1%” thru 5”. 


Also Globe and angle types with 
F.P.T. connections, sizes 2” 
thru 2”. 


HENRY—Standard equipment by leading Manufacturers, Army, Navy, 
Coast Guard and Maritime Commission ¢ Stocked by Leading Jobbers 
WRITE FOR CATALOGS 


HENRY VALVE CO. 


SINCE Lore 


Valves—Driers—Strainers—Control Devices and Accessories for 
Refrigeration, Air Conditioning and Industrial Applications 


MELROSE PARK, ILL. (CHICAGO SUBURB) 
CABLE: HEVALCO, MELROSE PARK, ILLINOIS 
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CPR-22, 30-- 


(Concluded from Page 1, Column 5) 


to adjustments based on the Capehart 
amendment which can be made at 
the option of the manufacturer at 
any time on Form 100. 

2. Revised its definition of manu- 
facturer under CPR’s 30 and 67 to 
limit the term to those persons who 
make their own brand name products 
and replacement parts or furnish the 
tools and dies for these brand name 
products and/or replacement parts 
to a supplier who makes them. 

The revision was intended to per- 
mit those manufacturers who sell 
but do not make brand name prod- 
ucts to price under the reseller’s 
regulation (CPR 67) rather than 
CPR 30. The action was taken be- 
cause the ceiling price of brand name 
commodities made by one manufac- 
turer for another differed in some 
cases from the price on the same 
product he sold under his own name 
to his own disadvantage. 

If a brand name seller wishes to 
price under CPR 30 rather than 
CPR 67, he must so notify OPS, 
otherwise he will be required to price 
under CPR 67. 

8. Amended CPR’s 30 and 67 to 
authorize CPR 30 manufacturers to 
reflect in their ceiling prices current 
changes in excise taxes on sales of 
commodities bought from _ other 
manufacturers for resale under a 
private brand name and to allow re- 
sellers under CPR 67 to reflect these 
adjustments made by their suppliers. 

The action was taken to relieve 
manufacturers of a difficult adminis- 
trative problem of pricing and segre- 
gating stock on which different ex- 
cise tax rates have been paid be- 
cause of the Nov. 1 tax change. 


Model LF-8J 


G.-E 52 Line-- 


(Concluded from Page 1, Column 3) 


frozen foods for as long as a year. 

Refrigerators with freezing com- 
partments across the top of the cabi- 
net are available in 8 and 11-cu. ft. 
deluxe models. Both come equipped 
with door shelves, large fruit and 
vegetable drawers which roll easily 
on rubber wheels, a butter condi- 
tioner with adjustable temperature 
control, and four ‘“Redi-Cube” ice 
trays. These same features are also 
found in the refrigerator-freezer 
combinations. 

Recommended national retail prices 
of the new refrigerator models are: 
Refrigerator-freezer combination, 
NH-8J, $467; NH-10J, $509.50; 
across-the-top refrigerators, LF-8J, 
$356.50; LF-11J, $392.50. 

The recommended price of the new 
model food freezer will be announced 
early next year. 


Model NH-10J 


© 


Cuthacks-- 


(Concluded from Page 1, Column 2) 


more and more. We had a certain 
amount of fat to carry us well over 
the beginning stages of mobilization. 
“The fat is being dissipated now 
and we shall know what it is to live 
a leaner existence. New taxes have 
gone into effect. Shortages will be- 
come more and more apparent.” 
Fleischmann pointed out that as 
the defense program grows there will 
be more competition between defense 
programs and between them and the 
plant expansion program for a great 
many commonly used components. 
He said that NPA will probably 
continue its policy of trying to give 
all manufacturers some _ metals, 
though it may at times step in to 
see that component manufacturers 
receive enough materials and that 
components go to the right places. 
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Sunbeam Wins Injunction -- 


(Concluded from Page 1, Column 4) 
to review the decision of an Appeals 
Court which ruled against the manu- 
facturer in a fair trade suit involving 
Civil Service Employes’ Cooperative 
Association, Philadelphia. 

Named as defendants in the West 
Coast suit were: 

Payless Drug Stores; Skaggs Pay- 
less Drug Stores, a California cor- 
poration; Payless Drug Store of 
Salem and Payless Drug Store, both 
Oregon corporations; Skaggs Drug 
Stores, Inc., a Utah corporation; Pay- 
less Drug Co., a partnership com- 
posed of L. Justin Skaggs and Mary 
Skaggs, his wife; Theodore H. 
Zimmerman, trading as Payless Drug 
Store; and 12 other officers and di- 
rectors of the firm. 

Sunbeam charged that the defend- 
ants have: 


SUNBEAM’S CHARGES 


1. Illegally induced retailers in Cali- 
fornia, Washington, Oregon, and 
other states, who have signed Sun- 
beam fair trade contracts, to supply 
them (the defendants) with Sun- 
beam products in violation of both 
retailer and distributor fair trade 
agreements. 

2. Induced still further contract 
violations by advertising and selling 
Sunbeam products at less than fair- 
traded minimum prices for the pur- 
pose of inducing retail competitors 
to sell at less than such prices. 

3. Persuaded small dealers to sign 
Sunbeam fair trade contracts and 
induced persons not in the retail 
business to pose as retailers and 
enter into a similar contract for the 
purpose of fraudulently acquiring 
Sunbeam products for resale to the 
defendants. 

4. Conspired, in violation of Fed- 
eral anti-trust laws, to restrain and 
monopolize trade by using the eco- 
nomic power of their chain organi- 
zation to cut, fix, and control prices 
of Sunbeam products at a level pre- 
venting competitors from handling 
them profitably. 

5. Forced competitors through 
such action to stop selling Sunbeam 
products, thereby restricting compe- 
tition. 

‘Defendants’ acts,’ Sunbeam de- 
clared, ‘are creating discord and dis- 
satisfaction generally among retail 
dealers in California, Washington, 
and Oregon selling Sunbeam prod- 
ucts and contract violations among 


large numbers of them who have 
executed contracts with Sunbeam. 

“The result has been, and will con- 
tinue to be, great and irreparable 
damage to Sunbeam’s business, it: 
goodwill, and its trademarks symbol- 
izing goodwill.” 4 

In the suit against Civil Service 
Employes’ Cooperative Association, 
filed in the U. S. District Court, Phii- 
adelphia, Sunbeam accused the group 
of selling its products for less then 
established minimums. 

The association did not enter ino 
a fair trade agreement with Su- 
beam. But under the Pennsylvan'a 
fair trade laws, resale prices ave 
binding on non-signers. 

District Court ruled in favor of 
Sunbeam and the decision was later 
upheld by the U. S. Court of A»- 
peals in Philadelphia. However, the 
case was re-tried following the U. 5. 
Supreme Court’s ruling in the 
Schwegmann case and the Appea's 
Court then reversed itself, declaring : 

“It is the interstate character of 
Sunbeam’s commerce that is crucial 
and governing, for it is Sunbeam’'s 
price fixing scheme which constitutes 
a trade restraint.” 

In the appeal to the Supreme Court 
from this decision, Sunbeam main- 
tains that its transactions are not 
in interstate commerce and there- 
fore are not affected by the Schweg- 
mann case. The company said: “The 
whole tenor of the Schwegmann case 
was based on transactions in inter- 
state commerce.” 


NOT INTERSTATE COMMERCE 
CASE 


According to Sunbeam, the court 
ignored the purely local nature of 
the association’s transactions and 
failed to recognize the company’s 
right to restrict use of its trade- 
mark to retailers who maintain its 
resale prices. 

Sunbeam explained that it ships its 
products to Pennsylvania distributors 
who are bound by resale contracts. 
Any products that reach the associa- 
tion do so unintentionally and it is 
impossible “to assert that there is 
a continuous channel of commerce 
from the factory to the association’s 
store,” Sunbeam asserts. 

Letting the lower court’s decision 
stand, the manufacturer contends, 
would extend the Schwegmann case 
to where it invalidates the non-signer 
clauses in the state laws. 


NARDA Meeting Plans Set- - 


(Concluded from Page 1, Column 5) 


Sunday evening will be in the Nor- 
mandy Lounge. 

Monday morning breakfast, Jan. 
14, will open with a _ report by 
NARDA President Mort Farr, fol- 
lowed by committee reports delivered 
by Vice President P. S. Urner of 
Bakersfield, Calif. The featured 
breakfast speaker will be Al Robert- 
son of Oklahoma City, discussing the 
general problems of dealers. 


SALES PROMOTION PANEL 


The Monday morning meeting, in 
the Grand Ballroom, will start with 
a panel of selected retailers discuss- 
ing sales promotion ideas. This will 
be followed by a talk by Walter F. 
Muhlbach, president, The Institute of 
Cooking & Heating Appliance Manu- 
facturers, on “Stove Promotion.” R. 
M. Mitchell, sales manager, Whirl- 
pool Corp., will discuss automatic 
drier promotions. 

Dr. Allen B. Du Mont, president, 
Allen B. Du Mont Laboratories, Inc., 
will be the Monday luncheon speaker, 
giving his listeners “One Man’s 
Opinion” on television. 

Immediately following the luncheon, 
an orientation session will be pre- 
sented to show the relation between 
retailers and other factors. 

M. R. Norton, chairman, Dealer 
Relations Committee, Edison Electric 
Institute, will describe the utility’s 
role in the dealer’s promotions. 
Thomas F. Joyce, vice president and 
general manager, Raymond Rosen 
Co., Philadelphia, will speak on the 
distributor as a teammate, and Ray- 
mond J. Hurley, chairman of the 
board, Thor Corp., will tell of dealer- 
manufacturer relations. 

Jack Canady, secretary-manager, 
Appliance Merchandisers Association, 
Phoenix, will explain the role of the 
local dealer organization in the mem- 
ber’s business, and William J. Kelly, 
senior vice president, The Pennsyl- 
vania Co., Philadelphia, will address 
the delegates on “Finance on your 
Business Team.” 

Climaxing the convention will be 
the annual NARDA banquet in the/ 


Grand Ballroom. 

At the Tuesday morning breakfast 
session, J. A. Cobbey, NARDA’s 
chief legal counsel, will discuss the 
effects of government regulation. 

After breakfast, NARDA Vice 
President H. B. Price, Jr., Price’s, 
Inc., Norfolk, Va., will chairman the 
business management session. D. A. 
Packard, household sales manager, 
Kelvinator, will tell how sound busi- 
ness management requires sound 
finance management; Richard E. 
Snyder, NARDA’s economist consult- 
ant, will describe the importance of 
good business records and research in 
strengthening retail operations; and 
Vergal Bourland of Fort Worth, Tex., 
will speak on brand names. Price 
will discuss “Inventory Control.” 


IMPORTANCE OF TRADE PAPERS 


At the luncheon Tuesday, Laurence 
Wray, editor of Electrical Merchan- 
dising, will discuss the importance of 
business papers to the retailer. 

The afternoon television session 
will feature addresses by three lead- 
ers in the industry. Frederick D. 
Ogilby, vice president in charge of 
sales, Television and Radio Div. 
Philco Corp., will tell “How Dealers 
in New Territories Can Get Started 
in the Television Business’; Glen Mc- 
Daniel, president of Radio-Television 
Manufacturers Association, will dis- 
cuss “The Outlook for Television in 
1952”; and Mort Farr will talk on 
“Servicing.” 
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Steps In Sales Training 


Knowledge of Product and Market and 
Developing Sales Personality Seen Vital 


CHICAGO — Successful salesmen 
t)ink of selling as fun, according to 
Loring T. Hammond, president of 
}.oe Bros. Milwaukee Co., who out- 
lived the three things the sales exec- 
uive can do to train his men to 
tlink this way. He spoke before the 
fith annual convention of the Na- 
tional Commercial Refrigerator Sales 
Association here recently. 

The three prerequisites to success- 
fi! selling, the electrical equipment 
distributor declared, are: 

1. Know your product. 

2. Know your territory or market. 

3. Develop a sales personality. 

Hammond dismissed the first pre- 
requisite as a job the sales manager 
stould be well able to handle. His 
only suggestion was that one of the 
best ways to get product information 
is to take a trip to the factory. 

“These factory trips are very 
beneficial to the salesman from a 
standpoint of interest, enthusiasm, 
and the procuring of first hand 
knowledge,” he declared. 

Hammond devoted the major por- 
tion of his discourse to the second 
prerequisite. 

“Your men,” he said, “must know 
their territory or market as present 
day changes in major markets as 
well as in buying habits require that 
all salesmen intensify their efforts 
to try to get their share of the avail- 
able business.” 

A major trend in the shifting of 
markets, he noted, is the tendency 
to move away from downtown busi- 
ness districts. 

“Figures show,” he asserted, ‘that 
for every department store in the 
United States, there are 3.3 branches 
which have been located in urban 
communities. A constant study of 
present accounts as to their possible 
expanding is of the utmost import- 
ance.” 

To help the salesmen intensify 
their sales efforts, he suggested that 
management regularly reappraise the 
advertising media in its territory in 
order to keep its sights on the cur- 
rent market situation. 

“Your salesmen should be provided 
with practical means of learning 
where new _ stores, restaurants, 
bakeries, and other establishments 
are being built,’’ he advised. 

“This information can be obtained 
from Dodge Reports or any other 
well known building report. This 
service provides you with a daily list 
of new buildings which would re- 
quire commercial refrigeration. 

“Tt will provide your salesmen 
with a method of selling their terri- 
tories intensively as well as give 
them a feeling of doing a complete 
job.” 

Hammond said that his firm would 
“no more attempt to do _ business 
without Dodge reports than try to 
fly.” The firm gets these reports in 
duplicate, giving one to the salesmen 
and keeping one at the office. They 
provide a fine means of checking on 


the salesman’s activity and coverage 
of his market. 

“Salesmen should read carefully 
the newspapers of the city they are 
in for notices of new buildings, etc.,” 
Hammond continued. “They should 
make purchases in stores, thereby 
getting a chance to see if new or 
more modern refrigeration is needed.” 

He also suggested that they call 
on old and inactive accounts to keep 
their contacts alive. Another good 
sales promoter is to become inter- 
ested in the activities of the local 
merchants, doing little things for 
them that help them to remember 
you kindly. 

As an example he cited an in- 
stance where he read in a local paper 
that one of his good customers was 
staging a concert for her friends. 
Hammond immediately wired a 
florist to send flowers for the occa- 
sion. This came as a complete and 
pleasant surprise to the customer and 
she talked about it for a long time 
afterwards. 

As the third prerequisite, Ham- 
mond urged sales managers to help 
their salesmen develop a sales per- 
sonality. By thoroughly doing the 
first two things, the third will come 
along by itself pretty well, Ham- 
mond indicated. But he added a few 
other things that sales managers can 
do. 

One is for “every sales manager 
to get out with his salesmen and 
actually show them that the sales 
manager can sell rather than just 
tell them how to do it.” 

This goes a long way toward win- 
ning the confidence of the salesmen. 

Another helpful item is to see that 
your salesmen receive your industry 
trade papers. Arouse their interest 
in reading them so that they get a 
more intimate picture of what their 
industry is doing. A salesman can’t 
build up a sales personality unless 
he is interested in his industry, 
Hammond said. 

He suggested that management 
supply the trade papers with inter- 
esting stories of the accomplishments 
of its men. When the men see their 
own names in the paper, he declared, 
they begin to swell up with pride and 
feel that they are contributing some- 
thing to their industry. 

Also important, he noted, is to 
dramatize the product you are sell- 
ing to the salesmen. You have to sell 
them on it before they can sell the 
customer, 

There are two things that I 
caution our men never to do, Ham- 
mond concluded. They should never 
ask “How’s business?” If the cus- 
tomer says it’s lousy, they are licked 
before they start. If it is good, it is 
none of their business. 

Secondly, they should never wear 
lapel buttons that are insignia for 
any political party, church, or group. 
These pins build up needless sales 
resistance on the part of the cus- 
tomer in many instances, particularly 
with an election coming up. 
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“Bonus Books’ Aid Bird-Dogging 


Coupons, Which Leave Only a Name for Customer 
To Fill In, Bring High Percentage of Sales 


HAZARD, Ky.—Developing a sys- 
tem whereby previously sold custom- 
ers may turn in “prospect leads” 
merely by writing two words, has 
been the reason for additional sales 
for A. E. Smith, head of Smith May- 
tag Co. here. 

Most appliance dealers at one time 
or another have set up some plan 
whereby previously sold customers 
are rewarded for turning in the 
names of prospects who can be sold 
one or more appliances, Smith 
pointed out. However, unless the 
dealer or his salesmen have patiently 
plodded around from one past cus- 
tomer to another, to pick up such 
leads, few are ever received. 


PROBLEM OF HUMAN INERTIA 


“Most busy people nowadays will 
not take the trouble to write a 
letter, or even pick up the telephone 
and call,” Smith indicated. “Even 
though they know that they will 
receive some form of worth-while 
reward, if we make a sale which 
began through their efforts. We have 
tried for years through the medium 
of personal call-backs and telephone 
calls to develop such leads, but we 
have found that typical human 
inertia is against us.” 


Two years ago, the Kentucky 
dealer began looking more seriously 
into the “customer bird-dogging sys- 
tem.” Querying a few of his regular 
customers, he found that almost all 
could produce at least one or two 


Geaaun 


names of possible customers. How- 
ever, none would take the trouble to 
inform the store of the possibility. 

This convinced Smith that the only 
solution to the problem was some 
sort of system, whereby the already- 
sold customer could send in names, 
without any personal effort. 


‘BONUS BOOK’ DESCRIBED 


That was the beginning of Smith’s 
“Bonus Book,” which is a book of 
20 coupons sent to every homeowner 
about a month following installation 
of an appliance purchased from 
Smith. Each of the coupons is actu- 
ally a penny postcard, already ad- 
dressed, which the housewife may 
merely fill out, tear off, and drop in 
the mail. 

She makes her entry on only a 
single line on the reverse side of the 
card, where prospect’s name is indi- 
cated. Merely writing the name, and 
dropping the card in the mailbox is 
all that is required of a customer to 
participate in the “bonus plan.” 

The bonus is a cash payment if 
the customer desires, or credit on 
any appliance which she may have 
already bought. Around 75% of the 
total customers involved prefer the 
payment credit Smith has found to 
date. 

To maintain full dignity in the pro- 
gram, Smith sends each book out 
with a _personally-addressed letter, 
pointing out that only by contacting 
large numbers of interested home- 


owners can an appliance business 
operate, and enlisting the customer’s 
help with the offer of handsome re- 
wards for their cooperation, 

“We do everything possible to 
maintain prestige and dignity in 
making the offer,” the dealer said. 
“Because we present the offer in 
this way, we feel that there is no 
loss of status in the customer’s eyes.” 

Because of the convenience of the 
system, and the earnest letter which 
accompanies the books, the Kentucky 
appliance dealership has_ realized 
good results. The first 500 Bonus 
Books which were mailed by the 
company realized 130 prospects with- 
in the following month, all of whom 
were followed up by the store’s three 
regular outside salesmen. 


HIGH SALES PERCENTAGE 


. “Because we had pointed out to 
our previously-sold customers that 
we did not wish to waste time, we 
asked them to give us only the names 
of genuine prospects. We hit a tre- 
mendously high sales percentage,” 
Smith said. 

“Out of the 130 prospects, we sold 
57 refrigerators, home freezers, 
washing machines, or ranges. Since 
that time, subsequent mailings have 
shown results only slightly less im- 
pressive, and the system has proven 
to be by far the most effective adver- 
tising we have ever used.” 

One of the most valuable features 
of the return-mail Bonus Book, is 
the chain reaction which has been 
created, Smith emphasized. Once a 
housewife has received a reward 
credit on her own appliances, she is 
likely to look for more. 

As a result, Smith Maytag Co. has 
numerous housewives on its list, who 
have produced as many as 10 or 15 
sales with their own initiative. 


vy 


LE ee 


] 


There's nothing like 


Pe — 


BC AGAMA Vil 


Several examples of 
the versatility of 
ANACONDA Copper 
Tube can be seen in 
these assorted tube bends 
fabricated by Typhoon Air 
Conditioning Company. 
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Tubes 
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moved. Rating: 5 Tons. 


The workability of ANaconpA Copper Tubes — their 
uniformity of temper—that’s what cuts production costs 
for The Typhoon Air Conditioning Co. on the generous 
five-row coil of their 5-ton packaged air conditioner. 
The coil bends, for instance, greatly simplify design. 
They're easy to form, offer less friction than fittings and 


OTHER ANACONDA PRODUCTS 
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Using ANACONDA Copper Tube, this. 5-row coil in the Typhoon 5-ton Unit 
permits highly efficient removal of excess moisture. 


cost less to make than a 3- or 4-fitting assembly. That 
goes for the finned coils, too. They're made by simply 
spiral-winding %44" x .008” copper strip around the 
copper tube and then tinning the whole assembly. 
And then, of course, there’s nothing like copper’s effi- 
ciency for thermal conductivity, nor its suitability for 
carrying hydrocarbon refrigerants. That's why you 
| should ask for ANACONDA Copper Tubes and other 
AnaconpA Refrigeration Products by name. The Amer- 


FOR THE REFRIGERATION INDUSTRY | ican Brass Company, Waterbury 20, Conn. In Canada: 


Restrictor Tube 
Bourdon Tube 


Thermal Expansion Bulbs 

Formed Tube Parts 

Hard Copper Tube cut to length a 

Copper Water Tube in coils , 
or straight lengths 


‘ Fittings 


Vibration Eliminators 
Flexible Metal Refrigeration Conduit 


Anaconda American Brass, Ltd., New Toronto, Ont. 
5190 
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(Concluded from Page 1, Column 1) 
his life in a border skirmish, and 
whose remains had been shipped 
back to Spartansburg, South Carol- 
ina, for interment. It was an impres- 
sive military funeral; but after 
awhile Patricia lost interest in the 
pageantry and reverted to her na- 
turally curious self. 

“Mommy,” stage-whispered Patsy, 
“how did Uncle Joe die?” 

“He was shot by some bad sol- 
diers,” her mother explained gravely 
and proudly, in low tones. 

At that moment a company of 
riflemen fired a volley of shots over 
the open grave, in true military 
funeral tradition. And then Uncle 
Joe’s mother, finding the occasion too 
much for her, collapsed. 

“Oh, look,” squealed the moppet 


excitedly, “those bad soldiers went 
and shot Grandmaw, too!” 


Cheater 


Some years ago Mama, who dearly 
loved rich pastries and candy, had 
paid for her self-indulgence by the 
removal of her gall bladder. 

Spartanly thereafter she refrained 
from petting her palate with whipped 
cream, fancy desserts, and _ the 
like. For a time, that is. And then 
Mama fudged on her prescribed diet. 
Her first mouthful of French pastry 
tasted so good that she went on a 
prolonged sweet-eating binge. 

Her doctor had warned her that 
she’d wind up in a hospital if she 
“cheated,” and she did. Because its 
facilities were taxed at the time, the 
hospital had no place to put Mama 
except the maternity ward. 

Next day Mama’s little darling, 
Cynthia, came to visit. Wandering 
around the big room, inspecting this 
and that, Cynthia was accosted by 
an interne whose sense of humor 
was a bit askew. 

“Hello, little girl,” he smirked. 
“Are you sure you're in the right 


place? This is the maternity ward.” 
“Yep, I’m in the right place be- 

cause my Mama is in here. She’s 

been cheating,” Cynthia explained. 


Too Much Is Enough 


Della is an unusually patient 
paid-by-the-day housecleaner. But on 
one occasion when she was trying to 
tidy up the house on a bad day she 
broke down altogether. 

What with the rain and the mud 
outside, and seven boisterous neigh- 
bor’s children tracking in and out of 
the house in vociferous glee, it was 
more than any conscientious cleaning 
woman could bear with equanimity. 

When the “Missus’” came home 
from a downtown shopping tour, 
Della just stood there, arms akimbo, 
staring at the mess of mud and toys 
and girls and boys. 

“Ah ain’ gwine take this no mo’,” 
she declared stoutly and exasperated- 
ly. “Fo evey time dem kids has gone 
outen dis house, deys’ done come in 
fo’ty times! You can take it om 
heah!” 


. Cynthia Again 


Motor Repair Shop Owner 
Puts Complete Confidence in 


KLIXON Protectors 


NEW YORK CITY, N.Y.: Sol Chernoff, President of Motors 


Cynthia (age 5) fancied herself as 


in. 


Cynthia was cute and sweet and 
all that, but her too-vivid imagination 
drove her mother almost “nuts.” 

Every time her mother called her 
and called her and called her to come 
in for dinner, Cynthia had a new 
preposterous excuse for staying out- 
doors, like: 

“Oh, mommee, sorry I’m late. A 
big lion was chasing me all around 
the yard.” 

To which her mother replied: © 


Most Do 


Elsie had a whole quarter saved 
up to spend on her mother’s birthday 
present. She determined to buy a 
picture Mommie could frame and 
hang in the living room of their 
apartment. 

At the stationery store she was 
shown cheap but colorful prints of 
well-known religious paintings, land- 
scapes, and still life. None of them 
suited the little girl. 

“Tell me,” the patience-exhausted 
proprietor grated, “just what does 
your mother like?” 

“Men,” averred Elsie. 


The Other Side 


“With just one stroke of a brush,” 
Miss Binks told her fourth graders, 
“a great artist can change a smile 
on a face to a frown.” 

“That’s nothing,’ piped up Willie. 
“So can my mother.” 


Back at You 


Terry had “acted up” at Grand- 
ma’s house, and his mother was 
ashamed and angry. As soon as they 
waved goodbye to Grandma and 


Same Maire teacher who told us 
the above relates that one of her 
pupils visited a playmate whose home 
was equipped with a maid. 

“Tommy has two mothers,” he told 
his teacher. “One does the work and 
the other just sits around.” 


Comic Hamlet 


Excerpt from a letter back home: 
“Dear Mom and Dad sorry you 
didn’t come to the big show of our 
summer camp our theatercal night. 


I know you was busy but it was 
great we put on a show called Ham- 
let by Shakespeare and it was great, 
Why even the parents who had seen 
it somewheres before laughed just 
like they hadn’t never seen it befora, 
You should of been there anyway I 
love you and send me ten dolla:s 
tomorrow. please.” 


Perfect Alibi 


Boy Scout Troup No. 22 had en. 
camped for the night. Assistent 
Scoutmaster Throgmorton Thropp n.- 
spected each pup-tent with a rigor« us 
eye. 

“See here, Scout Mommycodd);,” 
he flashed, flushedly, “what’s t iis 
umbrella doing in your gear? You 
know it isn’t regulation equipmer't.” 

“Sir,” quavered the scared by, 
“did you ever have a mother?” 


Maybe, at That 


To a cemetery, fiveish Reggie | c. 
companied his family on Memo: al 
Day. Reggie’s maternal grandfat! er 
was interred in a large mausole: m 
there. Upon entering, the little fellow 
was warned not to raise his voce 
above a whisper, “because gra:d- 


These are the ideal low-cost stand- 
ard duty driers—for use by 
original equipment manufacturers, 
field installation or service replace- 
ment. With new MOLDED Rem- 
cal drying element or granular 
silica gel. Copper bodies 1-5/8” 
diam. with spun ends. In 1/3 thru 
1 H. P. Send for descriptive folder. 


REMC INCORPORATED 


ZELIENOPLE, PA. 


“Cynthia! You know better. There 
aren’t any lions here. Now you march 
right upstairs and ask God to for- 
give you for telling a lie. And wash 
your hands and face while you’re 
up there.” 


down the bannisters. Her hands and 
face were reasonably clean, but her 
imagination was still unwashed. 

“Did you pray God to... .” 

“Certainly, Mama. And God for- 
gave me. He told me that he thought 
it was a lion, too, when he first 
looked at it.” 


Very Likely 

Three neighborhood children were 
staging a mock wedding ceremony. 
A grave boy named Michael enacted 
the role of minister. 

The juvenile bride and groom, at- 


Half an hour later Cynthia slid |. 


poaees 


Your No.1 DEMAND... 


the CONDENSER must be 


Ce ne 


CLEANABILITY costs no 
more, for even the 
smallest models. 


CLEANABILITY is avail- 
able now from mony 
unit manufacturers. i 


 CLEANABILITY maintains 


. tired in borrowed adult finery, <unit effics i 
& Armatures, Inc., speaks from many years experience when | walked mincingly up the make-be- “jofwnely ty lletine | 
lieve aisle and knelt at an imaginary énuadl his 


he praises the burnout protection KLIXON Protectors give. 


“We specialize in air conditioning and refrigeration motors, 


particularly rewinding hermetic stators. We know it to be a 


fact that Klixon’s always work. We have complete confidence 


that Klixon Protectors do the job they are supposed to.” 


KLIXON Protectors Build Customer 
Goodwill by Preventing Major Repair Costs 


The KLIXON Protectors, illustrated, are built into the 
motor by the motor manufacturer. In such equipment 


altar. 

Michael cleared his throat and 
tugged at the oversize white collar 
which he wore backward. 

“Do you, Patty,” he intoned, “take 
this man, Billy, to be your awful 
wedded husbin ?” 


Most Complete Line of 


AIR CONDITIONERS 


in the most popular size range 


CLEANABLE 


1/3 through 25 ton—all Wat »r- 
cooled, Double-tube, Count-r- 
flow. Seamless copper tub.’s. 
Brass Headers machined o1d 
brazed. 


Why not insist that your next unit have a CLEANABLE water-cooled 
condenser? Especially since leading manufacturers, one after the other, are 


i\ 


an artist. In this inclination she was settled into the cushions of their father and all the others here «re 
encouraged by her indulgent mother S¢dan Mama berated: sleeping.” N 
and super-doting grandmother. “You disgraced me. Why couldn't Reggie was good as gold, and even CON 
One rainy afternoon Cynthia la- You behave just for two hours?”  tijtoed until he spied the custodian, § t© 
bored with her crayons and paper Your cousin Joe was a person Sage. who was calmly reading a newspaper, J ©°” 
for almost two hours. Both Mama Why can’t you act like him? “Look, Mom,” pointed the iad obti 
and Grandma had been busy in the Terry had the perfect come-back. wppore's one ‘aie woke up.” , mer 
kitchen with The Roast, but when “Mama,” he interposed, “his moth- 6 : aes dar! 
“Cindy” called out in high glee that er musta showed him how to be an T 
she’d finished her portrait, they both angel.” Pro 
came a-running. a ( RE MCO DRIERS on | 
’ “ee ” = here 
—- portrait” was indescrib The Whole Truth orammane.ouey oe 
“Who is it, ‘Cindy,’ dear?” gushed In the main corridor of Maire | | The lowest-cost, most efficient &§ 
Grandma. Primary School in Grosse Pointe is DRIER on the market. witl 
“It’s a picture of God.” one of those sneaky fountains which - 
“Why, Cynthia!” asped her ‘Sduirt water all over you if you press 
Pine, Py “Nobody knows 00 hard. Somebody printed a sign cons 
what God looks like.” and Scotch-taped it to the fountain: cent 
“They will now,” bragged the urch- Old Facefull. ie 


1% TO 20 TONS 


as refrigerators, oil burners, washing ma- 
chines, etc., they keep motors working by 
preventing burnouts. If you would like in- 


recognizing the “must” advantages of accessibility to cleaning and 
are equipping their units accordingly. Initial purchase cost is no higher, 
and longer life and more economical performance are guaranteed. The CLEANABLE 


creased customer-preference, reduced serv- ti Co d 
ice calls and minimized repairs and re- Evapora ve Londensers feature enables you to recover new-unit efficiency and thus maintain 100% 
Automatic placements, it will pay you well to ask for 3 TO 20 TONS economical operation indefinitely. Water- 
Reset equipment with KLIXON Protectors. : 
tubes are accessible from both ends 


on all size models. 


| 
iy “tC all 
Hals cade late 


OFFICES: Bessemer Building, Pittsburgh 22, Pa. 


_ Backed by more than 40 years 
* of air cooling experience 


SPENCER THERMOSTAT 


Division of Metals & Controls Corp. 
2412 FOREST ST., ATTLEBORO, MASS. 


Wholesalers in Principal Cities 
Write for descriptive literature. 
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AWARE 


AIR CONDITIONING & REFRIGERATION NEWS, DECEMBER 17, 1951 


TO OUTSIDE OF 8106. 


CONDITIONED AIR 
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CENTRAL TYPE 
CONDITIONER 


SKETCH shows setup used by Proffer Refrigeration Sales & Service to minimize noise level 
ir an air conditioning installation in which the large, powerful equipment had to be 
installed in the cooled area. ‘ 


Noise Level Problem 


Contractor Has Answer to Air Conditioning Installation 


Where Powerful Unit Had To Be Within Cooled Area 


MALDEN, Mo.—Suppose that as a 
contractor you had a good chance 
to land a $3,500 order for an air 
conditioning job, but you couldn’t 
obtain just exactly the type of equip- 
ment needed. Would you do your 
darndest to figure a way around? 

That’s the predicament that H. R. 
Proffer faced when he was bidding 
on the Western Associate Auto Store 
here some years ago. Proffer, who 
operates Proffer Refrigeration Sales 
& Service in Kennett, Mo., came up 
with the answer and the order, 
thanks to considerable ingenuity. 

The system that Proffer installed 
consisted of a Curtis FWH-750-CTAC 
central type air conditioning unit 
with an evaporative condenser to 
conserve water. 

“This is a powerful and very effi- 
cient unit, but due to its size and 
construction, the noise level is too 
high for installation within the con- 
ditioned area,” Proffer points out. 
“Because the premises on which the 
installation was to be made had no 
basement, or adjacent outside room, 
or even unoccupied ground upon 
which a machine room could be 
built, we had to make the complete 
installation within the conditioned 
area.” 


(At that time, Curtis didn’t offer 
a conventional 71%4-ton packaged air 
conditioner, which would have simpli- 
fied the problem.) 

“In order to reduce the noise to 
acceptable level, we had to insulate 
the compressor compartment of the 
unit. When this was done, we ran 
into the problem of cooling this com- 
partment, which became an air-tight 
soundproof enclosure after we _ in- 
sulated it. 


“The use of a water pickup coil © 


in the compressor compartment 
would defeat the savings obtained by 
using evaporative condenser for 
water economy, but this very thing 
made it possible to cool the con- 
densing unit compartment without 
the use of additional fans, motors, or 
pumps. Here is how we did it: 

“We located the conditioner and 
evaporative condenser against an 
outside wall adjacent to each other 
but inside the conditioned area. We 
put a louvered opening 24 by 20 in. 
through the outside wall and con- 
nected it with canvas to a matching 
opening through the now insulated 
condensing unit compartment. 

“We cut another opening 24 by 
20 in. in the left hand insulated wall 
of the unit compartment. Then we 
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+ Lowest Priced Cooling “Unit 


PLUS — — _A RADICALLY NEW DESIGN PROVID- : 
NG MAXIMUM HEAT TRANSFER. 

OTE SIZE — — RADAIRE HAS NO EQUAL FOR 
DIRECT CoAT BACK BARS. | SMALL REACH- - 


SURFAC 
SQ. FT. 
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DIMENSIONS 
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190 | 17.95 


1134" 


250 | 23.37 


1734" 


310} 31.25 


See Them at Your Wholesalers — 


{BETZ CORPORATION 


171/," 


completely enclosed the evaporative 
condenser with %-in. Celotex, pro- 
viding removable panels for servicing. 
We next cut another opening in the 
right end of the Celotex panel adja- 
cent to, and matching, the opening 
in the compressor compartment. The 
discharge duct was then brought out 
of the compartment enclosing the 
evaporative condenser and through 
the wall to the outside. 

“When the system is in operation, 
the fan of the evaporative condenser 
draws air from the outside through 
and over the condensing unit into 
the sealed and insulated evaporative 
condenser, up through the condenser 
and outside. 

“This installation has been in serv- 
ice four seasons and has given ex- 
cellent service with no trouble at all 
so far,” Proffer comments. 


1 Mess Hall with Modern 
Equipment Replaces 4 


CHEYENNE, Wyo.—A_consoli- 
dated mess hall nearing completion 
at nearby Francis E. Warren Air 
Force Base is being equipped with 
modern fixtures including four walk- 
in refrigerators, five ranges, two 
three-deck ovens, mechanical water 
coolers, coffee urns, and toasters. 

The mess hall will have a seating 
capacity of 584 and will be able to 
feed 1,500 air force personnel in an 
hour and a half. The building covers 
18,000 sq. ft. and will replace four 
smaller mess halls. 

Perishables will be loaded into the 
refrigerators through outside doors, 
while inside doors will provide direct 
access to the kitchen. 


A. H. Witt Co. Opening 
Its Own New Factory 


INGLEWOOD, Calif.—A. H. Witt 
Co. announced it is terminating its 
association with Air Products, Inc. 
here in the manufacture and sale 
of refrigeration and air conditioning 
coils and is opening a new factory at 
941 N. Orange Dr., Los Angeles. 


The new factory is being equipped 
with the latest-type machinery and 
equipment. 

“Witt engineers have designed 
several special pieces of equipment 
that are unique for the production 
of coils,” the company said. ‘This 
equipment will greatly speed produc- 
tion and eliminate a number of op- 
erations. A complete set of new fin 
and housing dies has been designed. 
The new machinery and dies make it 
possible to incorporate important im- 
provements in the quality and design 
of our products.” 

Production will start in the new 
factory about the middle of December 
and will be in full production by the 
first of the year. Operation of the 
factory will be under the name of 
Witt-International Corp., with all 
products being marketed by A. H. 
Witt Co. at the same address. 

Witt will continue as distributor 
for “Display All” refrigerator doors 
and refrigerator ‘““Vapor-Proof Lites.” 


Cleveland Food Market Cooled 


CLEVELAND—A complete air con- 
ditioning system is a feature of the 
newly opened Fisher Foods Master 
Market at 4970 Turney Rd. 


‘ 


COMPANY 
A FOREMOST NAME I 
THE MANUFACTURE OF 


SOLID pier = STEEL 


"REFRIGERATOR  saeives wit 
_ CHROME PLATE, ZINC PLATE, © 
PRO SEAL, TIN,OR 
— PORCELIZED FINISH 
WIRE GRILLES * DISPLAY 
TURES * GUARDS * BASKETS OF — 
ALL TYPES FOR ALL PURPOSES — 
STEEL STAMPINGS * MISCEL- | 
LANEOUS FORMED AND 


WELDED WIRE ASSEMBLIES 
ARC WELDED ASSEMBLIES. 


‘WALL WIRE PRODUCTS CO. 
YMOUTH pilus bee, 


JUST ASK US! 


Turn to “What’s New” Page for 
useful information on new products. 
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This ad is running in Refrigeration Service Engineer, 
Public Works, Master Plumber and Heating Contractor, 
Engineering News-Record, and Domestic Engineering. 
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Supervising Outside Men 


Sales Manager Who Stays In the Field (Not an Armchair) and Detailed 
Reports from Men Help Commercial Dealer Control Staff 


CHICAGO—How one commercial 
refrigeration distributorship closely 
supervises its salesmen through a 
sales manager who spends practically 
all of his time in the field and a com- 
prehensive ‘“‘salesman’s report” form 
was described by R. J. Wischusen, 
executive vice president of Engineer- 
ing and Refrigeration, Inc., Jersey 
City, N. J. 

Wischusen’ outlined his _ firm’s 
supervisory methods during a sales 
training panel at the fifth annual 
convention of the National Commer- 
cial Refrigerator Sales Association 
here recently. 


MEN REPORT DAILY BY PHONE 


He explained at the start that it 
was not practical for the firm’s 
salesmen to report personally to the 
office each morning because the com- 
pany has a main office in Jersey 
City and a branch in the heart of 
metropolitan Philadelphia. 

“The procedure our company has 
established is for each salesman to 
call the office between 9 and 9:30 
a.m. each day. This phone conversa- 
tion must necessarily take the place 
of a personal report. ; 

“It is during their phone reports 
that our salesmen have an oppor- 
tunity to discuss problems that may 
have confronted them during the 
previous day and at the same time 
list their itineraries for the coming 


day as they have them planned. 

“With this list the office can 
reach any one of the men should 
something come up requiring their 
immediate attention... . 

“We have a very successful sales 
manager, due primarily to the fact 
that he is not an armchair sales 
manager but spends practically all 
of his time in the field working with 
our salesmen. 


SALES MANAGER HAS SEVERAL 
ADVISORS 


“It is only natural that the direct 
responsibility for supervision lies 
with our sales manager. But in order 
to provide him with sufficient time to 
follow the successful pattern he has 
established, we have provided him 
with assistants—an engineer, opera- 
tions manager, and service manager. 

“When our salesmen call in to re- 
port, these assistants are available 
to work with them. They are familiar 
not only with their own phase of the 
refrigeration business but also are 
cognizant of the problems that con- 
front a salesman in store layout 
work, competitive comparisons, etc. 

“This form of assistance as well as 
supervision allows our sales man- 
ager to do his field work without the 
constant worry that there is no one 
available to assist his men should 
they require it. 

“It is our company’s firm belief 


that a month of constant field work 
under the direct guidance of a Ca- 
pable sales manager is worth much 
more than a year spent by a sales- 
man working by himself, merely 
getting conversation on how to do 
a job from a sales manager who just 
sits back and talks and never goes 
out to show how a job should be 
handled. 

“On Friday of each week starting 
late in the afternoon and carrying 
on into the evening we hold a meet- 
ing of all salesmen. Prior to the 
sales meeting our sales manager has 
an opportunity to discuss ways and 
means of assistance and supervision 
to be given his men by other mem- 
bers of our supervisory staff. This 
enables our sales manager to put 
greater stress on a particular short- 
coming of individual salesmen during 
his direct field supervision.” 


FRIDAY AFTERNOON MEETINGS 
BECAUSE CUSTOMERS ARE BUSY 


Asked why he holds sales meet- 
ings on, Friday afternoon, Wischusen 
replied that in his particular area 
the merchants are very busy on Fri- 
day afternoon and are not in a mood 
to talk with salesmen. By holding 
the sales meetings at this time—they 
usually run from 3 to 7 p.m. or 5 to 
9 p.m.—the salesmen lose very little 
productive time. 

“Our company has developed a 
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sliding sleeve keeps new 
Mueller Brass Co. 


QUIK-SIGHT liquid indicator 
dear and clean at all times 


Have these STREAMLINE products on 
hand for every job where you want 
dependable performance. 


DRIERS AND FILTERS 


zy VALVES 7 : 


FLARE FITTINGS 


STREAMLINE refrigeration products are 
individual and multiple packaged for com- 
plete protection. Write for catalog R-151 
describing complete line of STREAMLINE 
refrigeration products. 


STREAMLINE 
PRODUCTS 


ANNOUNCING! A REVOLUTIONARY NEW LIQUID INDICATOR 


Just slide back the copper protective sleeve on the new Quik-Sight 
indicator and your refrigerant supply is instantly and clearly visible. 
Return the sleeve to closed position and the window is securely guarded 
against breakage. Two “O” rings in the assembly form a positive 
seal against dust, dirt and oil film when the sleeve is closed. 


The revolutionary glass-to-metal soldering of Quik-Sight Indicators 
provides a thoroughly tight seal for any refrigerant, and eliminates 
need for gaskets and threaded joints that often work loose with vi- 
bration. Indicator design allows for thermal expansion through the 


whole assembly without strain. 


Quik-Sight Indicators are available in 4%” M. Fl. x %" 
Ye" M. Fl. x Ye" Fem. Fi. There are MUELLER BRASS CO. Liquid In- 
dicators to fit most installations. For complete information consult your 
refrigeration wholesaler or write to— 


Quik-Sight Liquid Indicators are easy to install. Wide wrench flats 
make it easy to get connections tight. The swivel connection on the 
flare end simplifies attachment to valves, driers or line because it 
eliminates all twisting strain on the indicator assembly during installation. 


Fem. Fl. and 


MU E LLER BRASS co. PORT HURON 10, MICHIGAN 


‘salesman’s report’ blank,” Wischusen 
continued, “showing the name and 
address of the call as well as the 
date. The rest of the form is so de- 
signed that not only the salesman 
but also our office has a complete 
picture of the establishment men- 
tioned. 

“After the preliminary name and 
address, we have a space asking 
‘type of business’ and buyer’s name. 
This enables us to set up a list of 
customers by ‘type of establishment’ 
to be used when making a general 
mailing of literature. Fortified with 
the buyer’s or owner’s name, it helps 
to assure that the literature, when 
addressed to him personally, gets to 
the proper party. 

“The next part of our form merely 
asks whether the call was made at 
customer’s request—a specific lead or 
cold canvass. This becomes a firm 
record of the cold canvass calls made 
by an individual salesman over a 
given period of time. 

“Perhaps more canvass calls are 
necessary and this would show up 
immediately if his earnings fall off. 
The record gives us facts to prove 
why he should be getting more out of 
his assigned territory. 

“The next phase of our salesman’s 
report form is probably the most 
vital part. It requires the salesman 
to list all equipment in the store 
at the time of his visit and the manu- 
facturer’s name. 

“One of the things gained from this 
information is whether or not a po- 
tential customer has or has not a 
meat department, dairy department, 
frozen food case, etc. When a concen- 
trated drive is made on a specific 
piece of equipment in our line it im- 
mediately gives us a list of stores 
where our men can start to tell our 
story—of why this particular store 
should have a dairy department, 
frozen food case, etc. Our men can 
plan their attack before going into 
the store. 


FACTS AID IN FUTURE CALLS 


“We also find our men evaluating 
the customer’s present equipment 
when taking this inventory as it 
assists them in deciding what points 
to stress on future calls. Certainly 
it is harder to sell a potential cus- 
tomer a section or two of open dairy 
case when he might have a sliding 
door reach-in or wall-type box only 
a year old. | 

“All these facts are available to 
our men from their copy of the re- 
port so they can analyze them before 


going into a customer’s store on 
future calls. 

“Under this same heading we 
show the letters S. C. which if 
circled mean this customer has ea 
service contract with our company 
If not circled it is taken for granted 
the salesman has explained our 
yearly maintenance contract policy. 

“We take this for granted as eaci 
man is given weekly proof throug. 
earnings figures that credits on ser - 
ice contracts will more than offs:t 
his weekly expenses. 

“Our report then asks for whit 
equipment is needed by this pote .- 
tial customer. This is still another 
form of supervision as we spot chek 
certain reports. We ask a salesm:in 
why he thought this particular sto'e 
could use the equipment mentione j, 
This ascertains whether he was just 
writing or actually trying to help a 
customer increase his dollar proiit 
in the space available.” 

Next item on the form, Wischus:n 
explained, is “remarks.” Here tie 


. salesman is expected, in a few wor: s, 


to describe the owner, buyer, or p»- 
tential of the store. The space is al.o 
used to report service troubles, re- 
quests for work by the service aid 
installation departments, or leads on 
air conditioning, ice cube makes, 
and other products sold by different 
departments of the company. 

“Last but not least,” Wischusen 
said, “is a portion called ‘salesmaii’s 
request to office.’ Under this por- 
tion the salesman usually mentions 
pieces of literature the office should 
mail and specifies dates for their 


(Concluded on next page) 
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WANTED 


ENGINEER— 
DATA SPECIALIST 
AIR CONDITIONING 
AND REFRIGERATION 


One of the largest interna- 
tionally known manufacturers 
requires an Application Engi- 
neer, Specialist in Data Prepa- 
ration for both Price Book and 
Sales Bulletins. 

Position permanent. Must 
have special ability, initiative 
and experience. When applying 
list complete qualifications. 
Box 3874, Air Conditioning & 
Refrigeration News 


ROTARY 


SEAL 


Simple in 
Construction 


Easy to 
Install 


Efficient in 
Operation 


Economical 


For Commercial, Semi-Commer- 
cial, Air Conditioning, and 
Household Refrigerator Com- 
pressors....over 20 years of 
performance proof....Units 
available for all standard makes. 


Unit No. 4120 


AVAILABLE FOR 
MORE THAN 


700 


COMPRESSOR 
MODELS 


mechanical 
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"Seal with Sal 
‘Com PANY. 


seals 


Certainty!” 


shafts 


Viel 722403 


2020 NORTH LARRABEE STREE' 
CHICAGO 14, ILLINOIS, U.S.A 


CANADIAN AGENT: 2025 ADDINGTON AVENU 
ye ORTREAL. 28, QUEBEC, CANADA eed 
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* | How To Supervise Westinghouse Water, NemA-GAMA Cooperation Played Big Role In 27>? * Good Turn 
e€ 
= | Qutside Sal Milk Cooler Production ° | P . Skyrocketing Meat Prices 
=: : | Outside Salesmen Excise Tax Repeal on Commercial Appliances 
ipany T R . S . pp . 
oney. o Remain Static Cause Fresh Fish Boom 
5 ou~ (Concluded from preceding page) NEW YORK CITY—Repeal of the thing te do—get support for the ; 
licy. nailing so he can follow up accord- SPRINGFIELD, Mass.— Westing- 10% manufacturer’s excise tax on measure on the floor. OMAHA, Neb.—The beef shortage z 
3 eac) ng to his own selling plan. house will make every effort to main- commercial and industrial appliances Those who were spearheading the high prices, and a series of new dis- 
roug 1 “Often he asks the office to re- tain its reduced production schedules was a tribute to the cooperative ef- drive for NEMA and GAMA gained Play cases have enabled Joe Tesnohli- 
| ser - nind him to follow up, if it’s a rather on water coolers and milk coolers in forts of the gas and electrical ap- the support of Sen. Dirksen (Rep., dek, owner of the Joe Tess market, 4 
offs: t listant date, especially when the the first quarter of 1952, the com- pliance industries, industry sources []l].) to sponsor the proposed amend. here, to more than double his sales 7 
quipment is seasonal and the cus- pany reported recently. declare. ment but he needed popular support Volume. 
whit omer wants to wait until the fol- This forecast was presented by The tax now applies only to ap- before he could introduce it. The two Tesnohlidek, who has _ placed } 
pote i- owing season. P. Y. Danley, assistant general sales pliances of the household type. Manu- organizations turned to their mem- ™0st of the emphasis on his fresh : 
noth»r manager of the Westinghouse Elec- facturers who are uncertain as to berships for telegraphic and written 8h business, credits the Office of . 
che: k MEN LIST 10 DEALS tric Appliance Div., and by C. B. whether their products might be support. The response was over- Price Stabilization for much of his : 
esm: n NEAREST CLOSING Dick, works manager. classified as. commercial, industrial, whelming. recent success. 
- stove inom tied teak: te. th They spoke at a planning meeting or household can obtain a specific In addition, manufacturers, distrib- With the coming of OPS and con- 
‘ione 1. reports be mailed to the office every *° the company’s refrigeration spe- ruling by the Treasury Department. utor organizations, and the FSEI Sequent shortages and rising prices ‘ 
Ss just cay. At the end of each week, at the ialties department, attended by its Both the National Electrical Manu- answered the call. The amazing re- °F beef, the Omaha merchant noted Z 
help a Friday sales meeting, each salesman ‘ld representatives from all over the facturers Association and the Gas sponse was enough to get the amend- that demand for fresh fish was sky- 
pro it is required to ouhentt a list of 10 country. The meeting was held at Appliance Manufacturers Association ment accepted by the Senate with- rocketing. 
potential customers thet in his the Westinghouse plant here with credited a pooling of their efforts to out the necessity of a vote. He built two large fish ponds in a 
shus: n cpinion are closest to the day when #- F. Hildreth, manager of the de- keep Congress adequately informed H. G. Blakeslee, vice president and @Vine less than a mile from his mar- 
e tie tney will sign an order. partment, presiding. of the need for repeal for the suc- general manager ‘of the Cory Co ket, where he now has over 10,000 
WO’ 5, “eneh en thems tie eet eles The shortage of copper wire to cess of the movement. They also as well as chairman of the wate, Ibs. of live fish to draw from. The 
or p- manager sets up his plan for work- Wind motors for milk coolers and gave thanks for the strong support commercial cooking equipment sec- ‘%UPPlY is constantly replenished, and : 
is also ing with each man during the com- W®ter coolers continues to present given them by members of the Food tion and member of the GAMA hotel, ‘mand has grown so rapidly that he <i 
1S, Ye- ing week. He might spend a whole the most formidable uncertainty in Service Equipment Industry, Inc., an restaurant, and commercial gas has started construction on a third . 
e and day with one man working on a continuing production, Danley said. organization of wholesalers of food equipment division, was instrumental large pond. 4 
ids on portion of his 10 best prospects. Or Reports on 13 improved models of service equipment. in gaining the support of senators An addition to the market has been : 
ake: s, he may spend only an afternoon with milk coolers and 10 improved water Just four weeks before the new tax and congressmen at crucial moments. dipped as a “fish house,” includ- 
fereat one man. coolers for the 1952 selling season, pjll became law, NEMA and GAMA Others who did this type of “‘spade- i"& @ bank of new refrigerated meat " 
“This procedure can be followed Were Presented by Robert H. Tull, swung into action to gain support work” were Ross R. Smith, Wash- ©88¢S for displaying the dressed fish. ™ 
shusen as the office knows at all times just Tefrigeration specialties engineering for their proposed amendment. The ington representative for Hotpoint Tesnohlidek indicated that his 
smaii’s where our men are and the calls ™#2nager. House Ways and Means committee Inc.; Robert M. Burr, secretary, patrons greatly favor the fresh fish 
FP wi they ee nae as being scheduled for — _ reported its — — NEMA excise tax advisory commit- over the frozen variety, so he main- 
— the entire day. % H ° or the new revenue act. want tee; and James R. Lee, Wa tains a display c 
should 6 (o) Maximum Freight Rate more taxes but proposed limiting representative for GAMA. — sufficient to preserve the ian popity 
their AFTERNOON CHECKUP them—as far as appliances were con- It was Burr who sparkplugged the but not cold enough to freeze them. 


“Of course, a double check on the 
whereabouts of each man is secured 
by having them call our office be- 
tween 1 and 2 p.m. each day. 

“Confining our men to a small but 
exclusive territory and holding them 
solely responsible for this territory 
is a form of supervision applied in 
a psychological manner. 

“The company in turn credits the 
salesman with all business received 
from his territory whether it be in 
the form of a service call or business 
secured by any member of our or- 
ganization. 

“It is our opinion that a salesman 
well selected, well trained, and super- 
vised in our small way, but yet 
treated so that he feels the honest 
and sincere effort he puts into his 
exclusive territory is at all times 
being credited to his earnings ac- 
count, is the best procedure to fol- 
low in building a solid sales organi- 
zation.” 


Boost Set for Frozen Foods 


WASHINGTON, D. C.—Establish- 
ment of a maximum increase of 6% 


in freight rates for the transporta- , 


tion of frozen foods will save that 
industry “several hundred thousand 
dollars annually’ compared with 
what it was originally expected to 
pay, according to the National Asso- 
ciation of Frozen Food Packers here. 

The Interstate Commerce Commis- 
sion granted the nation’s railroads 
freight rate increases ranging from 
6% to 9%. While competitive food 
products such as canned fruits and 
vegetables had been granted a 6% 
maximum boost, frozen foods had 
been slated for increases as high as 
9%. 

The NAFFP transportation com- 
mittee appealed to the railroads 
through their chief traffic officers 
committee and succeeded in having 
a 6% maximum increase arranged. 


for all water cooling -- use Zi/frine 


-sell more condensing units 
"DO” Orders are Vital ! or e 


For all Federal Agencies ... All Armed Services... 
Piltrine products meet government specifications. 


Promote your own condensing unit sales with Fil- 
trine’s 20-year-life construction ... high capacity ... 
Super Storage ... more than 40 years’ dependability. 


COOLERS FOR MESS HALLS — CAFETERIAS 


MC-14-8 


cerned—to those of the household 
type. 

At one point the Senate Finance 
committee turned the repeal ‘pro- 
posal down. There was only one 


idea that the amendment could gain 
sufficient support in this Congress. 
And it was he who saw to it that 
information reached the senators and 
conferees. 


Turnover is very rapid and there is 
no carryover at the end of the day. 
To facilitate this operation, he has 
constructed large cement holding 
tanks in the building basement. 
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Sell your condensing unit with Filtrine 
Stainless Steel or Duco finished cabinets, 
equipped to suit with top/side shelves, 
bubblers, glass-fillers. Can be Taste- 
Master equipped to remove chlorine, 
Taste-Master rust, sediment from water. 


COOLERS FOR X-RAY & PHOTOGRAPHY 


Se!l your condensing unit with Filtrine models re- 
peatedly named by V.A., Signal Corps, Air Force, ete. 
for X-ray and photo-labs. Under counter design and 
floor-mounted models with stainless steel work-table 
to:. Filters (extra) to prevent scratched and pin-holed 
ne, atives. 


. 


; 


- ; | PA KAGED CIRCULATING CHILLED WATER SYSTEMS 
7: Se. your condensing unit! Systems for drinking or 


6 processing water—completely packaged with pump, 
 F covirols, your condensing unit factory installed. 
, 4 Co -acities 5-400 g.p.h.; storage 5-150 gals. Filters 
an. Reectifier-Dechlorinators (extra) to insure taste- Typical ‘Packaged’ 


free. sparkling water. Circulating Chilled Water System 


MOTE COOLERS 


| your condensing unit with 
te models for new and 
rey .cement jobs —all applica- 
tio . Capacities 10-1000 g.p.h.; 
sto. ge 7.300 gals. Filters, 
Re. ifier-Dechlorinators. _avail- 
abl for all sizes. 


A 


— JORDON UFIS 
at @) 40” Wide — 
-_——_ = 
— (less doors) 
—— ~ kan 


4 » 
1/3 H.P. Sealed Unit 


sms. They’re hot 
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AMERICA’S MODERN COMPLETE LINE co. reste 
58TH & GRAYS AVENUE, PHILADELPHIA 43, PA. 


Exclusive Export Distrihutor—JOSEPH MILLER, 11 Sroadwoy, 
> Mew York e «© Cable: JOMILLER.. , 


Remote Model Coolers 


. Get our new “How fo Sell DO Jobs”—write Dept. RF1 
: € FILTRINE MANUFACTURING COMPANY - BROOKLYN 5 - N. Y. 


, N.Y. 


“Water Coolers and Filters for 40 Years” 
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They'll Do It Every Time... . By Jimmy Hatlo 


Bia-HEARTED MR.SCHNOOK TOOK A 


WHOLE BOOK OF CHANCES,AND THE GAL 
CANVASSERS TOOK IT VERY MUCH IN STRIDE 


BuTGET A LOAD OF THE TREATMENT 
HOUR SELLING HIM ONE 25¢ TICKET! 


PIGGY BANKS GETS WHEN THEY SPEND AN 


AN INTERNATIONAL INSTITUTION « SUBSCRIBERS ALL OVER THE WORLD 


Trade Mark 9% 5 et 
registered ee Ali 
U. S. Patent ‘ 4 
Ome: y PEFR 


Est. 1926 


Copyright 
1951, 


Publishing Co, 


Business News 


; “ZZ rae ¥ Ce, 
Xs Be uuneise Vnusentovey” | | CREO) ZA Ss 
CO YOU MEAN, “TAKE. 7 HIM THE BOOK, \ >) |_ ANKS A 
A CHANCE’2 ILL TAKE | ANTENNA,SO'S HE MILLION ! 
A WHOLE BOOK!! CAN WRITE HIS (SM CK 1) 
THAT'S A VERY a NAME INCOME Ja) y 
WORTHY CAU = ALONG, GIRLS 
HERE YARE ! 


Published Every Monday by BUSINESS NEWS PUBLISHING CO. 
450 W. Fort St., Detroit 26, Mich. Telephone Woodward 2-0924. 


Subscription Rates: U. S. and Possessions, Canada, and all countries in the ’ Pan- 
American Postal Union: $5.00 per year; 2 years $8.00. All other foreign countries: 
$7.00 per year. Single copy price, 20 cents. Ten or more copies, 15 cents each; 
50 or more copies, 10 cents each. Please send remittance with order. 


GEORGE F. TAUBENECK 
Editor and Publisher 


Put B. REDEKER, Editorial Director 


C. DALE MERICLE, Associate Editor 
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MODEL 707. Low and wide, | 
this self-service case can be | 
‘serviced front or back. Can ou 
be joined for endless display. 
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ak MODEL 206. Doubie-decked 
to double your dairy sales. 
12-ft. of refrigerated shelv- 
ing in ae of floor space. 
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MODEL 3508. 8-ft. long 
wall type display case. For 
self-service display of dairy 
products and bottled goods. 
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MODEL 3865. A 65-cu. ft. 
reach-in refrigerator. One of 
the many popular KOCH 
self-contained refrigerators. o4 


THE QUALITY REFRIGERATOR LINE 


TELLAR 
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MODEL 6710 
WIDE SHELF DISPLAY CASE 


Your coldest, most calculating customers will warm up 
to the profit possibilities in this handsome KOCH re- 
frigerated display case. Extrawide for maximum display 
and easy access, the big cold shelf appeals instantly © 
to merchants with an eye for volume in produce, dairy 
products, and impulse perishables. Extra wide mirror 
and spectacular fluorescent lighting are real sales 
magnets. Superior design makes the case easy to stock 
and clean. No wonder KOCH has been the buy word 
in refrigerators since 1883. Write today for the com- 
plete KOCH proposition. Some territories are still open. 


KOCH 


SEND THIS COUPON 


“today 


FOR FULL DETAILS 


SINCE 18839999007 4/9: Wt) QE NORTH KANSAS CITY 16, MO. 


Soeferdoefecdontecdenteeterteese 


RN 17 


KOCH REFRIGERATORS 
North Kansas City 16, Mo. 


Please send me at once, without obligation, complete informa- 
tion on profit-making Koch display cases and refrigerators 
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10 ft. lengths. Set up in any x 
length for profitable display. . 
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| pobteit 
MODEL 5710. An open front aot 
self-service display case for i ots 
pre-packaged fresh meats, 3 
produce, or dairy products. : z 
ec ni 

1 43,| Add 
SERIES 3100. An endless top as com 
display case made in 7 and | oe City..... 
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JOHN SWEET, Assistant Editor 
HUGH MAHAR, Assistant Editor 
GEORGE HANNING, Assistant Editor 
MARGARET DEAN, Assistant Editor 
Editorial Assistants: BERNICE SHEP- 


E. L. HENDERSON, General Manage~ 

ROBERT M. PRICE, Adv. Mgr. 

ALLEN SCHILDHAMMER, Western 
Adv. Mgr. 

SHIRLEY J. KROHN, Adv. Secy. 

WALTER J. SCHULER, Production Mg’. 


LOW, DOROTHY FRITZ. GEORGE CASEY, Circulation Manage: 


Member, Audit Bureau of Circulations. Member, Associated Business Papers. 
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‘| have always felt that whatever the Divine Providence permitted 
to occur | was not too proud to report. The people are not served 
by pussyfooting, or by that sort of journalism in which nobody will 
ask who is the editor of a paper or the writer of an article, and 
nobody will care.""—Charles A. Dana. 


Let’s Examine the Reasons 


Why Prices Are High 


INFLATION is caused by the enlargement of a nation’s 
supply of money and credit. Every economist who has written 
about the subject agrees on this point. As a matter of fact, infla- 
tion is an increase in the availability of money and credit. For 
proof, let us consult a good dictionary, which defines inflation as 
follows: 


“Undue expansion or increase of the currency of a country, 
especially by the issuing of paper money not redeemable in specie.” 


Here’s another dictionary definition: ‘A substantial rise of 
prices caused by an undue expansion in paper money or bank 
credit.” 


Obviously rising prices are not the same thing as expansion 
of the money supply itself. A cause or condition clearly is not 
identical with one of its consequences. The use of the word 
“inflation” with these two quite different meanings leads to end- 
less confusion. 


“Inflation” originally applied solely to the quantity of money. 
It meant that the volume of money was blown up, overextended, 
or recklessly increased. 


Using this overworked word to indicate ‘a rise in prices” is 
tantamount to raising a smoke screen. It draws attention away 
from the genuine causes of purchasing-power, loss, and the best 
cure for it. 


When wages go up, and credit expands, people have more 
money to offer for products and services. If the supply of goods 
they want doesn’t increase—or does not enlarge as much as their 
“disposable” incomes—prices zoom upward. 


Each individual dollar becomes less valuable because there 
are more dollars floating around. Something has to give, or get 
out of the way, in a situation of this sort. 


Prices are exchange ratios between dollars and things. When 
people have more dollars, they value each dollar less. Thereupon 
products rise in price, not because they are scarcer, but because 
dollars are more abundant. If wanted products are scarce when 
dollars are being poured out, then an inflationary condition be- 
comes explosive. 


Here’s how money can be manufactured: 


Government bonds are sold more to banks than to private 
investors. To pay for them banks create deposits on their boos 
against which the government can draw. In turn these banks cin 
sell government IOU’s to the Federal Reserve which enters 2 
deposit credit, or prints and distributes more Federal Reser ’e 
notes. 


Most of the “working money” in the United States isn’t mony 
you can see or feel. It consists of bank deposits which are drav7 
against by checks. 


In measuring our money supply it is necessary to add dema:d 
deposits and time deposits to currency in circulation, in order :0 
arrive at a true total. 


This figure was $174,200,000,000 at the end of the govern- 
ment’s last fiscal year. 
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Philco Establishes 
Factory Branch In West 


LOS ANGELES—Establishment of 
a Philco factory branch known as 
Philco Los Angeles (a division of 
Philco Distributors, Inc.) here effec- 
tive Jan. 1, 1952, was announced re- 
cently by John M. Otter, vice presi- 
dent and general sales manager of 
Philco Corp. 

Otter made the announcement at 
a Christmas party given by Gough 
Industries, Inc., Philco distributor in 
the southern California area, for some 
3,000 dealers and their families. Phil 
Gough, president of the Gough or- 
ganization, will be temporary presi- 
dent of the new branch, Otter said. 

Otter indicated, however, that there 
will be no change in the Philco 
policy that distributors are independ- 
ent owners. He declared the estab- 
lishment of the new branch to be a 
logical step in the growth of sales 
for all Philco products. 


Army Opens 2 More 
Military Installations 


WASHINGTON, D. C.—Recent ac- 
tivation of the Longhorn Ordnance 
Works at Marshall, Texas, and re- 
activation of Camp Ritchie, Md., have 
been announced here. 

The ordnance works will start op- 
erations next February or March in 
loading and assembly of photo-flash 
aerial bombs. Existing buildings in 
plant 2 of the works will be rehabili- 
tated at a cost of about $114,000. By 
mid-summer, expanded activity there 
is expected to give employment to 
about 500 persons. 

Reactivated as a permanent Army 
installation, Camp Ritchie will be 
known as Fort Ritchie under the 
command of the Second Army. 


HIGH 
AND 

LOW BOY 
MODELS 


LARKIN 
WALL 
HUMI-TEMP 


Quality speaks a language every- 
body understands. Wholesalers, 
dealers, and users alike know that 
the name Larkin means quality— 
of workmanship, materials, and 
performance. 


Manufacturers of the original Cross-Fin 
Coil — Humi-Temp Units — Evaporative 
and Air Cooled Condensers — Air 
Conditioning Units and Coils — Direct Ex- 
pansion Water Coolers — Steel Vacuum 
Plate Coils — Heat Exchangers. 


An_ attractively styled cabinet marks the 
“Comfortaire,"" which will be made in five 
sizes—2, 3, 5, 7Y%, and 10 hp. 


Brunner Heat Pump -- 


(Concluded from Page 1) 


pump line is planned through fran- 
chised air conditioning and refrigera- 
tion dealers, with major effort to be 
concentrated in the south and south- 
eastern areas. 

The Brunner Comfortaire heat 
pump is a water-to-air job and comes 
complete with controls. These include 
the winter and summer thermostats 
together with the pump relay. 

An especially designed all-copper 
counterflow condenser and special re- 
ceiver is built at the factory and be- 
comes a component part of the unit. 


Brunner will emphasize its low- 
speed compressors (‘less wear for a 
longer period of high efficiency’’) 
and its wide range of sizes (‘‘no need 
to purchase a greater capacity than 
required or to get unsatisfactory 
service through insufficient or over- 
worked capacity.’’). 

Control switches are located be- 
hind the hinged nameplate on the 
front of the cabinet. When set to 
a desired room temperature, opera- 
tion becomes completely automatic. 
The blower fan may be operated 
while the compressor is idle, to pro- 
vide air movement at times when 
neither heating nor cooling is wanted. 

Comfortaire cabinets have a soft 
gray finish over Bonderized sheet 
steel. Service panels are of “snap 
on” design and quickly removed in- 
dividually for ready access to any 
part of the interior. Outer cabinet is 
completely insulated from the inner 
structural iron framework and the 
entire unit is acoustically and therm- 
ally insulated for noiseless operation 


Two simple switches take care of all the control functions that the user of the Brunner 

“Comfortaire’ heat pump year-round air conditioner needs to be concerned with. Sally 

O'Neil and Arleen Williams show location of switches beneath nameplate panel. One 

feature of the control system is that the blower fan may be operated while the compressor 
is idle, to provide air movement without heating or cooling. 


and maximum efficiency. All ferrous 
metals are Bonderized to prevent 
rust. Interior assembly units indivi- 


rigid chassis. 
Table gives key data on the Com- 
fortaire heat pump packaged air 


Frank Angus Installed as 
Head of Dallas Contractors 


DALLAS—Frank Angus was in- 
stalled as new president of the Air 
Conditioning & Refrigeration Con- 
tractors Association of Dallas, at the 
Dallas Air Conditioning Co. here. 

Other new officers are Henry Cohn, 
vice president and Robert Brown, 
secretary. 


HARRY 


when it comes from 


ALTER 


New Edition No. 155 


airers DEPENDABOOK 


for Fall and Winter—1951-2 
Over 9,000 Refrigeration 


PARTS and Supplies 


® 


Illustrated 


i =a es Everything that’s available and everything 
SS ed 


» at rock-bottom prices. The DE- 
Sm PENDABOOK is a big help in 
ordering, and‘will save 
you money, too... 
Write for your copy 
—on your letter- 
head—NOW! 


WHOLESALE 
ONLY 


arry | = ‘i 


Bi CHICAGO 16, ILL. 
CO. Tm. 3s taravette st 


NEW YORK 13, N.Y 


Nelson Opens Refrigeration: 
Dept. at Alton, Ill. Store 


ST. LOUIS—Opening of a refrig- 
eration department at its store in 
Alton, Ill, has been announced by 
N. O. Nelson Co. here, parts whole- 
saler. 

Walter Barry is in charge of the 
refrigeration counter at the Alton 
store, located at 129 Indiana St., ac- 
cording to Otto A. Friemel, manager 
of Nelson’s Refrigeration Depart- 
ment. 


Air Force Reactivates 3 Bases 
In Michigan, Texas, Ohio 


WASHINGTON, D. C.—Air bases 
at Kinross, Mich., and Victoria, Tex., 
have been scheduled for rehabilita- 
tion and reconstruction soon by the 
Air Force, it was announced recently. 

It was also announced that the 
Clinton Air Force Base, Wilmington, 
Ohio, on standby since late in 1949, 
will be reopened in the near future 
for use by the Air Force Reserve 
training activities now at the 
Greater Cincinnati Airport. 


Thermalair Represents 
8 Firms In Detroit Area 


DETROIT—Thermalair Engineer- 
ing Co. here, announces E. Feinberg, 
now represents the following lines in 
this area: Baltimore Air Coil Co., 
Inc.; Dean Products, Inc.; Aerotrol 
Engineering Corp.; E. D. Goodfellow 
Co., Inc.; McQuay, Inc.; American 
Automatic Ice Machine Corp.; Pre- 
cision Heat Exchanger Co.; and 
United Conditioning Corp. 


dually transmit their weights to the conditioners: 
o> 
Ww 
CONDENSED TABLE OF OPERATING AND DESIGN DATA 
Model Number BAC 20-1H BAC 30-1H BAC 50-1H BAC 75-1H BAC 100-1H 
Condensing Unit Motor Hp. ... 2 3 5 7%, 10 
Compressor Speeds—R.p.m. ..... 790 620 825 620 825 
Number of Cylinders .......... 2 2 2 4 4 
EY. AGcGcacesadeunv ss deeeseece 2 A-V Belts 3 B-V Belts 3 B-V Belts 4 B-V Belts 4 B-V Belts 
Ce Ey seexerisesaceebuess 3%” IP 34” IP i” iP 1%"? IP 14%4"" IP 
a re er 3%” IP 4%” IP ” IP iva"? IP 1¥4"" IP 
GE, iGsescccex veceaeies 34” IP 4%” IP 34” IP 34" 1P 34" IP 
Air Intake Filter Size.......... (2) 15xt5xt (2) 15xtSxt (2) 20x20xt (2) 25x26 (4) 16x25x1 
Air Discharge Volume—C.f.m..... 875 1300 2000 3000 4100 
FORO MOMBET occ ccccs cc csccccce 1 ' ' 2 2 
Fans—Motor Hp. ............... “% Vg “a (2) Y% (2) “Ye 
Cooling Capacity—B.t.u. per hr... 24000 36000 61000 93000 121000 
‘ee Heating Data—B.t.u. per hr..... 30000 46009 80900 120000 160000 
& Ne ee A 


L209 #3 
it expansion ¥°= 


F mone 


INSIST ON ALL THESE FEATURES 
WHEN YOU BUY A THERMOSTATIC 
EXPANSION VALVE! 


For any pressure limit 

Any pressure limit you need . . . from 0 to 55 Ibs. 
All you need do is turn a clearly marked adjusting 
knob to the overload protection pressure recom- 
mended by the compressor manufacturer. 


YOU GET THIS WITH MODEL 209! 


4 For any superheat 

Adjustment of superheat, too, is quick and easy. 
Any setting in the normal operating range from 0° 
to 20° F ... with close control at all temperatures. 


YOU GET THIS WITH MODEL 209! 


4 For any application 
Here’s a valve that can be used on any application 
. . . low temperature, commercial or air condition- 
ing . 
A-P liquid charge makes it suitable for all 
applications! 


. without requiring special bulb charges. 


YOU GET THIS WITH MODEL 209! 


4 For any position 
When you need a valve for tough, hard-to-get-at 
installations, Model 209 is the answer. Install it 
right side up, upside down, sidewise or at any angle 
... it will still function perfectly. 


YOU GET THIS WITH MODEL 209! 


4 For any ambient temperature 


Because of the A-P liquid charge, you can mount 
the valve and its capillary in any ambient tempera- 


ture — with thermo bulb either higher or lower 


than the valve... 


THAT’S WHY EXPERTS CALL IT 
“THE PERFECT THERMOSTATIC EXPANSION VALVE!” 


When you realize what a unique combination 
of features is offered by the Model 209, it is 
easy to understand why experts have called it 
“the greatest advance in thermostatic-valve de- 
sign in twenty years!” For only the Model 209 
enables you to use ONE expansion valve for 


tories .. 


still retaining perfect control. 
YOU GET THIS WITH MODEL 209! 


such a wide variety of applications and condi- 
tions. Think what this means in lowered inven- 
. in faster, better service .. . 


in time 


and money saving . . . in customer satisfaction! 
You owe it to yourself to get the full story on 
Model 209 — today! 


A-P CONTROLS CORPORATION 


(formerly Automatic Products Company) 


2460 N. 32nd Street e Milwaukee 45, Wisconsin 
Export address: 13 E. 40th. St., New York, N. Y. @ In Canada: A-P Controls Corporation, Ltd., Cooksville, Ontario 


Stocked and Sold By Good Refrigeration Wholesalers Everywhere ©@ Recommended and Installed By Leading Refrigeration Service Engineers 
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What's New 


Sequoia Furnaces Have Wide Face-Shallow Depth Look 


KEY NO. A-1237 


SAN CARLOS, Calif.—Production 
is under way on a completely new 
series of furnaces at Sequoia Mfg. 
‘Co—units with a wide face-shallow 
depth “new look’—the California 
manufacturer has announced. 

Almost completely reversing the 
usual dimensions for an_ upright 
winter air conditioning unit, Sequoia’s 
new and as yet unnamed line has 
over-all dimensions which include a 
28%4-in. width but only 14-in. depth 
(in the 65,000 B.t.u. size). Total 
height is held at 61 in., thereby per- 
mitting the units to be used for 
either first floor or basement instal- 
lations. 

The 14-in. depth assures ready 
access to all parts for either original 
installation or future servicing. 

According to Sequoia President 
Robert Kramer, seven sizes will be 
produced immediately, ranging from 
65,000 to 200,000 B.t.u. capacities. 


First models are said to be in the 
hands of A.G.A. now for approval 
tests on use with all types of gas 
and also for zero-zero clearances. 
Addition of the new furnace will 
increase to five the number of furn- 
ace and heater series being produced 
by the California firm. A horizontal 
furnace was introduced in mid-1950. 


USE THE COUPON! 
For “easy-to-get” 
product information ... 
use coupon in the 
“Information Center” form. 
———————— 


| Holliwood Deepfryer Has 
49% Greater Capacity 


KEY NO. A-1238——— 


CHICAGO—A new Holliwood Deep- 
fry with 49% greater capacity than 
the previous model has been an- 
nounced by the Finders Mfg. Co. 

The new unit measures 14% by 
8% by 7% in. and has a capacity of 
134 cu. in. It is equipped with a 
handle and basket, a cold well for 
food particles, a spigot for draining 
off cooking fats, cooking fat measur- 
ing line, pilot light, and cover and 
cord set. 

Supplied with a General Electric 
Calrod heating unit, and a fully auto- 
matic thermostat, the unit is guaran- 
teed for five years. 

The new Deepfry model 751 has 
chrome finish (as long as the govern- 
ment permits), and Bakelite plastic 
parts. Plugging into 110-120-volt 
a.c. outlets, the unit uses 1,320 watts. 

— 


a 


Heating and 
Ventilating Units 


Air Volumes from 400 to 21.000 CFM 


Kennard Heating and Ventilating Units are the Moderate tip speeds and outlet velocities 


answer to requirements of heating and filtering 
recirculated air, fresh air, a mixture of both, or 
for ventilation only.These ruggedly constructed and 
easily installed units, conventionally used for heat- 
ing large spaces or as a central station unit to heat 
many small rooms, can also be utilized for a 
variety of special and process applications. 


Optional Equipment 
Mixing Box and Dampers ¢« Face and By-pass 
Dampers ¢ Throwaway, Cleanable or High 
Velocity Filters ¢ Target, Grid or Pan Humidifiers. 

Representatives in Principal Cities 

Write for name of nearest representative and com- 
plete information on Air Conditioning Blower Units— 
Finned Coils — Evaporative Condensers — Cooling 
Towers — Sprayed Coil Dehumidifiers. 


Wall - Floor - Ceiling Mountings 
Pre-heat and Re-heat Coils - 1.1 to 32.5 sq. ft. face. 


KENNARD CORPORATION - sours s'mo. usm. 
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Pantry Refrigerator Has 
Panel-Type Coils 


KEY NO. A-1239——— 


SAN ANTONIO — A _ five-door 
pantry refrigerator featuring new 
panel-type refrigerating coils has 
been introduced by the Ed Friedrich 
Sales Corp. here. 

The panel coils, especially engi- 
neered to government specifications, 
are intended to eliminate warm areas 
inside the box regardless of outside 
temperature conditions. 

Solid doors are sealed by synthetic 
rubber gaskets. Heavy steel inner 
and outer linings with rounded 
corners and all-white, acid-resistant 


KEY NO. A-12311 


G-E's new model AW5B6 washer is fully 

automatic. It incorporates an instant stor f 

and start control, water-saving small loac 

operations, and a lighted interior. The 

washer was fully described in the Nov. 1° 
issue of the NEWS. 


porcelain exterior make for easy te 

cleaning. g 

Wide bar-type shelves of lacquered g 

zinc adjust to varying heights. Two a 

interior lights illuminate automati- d 

cally when any one of the five doors a 

is opened. n 

The box measures 77% in. high, 90 fi 
in. wide, and 32144 in. deep. Only con- 

nection required is a %-in. drain and si 

electrical connection to outlet box. il 

It operates on 115-volt a.c. ft 
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Marsh Solenoid Said D 

* no 

To Be Quiet, Packless C 

ev 

r : KEY NO. A-12312 te: 

Mogul Unit Claims Better, = sxoxie, m—a new Marsh-rlec- pn 

. trimatic solenoid valve series has me 

Cheaper Soldering been introduced by the Jas P. Marsh Ay 


KEY NO. A-12310——— 


CHICAGO—A new type soldering 
and brazing unit designed to provide 
a more efficient operation while ef- 
fecting considerable savings in labor 
and materials has just been developed 
by the Metallizing Co. of America. 

The Mogul soldering or brazing 
gun, according to the manufacturer, 
is built to deposit lead and tin base 
solders, and also silver solder and 
other brazing wires, in a liquid or 
semi-liquid form to a part moving at 
constant speed under the gun nozzle. 

Soldering or brazing can be either 
intermittent or continuous at any de- 
sired rate of speed. 

The Mogul gun will supply solder- 
ing material in any desired quantity 
which can be deposited to a pin-point 
location. This material, in wire form, 
is fed into the center of a conical 
flame where it is melted into a liquid 
or semi-liquid state, depending upon 
requirements, and then deposited into 
the seam or area being soldered. 


Corp. here that is claimed to be of 
sturdy packless construction, quiet in 
operation, and particularly tight 
seating. 

Valve bodies are machined from 
brass bar stock which adds to their 
strength and guards them from dis- 
tortion during installation. Coils are 
made moisture and frost proof by 
a special process. They are liberally 
wound so that they can be energized 
indefinitely without overheating, the 
company said 

Both valve stem and seat are non- 
magnetic to prevent attracting par- 
ticles that might prevent tight seat- 
ing. 

Series 60 is comprised of direct 
acting valves with %¢-in. orifice and 
a maximum pressure rating of 150 
p.s.i. 

Series 65 and 67 are pilot operated 
valves for a maximum pressure of 
200 p.s.i. The 65 series has a %-in 
orifice and the 67 series a %-in. 
orifice. 

All valves are rated and approved 
by Underwriters’ Laboratories. 


YOU CAN’T BEAT 
THE VICTOR 


For information write: 


MANUFACTURERS OF THE FAMOUS VICTOR QUICKFREEZE 


PRODUCTS CORPORATION *-HAGERSTOWN, MD. 


"FINE LINE 4 
BEVERAGE COOLERS 


Fast, efficient cooling 
The work-horse of 
beverage coolers 


Sizes: 12, 22 and 32 case capacities 
with self-contained units. 3 
17, 27 and 37 case capacities 
for remote installation. 
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What's New 


When requesting further information on new 
products, please use “Information Center” form. 


Conrad’s Industrial 
Cabinets Dip to -150° 


KEY NO. A-1230——— 


HOLLAND, Mich.—Industrial low 
temperature cabinets capable of 
going as low as -150° F. for use in 
gauge stabilization, metal treatment, 
and other processes are being pro- 
duced by Conrad Refrigeration and 
are available to contractors, an- 
nounces Charles Conrad, head of the 
firm. 

Cabinets are available in several 
sizes and in two temperatures. One 
illustrated, for example, has a 7-cu. 
ft. compartment in which tempera- 
tures can be controlled down to -150° 
plus a 3.3-cu. ft. compartment which 
operates at -40° F. The latter com- 
partment is intended for pre-cooling 
materials prior to placing them in 
the larger and colder compartment. 

All the cabinets are self-contained 
and mounted on skids to simplify in- 
stallation and moving. The refrigera- 
tion system is a water-cooled cascade 
arrangement employing two refrig- 
erants: ‘“Freon-22” and ‘Freon-13.” 
Design of the system is such, how- 
ever, that internal pressures can- 
not exceed 175 p.s.i.g., according to 
Conrad, who further claims: “In the 
event of power failure or if the sys- 
tem is shut down for an extended 
period, the refrigerant is held in the 
system; there is no bleed-off or purg- 
ing needed to hold the pressures to 
a normal level.” 


Graycote Compound 
Allows Easy Disassembly 


KEY NO. A-1231 


CHICAGO—A new compound for 
sealing gaskets and threaded joints 
of all types is announced by the Chi- 
cago Gasket Co. 

The product, called Graycote, is 
composed of six basic ingredients, 
chief of which is a spongy metallic 
pigment locked in a new type of in- 
soluble vehicle. 

Retention in the non-drying vehicle 
keeps the compound soft, creating a 
permanent seal but allowing units to 
be easily disassembled after long 
periods of time even under high tem- 
perature conditions. 


Corn Popper Set Has 
Many, Varied Functions 


KEY NO. A-1232 


MANSFIELD, Ohio—A 4-qt. corn 
popper with a heatproof glass top 
has been introduced by the Dominion 
Electric Corp. here. 

The popper, called the model 1703 
“Jumbo Popper Chef,” is made of 
heavy polished aluminum. 

In addition to popping corn, the 
manufacturer says, the popper can 
be used to heat soups, make pud- 
dings, boil potatoes, recrisp potato 
chips, or heat baby bottles. 


Frozen Food Case Features 
‘Floating Pane’ 


KEY NO. A-1233———— 


CHICAGO—A new frozen food 
cabinet for spot display merchandis- 
ing in supermarkets and for use as 
the main frozen food cabinet in small 
stores has been introduced by Eskimo 
Kooler Corp. here. 

The open-type cabinet is 56 in. 
long and 30 in. wide and features 
wrap-around refrigeration on all four 
sides and bottom, and four cross 
plates with removable defrost caps. 
Four-pane Thermopane in front with 
the Eskimo “floating pane” is said 
to assure no icing or fogging. 

Usable for both ice cream and 
frozen foods, the full-vision cabinet 
has a capacity of 11 cu. ft. and is 
powered by a %-hp. hermetic unit. 

A feature of Eskimo’s new line of 
ice cream and frozen food cabinets 


is that they are available with either | 


shelf or picture superstructure at no 
extra cost. 


Gates Leak Detecting Lamp Causes Liquid To Glow 


| 


Prony 


bites cs. d 


KEY NO. A-1235——— 


FRANKLIN SQUARE, L. IL, N. Y. 
—A new leak detecting lamp that 


generates long wave length ultra, 


violet rays and picks out leaks by 
causing the liquid to glow has been 
introduced by George W. Gates & 
Co., Inc. here. 


Called the Raymaster model TFS4- 
B90 blacklight exploring lamp, the 
device can be operated under all con- 
ditions since it may be battery op- 
erated. This eliminates hazards of 
shock from power circuits under wet 
conditions, the company explained. 

To operate the leak detector, an 
extremely dilute solution of an ef- 
fective fluorescing agent is placed 
inside the vessel to be tested. The 
slightest flow through the wall is 
unmistakably signalled by a bright 


glow under the influence of the rays 
from the exploring lamp. The nature 
of this detection process requires 
that the blacklight leak detector 
should be used in a darkened area. 


Completely portable, the lamp unit 
is 1% in. deep and has a reflector 
opening of 34 by 6% in. It weighs 
1 lb. A battery unit, complete with 
battery measures 444 by 5% by 8 in. 
and weighs 11 Ibs. Fluorescing 
agents are the water soluble type 
GPC and the oil soluble type 5GA. 


Jewett Diet Refrigerator 
Is Self-Defrosting 


KEY NO. A-1236——— 


BUFFALO—A self-defrosting diet 
kitchen refrigerator in which the 
cooling coils are concealed on the 
outside of the interior liner has been 
introduced by the Jewett Refrigera- 
tor Co., Inc. here. 

Called the model B 3122, the unit 
provides 8.5-cu. ft. storage capacity. 
Both interior and exterior are fin- 
ished in stainless steel while the four 
shelves in the storage compartment 
are also of stainless steel. 

A 4-hp. hermetic unit is located 
in a screened compartment. 


TOPSIN SALES ererorIT'S SOLD 


FREEZE EAZY 


U. L. APPROVED 


The new low-cost, high-efficiency 
answer to the frozen food display 


case problems of most food stores. 


S 


“COMMERCIAL REFRIGERATION HARDWARE | 
FOR NEW EQUIPMENT OR REPLACEMENT 


Locks, Strikes and Hinges 


that Contribute to Quality 


in the World’s Finest Refrigerators 


Grand Rapids Bross Company 


GRAND RAPIDS, MICHIGAN 


A DIVISION OF CRAMPTON MANUFACTURING COMPANY 


Ww 


ONE OF FOUR FREEZE EAZY MODELS 


93” — 67" —54” 


all with self-contained F22 sealed units 


UNBEATABLE PRICES 


for full information write to 


Sold by 
— so FREEZE EAZY 
Sr re INDUSTRIES 
Snow-Blo Converts LAI Nicholson wremine 1815 Guerneville Road 
"Mtefrigeration —-W. V. Moore Co. Santa Rosa, California 


To Electric Mower 


areas by blowing it up to 20 ft. away 
is being produced by Sensation 
Mower, Inc. here. 

Just guiding the machine down a 
walk and back will clear a 24-in. 
wide path, the manufacturer says. 
Reversible impeller vanes throw the 
snow to either side. 

The Snow-Blo is powered by a %- 
hp. capacitator motor with reversing 
switch and is equipped with a 100- 
ft. cord and grounding drag chain. 
Though it has an all-steel chassis, the 
machine weighs only 63 lbs. 

The electric Snow-Blo lists at 
$139.50. Less motor and cord, the 
price is $69.50. Shipping weight is 


approximately 86 Ibs. Key No TET CrcerCeT eee ae Key No cre reget ee ae ee ee 
The electric Snow-Blo can be con- 
verted into @ power lawn mover with BU cteetrntnecivenenss 2 Sererrcr ree rrre re 
the purchase of a conversion unit, the 8 Pe ree ree POM. avid hbetieke inten 
company said. The conversion unit 
lists at $99.50. 2 Meveeererrre tree = Serererec rer Tiere 
bs Products Advertised 
For efficient heat transfer (list name, page, and issue date) 
4l e 44 
EP AE west ccivaniesssndaermeg ines ebentyennentadgaumactdetnas 
(PLEASE PRINT PLAINLY) 
There are nearly 100 sizes of NE i aves weeeenswaced kane ene MD 6 bcxbscasaanesed 
Rome Extended Surface Helical 
Kin Tubing in production . . . + MPUETETTTLICUTTPITILLI TTL TUTTLE TTL OT TTC ere 
with or without threaded end at gti tak Colas 8 tras al Oa ere re aaa 
connections, or to be used with 
standard flare connections. | 2UPerrerreerrr Tre Teer e OO eee PE. abavexewowes 
Write for information on Re Oe . .i9-66.0.8-504 00 04s Ae kde de deesadars 


your heat transfer problems: 


OTHER PROTECTED TERRITORIES ARE NOW AVAILABLE 


KEY NO. A-1234——— 
RALSTON, Neb.—An electrically a ia 
operated “Snow-Blo” that clears a Eniormation 
snow from walks, drives, and other Se : 


Cuter 


promptly. 


450 W. FORT ST. 


For more information on What’s New products, 
current literature and catalogs available, equipment 
advertised in Air ConpiTioniNGc & REFRIGERATION News 
use Key Numbers where designated or specify products 
advertised and we'll see that you receive this information 


What’s New or Current Literature Available 


MAIL THIS FORM TO 


Arr ConpitTioninc & REFRIGERATION News 
Reader Service Dept., 


DETROIT 26, MICHIGAN 
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Far Cry from ‘Just a Fixture Salesman’ 


Qualifications of an Ideal Commercial Refrigeration 
Distributor Outlined by Stelpflug for NcrsA 


CHICAGO—Are the big supermar- 
ket chains getting commercial re- 
frigeration equipment any more 
cheaply than the smaller markets? 

Despite a considerable body of 
contrary opinion in the field, the 
answer is “no,” provided the com- 
mercial refrigerator distributor per- 
forms all the functions he should for 
his customer. 

This viewpoint was presented and 
explained by W. J. Stelpflug, vice 
president of Hussmann Refrigeration, 
Inc., in a talk before the fifth an- 
nual convention of the ‘National 
Commercial Refrigerator Sales As- 
sociation here. 

“We still have to convince many 
people that the average buyer of 
commercial refrigerator equipment is 
not having to pay too much for his 
equipment,” Stelpflug asserted. 

“There are still many compara- 
tively small volume buyers who 
think the large chains are buying 
equipment for a great deal less 
money than can the small buyer. 

“I happen to know of a large chain 
organization who are so set up that 
they have a corporation which owns 
and leases to the merchandising cor- 
poration all equipment after it has 
been completely installed. 

“In arriving at the installed price 
on which the rentals are based, this 
corporation must keep accurate ac- 


count of all services rendered as a 
part of the buying and installing of 
the equipment, including the cost of 
engineering and merchandising re- 
search help, architectural service, 
store engineering, buying, warehous- 
ing, delivery, installation, and serv- 
ice. 

“I have never seen the total aver- 
age cost figures used by this corpora- 
tion, but I was told by its top official 
that they figure their final cost on the 
equipment as being almost double 
that of the purchase price, f.o.b. 
manufacturer’s factory. 

“When commercial _ refrigerator 
distributors generally learn to under- 
stand and to give the services re- 
quired of a really good distributor, 
there will be less cut-throat business 
done because buyers will have the 
proper respect for the value of the 
services of a good distributor. 


“A good distributor merely gives 
to the small volume buyer the many 
services that the large chains are 
able to render through various divi- 
sions of their own organization. 

“No small volume buyer can afford 
to set up an architectural division, 
a store engineering division, a refrig- 
eration engineering division, a group 
of merchandising specialists, or a re- 
frigeration service organization. 

“Obviously, an ideal commercial re- 
frigerator distributor is able to offer 


these services to many independent 
small volume buyers on a basis as 
economical and as efficient as can a 
large chain give similar services to 
its own organization. 

“This ideal distributor renders 
these services to these collective 
buyers as does the efficient, low cost, 
wholesale grocer render a similarly 
economical wholesaling service to a 
group of independent operators.” 

Stelpflug earlier in his talk had 
outlined these qualifications for the 
“jdeal distributor’’: 

“My ideal distributor is a top flight 
general manager. He is a _ good 
finance man. He qualifies with the 
best of sales managers. He is thor- 
oughly familiar with the techniques 
of advertising and promotion. He is 
a merchandiser. 

“This man is a store engineer, an 
architect, a refrigeration engineer, 
and a serviceman. 

“I think you will agree that the 
man who is all of these things is 
no ordinary individual. Yet I am 
quite serious when I say that the 
ideal distributor is all of these 
things. 


Requires Many-Sided Individual 


“Let’s take a look at the qualifica- 
tions mentioned step by step... . 
It is quite clear that a good distribu- 
tor must be a capable general man- 
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A-B Bulletin 709 
Solenoid Starter 


Vilter compressors in the Union Pacific Railroad Station at 
Omaha, equipped with A-B trouble free Solenoid Starters. 


Why are Allen-Bradley starters so popular for refrigera- 
tion and air-conditioning service? . . . Because they do 
not require regular attention; they are trouble free. Only 


ONE moving part. No pivots, pins, or bearings to cor- 


rode or stick... 
.. . and forget them! 


no jumpers to break. You install them 


Size 1 starter with cover re- 
| moved. Dependable overload re- 
lays. White interiors and ample 

space for ease of wiring. Bonder- 


No contact maintenance... Allen-Bradley cadmium 
silver alloy contacts never need cleaning, filing, or 
dressing. 


ized undercoat. 


A-B Special Refrigera- 
tion Control Unit 


Consists of Bulletin 709 Solenoid 
Starter, Bulletin 836 high pres- 
sure cutout, Bulletin 837 thermo- 
stat with adjustable knob, and 
Bulletin 600 manual switch. 


Dependable overload relays . . . Allen-Bradley 
thermal relays are dependable and remain accurate 
in their operation, even after long service. 


The Allen-Bradley trademark stands for millions of 


trouble free operations. 


Allen-Bradley Co., 1313 S. First St., Milwaukee 4, Wis. 


ager. He is called on to set up and 
handle the administrative end of the 
business efficiently, and along with 
this, with the situation as it is, he 
must be a tax expert and a personnel 
manager. One just cannot run a busi- 
ness today and hold an organization 
together with profit unless he is all 
of these things. 

“Under the heading of ‘manage- 
ment,’ a distributor must not only 
have money enough with which to 
run the business but, in addition, he 
must know a great deal about the 
financing of a business. 

“He must have a working knowl- 
edge of bookkeeping, he must under- 
stand credits and collection problems, 
and be capable of setting up and 
maintaining satisfactory banking re- 
lations. 


Must Be Personnel Manager 


“From the sales management side, 
a good distributor must understand 
how to find and select salesmen. 
This ... is not a simple thing. The 
same man must not only understand 
how to train salesmen, but he must 
be able to work out a training pro- 
cedure and carry it through. 

“When he has selected and trained 
a man he must be capable of giving 
that man proper sales supervision. 

“Too many distributors today don’t 
take the time to select good specialty 
salesmen. Of those who do select 
good men, few will then take the 
time to train them. And even fewer 
will provide proper sales supervision 
after the men have been trained. 
Salesmen need constant help and en- 
couragement to do the job expected 
of them. 

“It isn’t enough that a distributor 
know how to handle the manpower 
problem in selling, but he must also 
know how to break down sales re- 
sistance through the proper applica- 
tion of advertising and promotion. 
Some seem to think that the best 
promotion is to cut the price. But 
promotion must be something that 
will build up respect for your com- 
pany, not tear it down. 


Distributor’s Responsibility 
Doesn’t End with Sale 


“The commercial refrigerator dis- 
tributor, by and large, is distributing 
equipment which is used for the mer- 
chandising of perishable foods. The 
buyer of such equipment is no longer 
satisfied with buying cabinets or re- 
frigeration systems from a man who 
knows only the technical aspects of 
the equipment, but wants the man 
who sells him such equipment to 
know how to use it to get the best 
results. 

“The ideal commercial refrigerator 
distributor today is a merchandiser. 
He understands the fundamentals of 
merchandising techniques. He knows 
specifically the merchandising tech- 
niques for doing a good job with 
specific products, such as meats, pro- 
duce, dairy, frozen foods, and dry 
groceries. That is part and parcel of 
profitable operation in this business. 

“Not only does the buyer of equip- 
ment today want the seller to give 
him merchandising technique assist- 
ance, but he also wants him to help 
him in many instances to plan the 
store building which means that the 
seller must have some of the qualifi- 


cations of an architect. He must 
know enough to talk intelligently 
about functional units. 

“Along with this, the buyer defi- 
nitely wants help in planning of the 
store layout which means that the 
seller must qualify as a store engi- 
neer if he is to be truly successful. 
He must know the fundamentals of 
store layout, specifically what things 
are functional and what are not. 

“The ideal commercial refrigerator 
distributor, of necessity, must be 
something of a refrigeration engi- 
neer. It is not possible for a man to 
successfully operate in this field 
today without knowing how to do the 
necessary application engineering re- 
quired for most any type of installa- 
tion, including the largest of the 
supermarket jobs. 

“When all of the many services 
have been rendered to the buyer of 
commercial refrigerator equipment 
with the job satisfactorily installed, 
there still remains the need for a 
distributor being able to satisfy the 
buyer with continuous good and reli- 
able service. 

“The operation of a _ successful 
service department in itself calls for 
special organizational abilities and 
knowledge on the part of a good dis- 
tributor. 

“The ideal distributor which I have 
described is a far cry from the 
broken-down fixture salesman of 
years ago. Many of us will remem- 
ber the time when it was said that 
when a man had failed at most 
everything else, he became a fixture 
man. There is nothing broken down 
about an ideal commercial distributor. 


An Actuality, Not a Dream 


“So far as I am concerned, the 
man I have described is not a dream. 
There are many ideal distributors in 
the United States today. These are 
men who are lifting this industry up 
to a level where it is possible to at- 
tract good men who are willing to 
risk their capital... .” 

Referring to a discussion previously 
held at the meeting, Stelpflug added 
that “one of the fundamental weak- 
nesses of this business is that the 
manufacturers have been _ short- 
sighted and have encouraged their 
dealers to get an order regardless of 
price and have not encouraged him 
to get his full profit for the job. 

“My ideal distributor,” he _ said, 
“does not allow the manufacturer to 
make a sucker of him by having him 
go out and buy a job for the manu- 
facturer. 

“The commercial refrigerator dis- 
tributor has to prove to both his cus- 
tomer and his manufacturer that he 
can serve them at a profit... .” 
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stands for 


Fast, dependable, 
world-wide service. 


Refrigeration and 
Air Conditioning parts 
and supplies. 


Write for current Catalog 


AIRO SUPPLY Co. 


2732 N. Ashland Ave., Chicago 14, Ill. 
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SLANTS 


on Service 


“Slants on Service” is a new 
“package” devised by the NEWS 
to meet the needs of its busy 
readers in the service and con- 


tracting business. 


What Causes Poor Action 
Of Refrigerator Latches? 


Poor operation of refrigerator 
door latches can be the result of 
several causes. It would be well first 
to check the strike to make certain it 
is properly lined up with the bolt of 
the lock. It may be necessary to move 
the strike in or out to obtain both 
good locking action as well as the 
proper seal of the door. 

If the strike is in too far, it may 
be necessary to place shims behind 
it. Similarly, shims might have to be 
placed behind the bolt if it is too 
short. A bolt that’s too long may be 
filed carefully to bring it to size. 


Normal Wattage Figures 
Given for Norge Units 


Knowledge of normal operating 
wattages is important in locating 
motor. troubles on sealed systems. 
On the sealed-in systems manufac- 
tured from 1939 through 1942, Norge 
refrigerator motors should operate as 
follows: 


Room Average Watts 

Temperature 149 Hp. % Hp. 
Ee visi teiaastes 98 142 
Me eterna 103 151 
Be ghkseeaeeEeees 113 168 


On Norge models produced from 
1946 through 1948, the wattage data 
is shown below: 


Line Room Average 
Voltage Temperature Watts 
ee 70° 140 
Pere 80° 150 
eee ere 110° 160 


MISSING SOMETHING? 


More and better useful 
information is yours for 
the asking. See “What’s 
New” page. 
Use Key No. for fastest service. 


‘service manager, factory service man- 


Reed Will Represent 
Kramer Trenton In Mich. 


TRENTON, N. J.— The Kramer 
Trenton Co. has announced the ap- 
pointment of Arthur A. Reed as a 
sales representa- 
tive for the state 
of Michigan. He 
will handle Kra- 
mer’s complete 
line of heat trans- 
fer products for 
various types of 
refrigeration and 
air conditioning 


application. 
For the last six 
years, Reed was 


A. A. Reed 


associated with 
the Clark Bridgman Co. of Chicago. 
Prior to that he was a sales engineer 
for the Cherry-Burrell Corp. in Bos- 
ton and Dairy Machinery in western 
Massachusetts, Connecticut, Vermont, 
and New Hampshire areas. 

Reed’s experience began in 1927 
when he became an engineer for the 
Frigidaire Corp. of Springfield, Mass., 
working their western Massachusetts 
district. In 1930 he was named sales 
engineer and commercial sales repre- 
sentative for the Frigidaire Sales 
Corp. of New England. Later he 
represented the General Heat & Ap- 
pliance Co. in Boston and was district 
sales manager for Delco-Frigidaire. 


Frigidaire Sales Corp. 
Names 2 Representatives 


DAYTON—Frigidaire Sales Corp. 
recently announced two new appoint- 
ments and a retirement in the field 
sales organization. 

Paul V. Sprout, branch manager of 
the Frigidaire Sales Corp., Albany, 
N. Y., will be transferred to the 
Cleveland branch as assistant branch 
manager. He will replace H. H. Ken- 
nery as branch manager when the 
latter retires April 1. Paul L. Pres- 
ton, who is currently general sales 
manager at Albany, will succeed 
Sprout as branch manager. 

Sprout has been with the company 
for 24 years, serving in various ca- 
pacities including assistant factory 


ager, and has held his present posi- 
tion as branch manager since 1947. 
Preston joined the field organiza- 
tion in 1930 as a sales representative 
in the Albany branch. He was later 
sales office supervisor and in 1947 
became general sales manager. 
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ARE SCIENTIFICALLY DESIGNED IN BALANCE WITH 


" 


- REFRIGERATION 
The complete HUSSMANN Line of Display Refrigerators is designed to meet 
selling need in the modern food store. And, balanced to HUSSMANN Refrigerc 
Systems, each unit is designed to meet every Refrigeration need, as well! 
can recommend HUSSMANN with complete confidence. OS: 


SSMANN Refrigeration, Inc. + Hussmann Bidg. * St. Louis 6, Mo. 
ddy Freeborn Co., Ltd., Brantford, Ont., Hussmann Canadian Subsidiary 


Silleox Refrigeration 
To Handle Betz Exports 


HAMMOND, Ind.—Betz Corp. has 
launched its initial major effort to 
promote foreign sales of its heat 
transfer products for commercial re- 
frigeration, J. W. Bostwick, vice 
president and general manager, an- 
nounced recently. 

Bostwick said Betz recently signed 
a contract with H. A. Sillcox, presi- 
dent of Sillcox Refrigeration Corp., 
New York City, under which the 
latter will act as the exporting com- 
pany for all Betz products. 

“This is our first big venture into 
the export field,’ he commented, 
“and we look forward to a consider- 
able volume of business.” 


To Test Effect of Temp. 
Changes on Frozen Food 


WASHINGTON, D. C.—A new re- 
search project on “Temperature Re- 
quirements in the Commercial Trans- 
portation and Warehousing of Frozen 
Foods” has been started at the 


Albany, Calif. western regional re-. 


search laboratory of the U. S. De- 
partment of Agriculture. 

The new program contemplates a 
series of tests to determine how the 
quality of frozen foods is affected 
by temperature fluctuations from 


‘packer to consumer. 


This study will correlate miscel- 
laneous research that has already 
been done in this field, and make new 
cross country tests. 


Sunroc Gets Du Pont 
Water Cooler Contract 


GLEN RIDDLE, Pa.—Announce- 
ment of a large order of Sunroc elec- 
tric water coolers for the E. I. du 
Pont de Nemours & Co.’s new hydro- 
gen plant at Savannah River was 
made by Joe T. Ward, New York 
division manager of Sunroc Co. 

The exact number of coolers to be 
supplied could not be disclosed, but 
the procurement was made through 
the New York architectural firm of 
Voorhees, Walker, Foley & Smith, 
according to the report. 

The water cooler equipment will be 
among the first produced at Sunroc’s 
new facilities nearing completion at 
Glen Riddle. 


WORLD‘’S 


LARGEST 


MANUFACTURERS OF 


Refrigeration men have made Ranco the world's 
leading refrigeration control. For every one of the 
millions of Ranco controls now in use was specified 
and ordered by refrigeration experts—designers and 
servicemen. What better proof could there be that 
Ranco is your best bet for replacement controls? Gen- 
vine Ranco controls are available for more than 4,000 
replacement installations. 


Kanco Dac. 


COLUMBUS 1, OHIO 


REFRIGERATION CONTROLS 
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@ Moisture hasn’t a chance against Dryseal. It’s 
double crimped that’s why. A special, precise, 
mechanical double-crimp seal made at each end of 
the tube when it is manufactured keeps the inside 
dry as a bone and free from dirt. And, because of 
the way the seal is made, the diameter of the tube 
does not change. This permits it to pass through 
any opening large enough for the tube itself. 


Dryseal is easy as pie to handle. Being dead-soft it 


EFRIGERATION TUBE 


* ae 
AX aly oes 
Ae at ~ a 


pe ee 


is easily bent with the hands. It is this same soft 
temper, and the ductility of the copper used, that 
makes Dryseal easy to flare for compression fit- 
tings without any danger of splitting. Economical 
tube sizes range from 4" to¥% O.D. 


And, for your greater convenience we have just 
recently brought out Dryseal ina nifty-50 one-coil 
carton. This carton, which has been attractively 
designed for easy identification in stock, contains 
one 50-foot coil of Dryseal ... is easier to handle, 
light weight, economical. 


REVERE, 


COPPER AND BR 
Founded by 
230 Park Aven 


S INCORPORATED 
ul Revere in 1801 
» New York 17, N. Y. 


Mills: Baltimore, Md.; Chicago and Clinton, I/l.; Detroit, : 
and Riverside, Calif: New Bed; 7-4 5 eae 
Sales Offices in Principal Cities, Distributors Everywhere. 


SEE "MEET THE PRESS” ON NBC TELEVISION EVERY SUNDAY 


ford, Mass.; Rome, N. ¥.— 
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Dealer Matches Customers with Appliances 


To Sell with Those Who Need Trade-Ins 


MARSHALL, Ark.— Taking the 
trouble to keep a written record of 
requests for used appliances, and 
matching it up regularly with trade- 
ins which the store has been offered, 
has completely solved the trade-in 
appliance problem for Daniel Hard- 
ware Co. here. 

Everett Daniel, head of the store, 
hit upon this system some two years 
ago, when he found that homeowners 
purchasing new refrigerators .could 
invariably get a better price for their 
old boxes by advertising them in the 


classified sections of local news- 
papers. 
He recalled several requests by 


low-income customers who had 
asked for moderately-priced refrig- 
erators, ranges, or washing machines, 
and upon telephoning each, was able 
to sell all of the trade-ins which the 
store could not accept, direct from 
the owner’s homes. 

Ever since then, a completely de- 
tailed list of old appliances which 


it is very seldom that he turns down 
a trade-in without successfully sell- 
ing it within a few days. 

A lot of goodwill, better profit for 
the new refrigerator buyer, and inci- 
dentally, gratitude, on both sides, 
has been the result. 

“We scarcely find it necessary to 
handle a single trade-in, since this 
plan went into effect,” Daniel said. 


Roy Stephens with Army 
As Refrigeration Engineer 


NEW YORK CITY — Roy L. 
Stephens, active as field and sales 
engineer for a number of industry 
companies including Detroit Lubrica- 
tor and Wilson Refrigeration, is now 
a refrigeration and air conditioning 
engineer with the U. S. Army Forces 
Antilles, operating in Puerto Rico. 

In his present capacity Stephens 
supervises design and maintenance 
activities relating to cold storage, ice 


making, air conditioning, and ventila- 
tion work. 

His mail address is: Office of the 
Engineer, APO 851, c/o Postmaster, 
New York City, N. Y. 


owners want to sell, and a list of 
people who want to buy budget priced 
used appliances, are kept side by 
side. Daniel’s desk has thus become 
.a clearing house for both parties, and 


no other 
_ water valve 


has all these 


oe cog 


features — 


@ No Water Hammer 
iti frig- 
‘ahly Sensitive to Re 
7 ae wend Pressure 
@ No Sticking of Seats 
e Easy Manual Flushing 
@ Eliminates Rusting of 
Range Spring 


i dimen- 
Corrosion oF Se 
‘. on on Sliding Parts 


The PENN Series 246 water valve can 
really “take it” and continue to give top 
performance. That’s why more and more 
refrigeration men specify PENN... they 
know it’s “tops” on every job. If you 
haven't tried it... do it now! Ask your 
wholesaler or write Penn Electric 
Switch Co., Goshen, Ind. Export 
Division: 13 E. 40th Street, New York 
16, U.S.A. In Canada: Penn Controls, 
Ltd., Toronto, Ontario. 


e1z E0221 


ic CONTROLS 


AUTOMAT 


re FOR HEATING, REFRIGERATION, AIR CONDITIONING, PUMPS, AIR COMPRESSORS, ENGINES, GAS RANGES 


| SCHNACKE COMPRESSORS feature 
: Unloaded Starting or Capacity Control 
| as required 


| for the job... 


For applications requiring cyl- 
inder unloading for capacity 
control or starting—Schnacke 
provides a versatile control 
designed to fit the job exactly. 
This device is applied to each 
cylinder as ordered, for either 
unloaded start only, or as ca- 
pacity control and unloaded 
starting, and priced accord- 
ingly—not a flat extra charge. 
It is not included if you do not 
need it and you pay only for 
the actual control ordered. 


Schnacke recommends 
THERMATROL capacity con- 
trol for simplest of operation 
and trouble free performance. 


Capacity Control 
and Unloader 
at start 


ie 
— 


The most adaptable control available— 
for unloaded starting only—or for ca- 
pacity control and unloaded starting just 
as required for the job. Self-contained, 
no .outside controls, solenoids, or wiring. 


Compressors and Condensing Unit 5 H.P. to 60 H.P. 


f 


section—includes: 


Small Capacity, Big Results 


Current Leu Literature Atvakable : 


To obtain further information on the literature listed below, 
please refer to key number preceding listing. Please use the 
“Information Center” form on “What's New” page. 


Sturtevant Describes Air 
Handling Equipment 
KEY NO. M-1231 


BOSTON — Westinghouse  Sturte- 
vant has published a 16-page, con- 
densed full-line catalog (Booklet B- 
5164) in which equipment for air 
conditioning, air handling, and air 
cleaning is described in detail. 

Under air conditioning equipment 
will be found: unit air conditioners, 
unit heaters, home electronic. air 
cleaners, hermetically sealed com- 
pressors, and condensers and water 
coolers. What the equipment con- 
sists of, its features, and its specifi- 
cations are included. 

The air handling apparatus sec- 
tion includes: ventilating equipment, 
air conditioning equipment, heating 
equipment, general purpose and in- 
dustrial fans, and heavy duty and 
mechanical draft fans. Specifications 
and capacity data are in detail. 

The third and final section—the 
electronic air cleaning equipment 
“Precipitron”— 
principal of operation, home air clean- 
ers, horizontal air cleaner, vertical 
air cleaner, and oil mist control unit. 
The how-it-works and how-to-use-it 
information is in usable form. 


Aeme Publishes Catalog on 


Pipe Coil Selection 
KEY NO. M-1232 


JACKSON, Mich.— Acme _ Indus- 
tries, Inc. has published catalog No. 
26-B covering various styles of pipe 
coils which the company manufac- 
tures, illustrating such types as 
spiral, rectangular, flat, oval, and 
double coils. 

General specifications and bending 
data are furnished along with a 
compact method of selection. Tables 
of heat transfer coefficients for pipe 
coils in both still air and water and 


Beverage-Air Equipment 
Described by Punxsutawney 
KEY NO. M-1236——— 


PUNXSUTAWNEY, Pa.—A new 
catalog describing the Beverage-Air 
beverage and water cooling equip- 
ment manufactured by the Punxsu- 
tawney Co. here has recently been 
published by the company. 

In addition to product descriptions 
and specifications, the book contains 
a complete new price list covering 
all equipment, instructions for instal- 
lation of the Beverage-Air water 
cooler (cafeteria type), and a dealer 
service procedure outline covering 
replacement, advance replacements, 
and credits. 


6-Page All-State Folder 
Tells of Arc, Torch Welding 
KEY NO. M-1237: 


WHITE PLAINS, N. Y.—An illus- 
trated six-page folder on welding, 
brazing, and cutting steel with torch 
and arc has just been released by 
All-State Welding Alloys Co., Inc. 

Contained are complete instructions 
for use, techniques of application, and 
description of the properties of 12 
alloys for welding and brazing and 
one alloy for cutting, particularly de- 
veloped for use on various types of 
steel. 


Aero Heat Exchanger 


Explained by Niagara 
KEY NO. M-1238——— 


NEW YORK CITY—The Niagara 
Aero heat exchanger is the subject 
of a new bulletin No. 120 issued re- 
cently by the Niagara Blower Co. 
here. The bulletin explains the work- 
ings of the unit and pictures some 
typical installations. 


Church Uses Accumulator 
Plates for Flexible 


Cooling Requirements 


WACO, Tex.—Installation of an 
ice plate accumulator air condition- 
ing system enables the First Baptist 
church here to cool its large educa- 
tional building when needed with a 
comparatively small amount of re- 
frigerating capacity. 

By use of the accumulator plates, 
a cooling load of 120 tons can be 
provided adequately by two 20-ton 
Carrier compressor units, according 
to A. R. Nuckols of Nuckols-Cathey 
Co. here, the contracting firm that 
handled the job. 

The educational building adjoins 
the church proper and is used mainly 
on Sundays for Sunday _ school 
classes, lectures, and workshop opera- 
tions. 

The remainder of the week it 
stands idle except for an occasional] 
group meeting. 

Therefore, an air conditioning sys- 
tem was called for that could coo! 
the entire building for a few hours. 
rather than one large enough to 
carry the entire load day in and day 
out. 

To meet this demand, Nuckols- 
Cathey, Carrier dealer here, installec 
six McQuay ice accumulating plates 
in a 48 by 96 by 48-in. housing in 
the basement. These plates through 
the week build up a large enough 
ice bank to provide approximately 
120 tons of cooling capacity. 

Each plate is connected to a set 
number of the 130 = individual 
Weathermaker units installed 
throughout the building. These units 
are supplied through 2-in. risers 
with water chilled by the action of 
the melting ice. 

On Sunday mornings, an _ hour 
before the start of Sunday school, 
valves to all of the wall-type units 
are opened. Sufficient cooling is sup- 
plied to the room units to keep the 
entire building at between 78 and 
80° F. for a period of six to eight 
hours. 

During the week, when only one 
or two rooms are being used, cool- 
ing taps off only a small part of the 
total ice bank. This can be easily 
replaced before the heavy Sunday 
load comes around again. 


circulating water and air complete ¢ 
the catalog. 


Kaiser Offers Wall Chart 
On Bending Aluminum Sheet 
KEY NO. M-1233——— 


OAKLAND, Calif.—An 11 by 17-in. 
chart, suitable for shop posting, giv- 
ing the recommended minimum radii 
for the proper bending of aluminum 
sheet in various gauges of the most 
commonly used alloys has been pub- 
lished by Kaiser Aluminum & Chem- 
ical Sales, Inc. here. 


Trane Heating Coils 


Described In Bulletin 
KEY NO. M-1234——— 


LA CROSSE, Wis.—A complete line 
of steam and hot water coils for a 
wide range of applications, in both 
standard and non-freeze types, is 
described in a new edition of bulle- 
tin DS-385, published recently by 
The Trane Co. here. 

The catalog outlines capacities, 
and dimension data on all Trane 
heating coils. Standard coils have a 
solderless bond, formed by mechani- 
cal expansion of seamless copper 
tubing into aluminum flat plate fins. 

Trane has fabricated a wide range 
of extended surface heating coils 
from copper, aluminum, and _ steel, 
as well as _ stainless steel, Inconel, 
and Monel. 


Munitions Board Tells How 


To Pack Military Supplies 
KEY NO. M-1235——— 


WASHINGTON, D. C.—A “Manual 
on Preservation, Packaging, and 
Packing Military Supplies” has been 
published for the Army, Navy, and 
Air Force by the Munitions Board. 

The manual may be purchased by 
industrial firms for $1.75 a copy from 
the Superintendent of Documents, 
Government Printing Office, Wash- 
ington 25, D. C. Purchasers should 
give the full name of the manual 
and the designation: NAVEXOS 
P-938. 


“a 


- 


| : More Gapacity 


¥ 


~ Rugged Design 


Again Beverage-Air brings you new efficiency in cooling—LARGE 
CAPACITY Water Coolers designed for severe industrial and com- 


mercial use. 


The Beverage-Air cooling arrangement provides for the 


pre-cooling of incoming water ... warm water does not mix with the 
cold storage reserve until compressor has reached its peak efficiency. 
Cabinet consists of stainless steel top for long service and metallic tan 


hamerene baked-on enamel finished sides. 


Models are available for 


cooling capacities ranging from 18 gal./hr. to 38.5 gal./hr. All models 


contain 12 gal. capacity storage tank. 


° Glass filler type water faucet are avail- 


able as shown above, or button type 
bubbler faucets as shown here. 


WRITE FOR COMPLETE 
INFORMATION! 


“THE PUNXSUTAWNEY CO. 


PUNXSUTAWNEY, PA. 
Manufacturers of Beverage-Ais Beverage & Water Cooling Equipment 
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General Electric Y-ton room air conditioner. 


5-E Room Coolers-- 


‘Concluded from Page 1, Column 3) 


promotion has been concentrated on 
the % and %-ton sizes “in order to 
focus dealer sales effort on 90% of 
the potential market and maintain 
e high rate of dealer stock turnover.” 

Among features of the units are 
“Triple Air-Focus” grilles for com- 
plete choice of air pattern. Three cir- 
cular louvers, readily adjusted by 
fingertip, send three separate flows 
of air in any direction—up, down, all 
to one side, or part to one side, part 
to the other. 

Also stressed are the “Quiet-Flow” 


4> 
wy 


blowers, “Whiskaway” stale air ex- 
haust, simplified comfort selector 
dials, air inlet located to prevent ob- 
struction by drapes or blinds, and 
hermetically sealed refrigeration sys- 
tem covered by five-year protection 
plan. 

Donley claimed that modern styl- 
ing in attractive two-tone beige and 
tan finish will blend harmoniously 
with interior furnishings. Room cabi- 
nets of both models are 14% in. 
above sill, 27 in. wide, and project 
only 14% in. inside the window, he 
said. 

Donley reviewed the intensive mar- 
keting trial in 1951 which introduced 


NEMA Freezer Sales - - 


(Concluded from Page 1, Column 2) 
units, which were 20% higher than 
in July but 11% under the figure for 
August, 1950. 

September sales were just slightly 
less, 67,968 units. This was 1% under 
August and 8% higher than in Sep- 


Summary for August, September, and First Nine Months, 1951 


Electric Farm and Home Freezers—Complete—Sales by Sizes—Units 
Farm and home freezers complete with high and low side and cabinet, where 
50% or more of the net cabinet capacity is designed for the freezing and/or 


storage of frozen foods. 


AUGUST (24 Companies) 


Domestic 

(48 States 

Sizes and D. C.) 

1. 4.9 cu. ft. and under 2,108 
a 80 te GO au. M%. .... 1,954 
3 70 we Go ot. He .... 11,272 
4. 9.0 to 10.9 cu. ft. .... 6,948 
& 116 t 129 oc. tt..... 17,750 
6. 18.0 to 16.9 cu. ft..... 18,968 
7 WO tw WS cou. h.... 5,839 
8. 21.0 to 29. 9 cu. ft... 2,256 
9. 30.0 to 39.9 cu. ft.. 188 


10. 40.0 to 49.9 cu. ft..... 
11. 50.0 to 59.9 cu. ft..... — 
12. 60.0 cu. ft. and over.. 17 


Total—All Models .... 67,300 
13. Total Upright Models 
(included in above) .. 948 


SEPTEMBER (24 Companies) 


Domestic 

(48 States 

Sizes and D. C.) 

1. 4.9 cu. ft. and under.. 818 
3. 86 to 6S cu. %. .... 2,006 
& TO te 68 eu. TH .... 5,931 
4. 9.0 to 10.9 cu. ft. .... 5,709 
5. 11.0 to 12.9 cu. ft. .... 22,672 
6. 18.0 to 16.9 cu. ft. .... 20,456 
7 276 to 909 cu. tt. .... 6,561 
8. 21.0 to 29.9 cu. ft. .... 2,618 
9. 30.0 to 39.9 cu. ft. .... 132 


10. 40.0 to 49.9 
11. 50.0 to 59.9 aaa 
12. 60.0 cu. ft. and over.. 22 


Total—All Models .... 66,925 
13. Total Upright Models 
(Included in above)... 1,352 


FIRST NINE MONTHS (24-25 Companies) 


Domestic 
(48 States 
Sizes and D. C.) 
1, 4.9 cu. ft. and under 2,974 
2. 5.0 to 69 cu. ft. .... 16,601 
» 76% te 68 om HH .... 79,446 
4. 9.0 to 10.9 cu. ft. .... 50,459 
5. 11.0 to 12.9 cu. ft. .... 175,405 
6. 13.0 to 16.9 cu. ft. .... 170,776 
7. 17.0 to 20.9 cu. ft. .... 69,463 
8. 21.0 to 29.9 cu. ft. .... 11,027 
% 30,0 to 39.9 cu. ft. .... 2,237 
10. 40.0 to 49.9 cu. ft. .... 3 
ll. 50.0 to 59.9 cu. ft. .... oo 
12. 60.0 cu. ft. and over.. 148 
Total—All Models .... 578,539 
13. Total Upright Models 
(Included in above)... 13,607 - 


Participating companies: Avco Mfg. Corp.; Ben-Hur Mfg. Co.; Carrier 
Corp; The Coolerator Co.; Deepfreeze Appliance Div., Motor Products Corp.; 
Frig'daire Div., General Motors Corp.; General Electric Co.; Gibson Refriger- 
ator Co.; Hotpoint Inc.; International Harvester Co.; Kelvinator Div., Nash- 
Kelvinator Corp.; A. J. Lindemann & Hoverson Co.; Masterfreez Home Locker 
Mfg. Co.; The Maytag Co.; Norge Div., Borg-Warner Corp.; Refrigeration Div., 
Philco Corp.; Revco, Inc.; Sanitary Refrigerator Co.; Schaefer, Inc.; Emil 
Steinhorst & Sons, Inc.; Seeger Refrigerator Co.; Victor Products Corp.; 
Westinghouse Electric Corp.; Wilson Refrigeration, Inc.; August G. Barkow 


fg. Co. (out 4-1-51). 


tember last year. 

Nine months’ sales were 25% 
higher than those for the same period 
of 1950. Increased foreign sales 
helped to boost this record volume, 
rising from 4,659 in the first three 
quarters of 1950 to 12,753 in 1951. 

Freezers in the 11 to 17-cu. ft. 
sizes range comprise about 60% of 
all sales. 

* 


Other 
Canadian Foreign Total 
hens pane 2,108 
ons 77 2,031 
231 114 11,617 
1 14 6,963 
359 331 18,440 
56 54 19,078 
2 48 5,889 
sui 2,256 
188 
roe ita 17 
649 638 68,587 
948 
Other 
Canadian Foreign Total 
— _ 818 
tod 32 2,038 
12 299 6,242 
new 20 5,729 
124 466 23,262 
18 37 20,511 
35 6,596 
wie 2,618 
132 
les be 22 
154 889 67,968 
1,352 
Other 
Canadian Foreign Total 
ste ad 2,974 
nas 564 17,165 
1,830 1,967 83,243 
2 819 51,280 
2,033 3,371 180,809 
1,273 519 172,568 
101 269 69,833 
5 11,032 
2,237 
3 
_ = 148 
5,289 7,514 591,292 
1 13,608 


* 


a \%-ton G-E unit in 16 specific areas. 
Through this test program, he stated, 
General Electric has proven the 
quality of its units and the effective- 
ness of its promotion plans. 

He said G-E will support the sales 
efforts on the air conditioners with 
strong national advertising supple- 
mented by a local cooperative plan 
and an extensive assortment of pro- 
motion materials. 

Donley was enthusiastic about the 
outlook for future growth in the 
room air conditioner business. In ad- 
dition, he emphasized that room air 
conditioners provide an exceptional 
opportunity for dealers to make 
money during the usual seasonal lull 
in other appliance sales. 


Copper, Nickel - - 


(Concluded from Page 1, Column 4) 


sumes large quantities of copper, and 
of the aircraft construction program, 
which takes large amounts of nickel 
for jet engines, will constrict the 
supplies of these metals for civilians, 
he said. 

The stainless steel industry ad- 
visory committee had already been 
advised to prepare for sharp cuts in 
nickel-bearing stainless steel. The 
committee was told that NPA may 
have to re-examine the entire pattern 
of nickel allocation to effect further 
economies. 

Industry members, however, warned 
that further cuts in stainless steel 
meant plant shutdowns, for they were 
already operating on minimum 
amounts. 

“Military and defense demands 
come first here and they always will 
while I am in charge,” Fleischmann 
asserted at his press conference. 


HERE’S ON 
FOR THE 
LOOKS 


Take a look at the sleek 
beauty of this new cooler— 
give your customers a look 
at the spacious interior, 
the convenient = shelving 
arrangements and careful 
construction. Check all the 
newest features—well in- 
sulated doors “slide away” 
at the touch of a finger 

. adjustable partitions 


LA CROSSE 
SELF CONTAINED 


BOTTLE COOLER 


... 3” Fiberglas insulation 


... Ya hp. hermetic sealed 

condensing unit . . . room 

for 23/2 cases of 12 oz. bottles . . . beautifully finished in black baked 
enamel or stainless steel. Take another look and you'll agree—it’s 
today’s finest bottle cooler packed full of the added appeal you always 
get from LA CROSSE THE LEADER. 


WRITE TODAY FOR MORE INFORMATION 


LA CROSSE COOLER Co. 


FACTORY AND GENERAL OFFICES: 2801 LOSEY BLVD. S., LA CROSSE, WIS. 


EXPORT OFFICE: 80 BROAD STREET, NEW YORK CITY 
CABLE ADDRESS: EXIMPORT 


SPECIAL APPLICATIONS — Write to 
us about your condensing problem. 


” » =) at ree Ty roge af wees 


“Ate 
, 


10 TON 


WITH THE 


UNICON 


RAME 


The UNICON eliminates all water problems... 
because it does not require any water. Any size 
compressor, regardless of tonnage, can be air- 
cooled with the UNICON by KRAMER. Stands, 
hood, and wind deflectors are available 
for simplified outside mounting of this 
Remote-Type Air-Cooled Condenser. 
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GESCO Names Hubenthal 
As Manager of 
Its Seattle District 


BRIDGEPORT, Conn.— The ap- 
pointment of O. B. Hubenthal as 
manager of the Seattle district has 
been announced by C. R. Pritchard, 
president of General Electric Supply 
Corp. 

Hubenthal succeeds W. P. Gul- 
lander, who has been transferred to 
the General Electric Co. as manager 
of the subcontracting department of 
the Defense Products Div., according 
to the announcement issued by the 
company. 
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At Last! 


“Stories of 
the Week” 


In Handy 
Form 


In response to hundreds of re- 
quests from Arr ConpiTioninc & 
Rerriceration News subscribers. 
the conductor of its “Inside Dope” 
column has collected and grouped 
his best “Stories of the Week.” 
They are now available in con- 
venient book-form for your read- 
ing and working pleasure. The 
book is entitled: “You'll Love 
This One.” 


Everyone will enjoy reading this 
book, we hope, but for the sales- 
man—and for anyone who may be 
called upon to “say a few words” 
at a meeting—it should have espe- 
cial appeal. 


Here’s why: this book of good 
stories you can tell is printed on 
thin paper, bound in_ flexible 
leatherette, and designed to fit 
neatly into your inside coat pocket. 


While waiting in an ante-room 
to see Mr. Bigdome, the sales 
representative can thumb through 
it and pick out four or five perti- 
nent jokes which are guaranteed 
10 put his prospect in a good mood. 


The man about to make a speech 
—or one who figures he may be 
asked to rise and shine extempo- 
raneously—can consult it surrepti- 
tiously while the toastmaster is do- 
ing his stuff. Although it’s jam- 
packed with grand tales, it isn’t 
bulky. Rather, it’s unobtrusive. 
Looks more like a leather wallet 
than a book. 


You can be the life of the party 
if you've memorized some of the 
anecdotes in this book. Everybody 
loves a good story well told—and 
all the jokes in this book have 
been tested on tough audiences, 
both large and intimate, by the 
author. 


Within its 236 thin-paper pages 
more than 200 sure-fire laughs are 
presented. You can use it profit- 
ably, and so can your friends. It’s 
handsomely turned out, and will 
make an appreciated Christmas 
present. 


PRICE: 


(Write for quantity discounts on 
5 or more copies.) 


Order directly from: Business 
News Publishing Co., 450 West 
Fort St., Detroit 26, Mich. 


BUSINESS NEWS PUBLISHING CO. 
450 W. Fort St., Detroit 26, Mich. 


GENTLEMEN: 

Please send me ........-- copies of “You'll 
Love This One” at $1.50 per copy. []) Check 
enclosed. [) Please bill me. 


12-17-51 


PATENTS 


Week of September 25 
(Continued) 


2,568,891. HEAT EXCHANGE APPARA- 
TUS. Walter Kals, New York, N. Y., as- 
signor to Niagara Blower Co., New York. 
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1. In apparatus for cooling and dehu- 
midifying gas under substantially higher 
than atmospheric pressure, a _ pressure- 
tight shell having an inlet at one end for 
gas under pressure and an outlet for said 
gas at its opposite end, a cooling coil 
arranged in a said shell and having an 
inlet and an outlet extending through said 
shell, fins fast to said cooling coil and 
forming an extended surface thereon, 
baffles in said shell each closely fitting 
the greater part of the internal cross 
sectional area of said shell, said baffles 
being alternately provided with apertures 
on opposite sides of said shell to deflect 
the gas to pass back and forth a plurality 
of times across said cooling coil and 
parallel with the fins thereof, a spray 
pipe extending through said shell above 
said cooling coil and through apertures 
in said baffles and supplied with an anti- 
freeze liquid, downwardly directed nozzles 
on said spray pipe discharging said liquid 
against said fins to prevent frosting there- 
of, an outlet for the spray liquid in the 
bottom of the shell and means for recir- 
culating the spray liquid from said 
spray liquid outlet through said nozzles. 


2,569,113. AUTOMATIC ICE CUBE 
PRODUCING AND STORING APPARA- 
TUS. Clarence F. Munshower, Columbus, 
Ohio, assignor to Coltemp Corp., Colum- 
bus, Ohio, a corporation of Ohio. Appli- 
cation Sept. 21, 1948, Serial No. 50,264. 
4 Claims. (Cl. 62—2.) 


1. Automobile ice-cube-freezing and stor- 
ing apparatus comprising: a cabinet hav- 
ing thermally insulated walls defining a 
freezing and cube-storage chamber, a 
mold supported in the upper part of said 
chamber for turning movement about a 
substantially horizontal axis, said mold 
including a plurality of oppositely fac- 
ing cube-freezing receptacles, heat-insulat- 
ing means disposed between said recep- 
tacles to effect thermal spacing thereof, 
liquid-supply means in the upper part of 
said chamber in registration with an up- 
wardly facing receptacle of said mold, 
mechanically actuated means for circulat- 
ing a fluid refrigerant through an up- 
wardly facing receptacle of said mold, 
means for circulating a heated fluid 
through a downwardly facing receptacle 
of said mold to release ice cubes from 
adherence with the walls thereof, means 
for imparting turning movement to said 
mold including a reversible electric motor 
having an operating circuit, and a time- 
controlled switch means in said circuit 
for governing the reversal of said motor. 


AVAILABLE FOR LICENSING 
OR SALE 


The General Electric Co. offers. the 
following patents for non-exclusive licens- 
ing on reasonable terms, to domestic 
manufacturers. Applications for licenses 
may be addressed to the Manager, Patent 
Dept., General Electric Co., 1 River Rd., 
Schenectady, N. Y. 

The patents listed below relate to air 
conditioning systems and refrigerating ap- 
paratus, and automatic controls and tem- 
perature regulating devices. Some of the 
patents relate to coolers for drinking 
water, a refrigerator cabinet, a defrost- 
ing arrangement for refrigerating sys- 
tems, a sight glass for casings of refrig- 
erant compressors, and a stoker driving 
arrangement. Groups 33—63—65; 35—64— 
67—84; 36—19. Reg. Nos. 44,377 through 
44,547. 

Pat. 1,988,319, Food Preservation; Pat. 
2,006,928, Humidifier; Pat. 2,006,992, Refrig- 
erating Apparatus; Pat. 2,008,540, Air Re- 
circulating and Humidifying Apparatus: 
Pat. 2,019,351, Air Conditioning Apparatus; 
Pat. 2,022,523, Air Conditioning Apparatus; 
Pat. 2,023,241, Oil Separator for Refriger- 
ating Systems; Pat. 2,026,423, Constant 
Temperature Device; Pat. 2,035,728, Water 
Supply and Distribution Means for a 
Humidifier; Pat. 2,036,799, Compressor; 
Pat. 2,050,063, Refrigerated Store Window; 
Pat. 2,063,646, Cooling Unit; Pat. 2,066,161, 
Reversible Refrigerating System; Pat. 
2,071,178, Air Conditioning System; Pat. 
2.072.761, Viscosity Compensated Flow 
Control; Pat. 2,084,294, Check Valve; Pat. 
2,084,880, Control Apparatus for Heating 
Systems; Pat. 2,089,706, Valve Assembly; 
Pat. 2,092,630, Humidifying Apparatus for 


; Government Contracts 


PROCUREMENT INFORMATION 


The following is a list of proposed procurements issued by the 
various indicated U. S. Government procurement offices. This 
list is compiled and made available daily on a free pick-up basis. 
Prospective bidders may obtain complete bid sets by a request 
to the purchasing office under which the purchase is listed in 
this Synopsis. Be sure to identify completely the bid invitation 
yee wish by including in your request the item description, the 
nvitation number or reference number and the opening date. 
This will save time in filling your request. For reasons of 
economy, specifications are normally not included with the bid 
invitations unless the specification is a new one. First time 
bidders on a particular item should request a copy of applicable 
= and drawings at the time the request for a bid 
s made. 


DEPARTMENT OF DEFENSE 


It is not necessary to refer solely to the issuing office for 
additional data on a bid invitation issued by any of the follow- 
ing U. S. Army Ordnance Offices: Ordnance Tank Automotive 
Center; Detroit Arsenal; Frankford Arsenal; Picatinny Arsenal; 
Raritan Arsenal; Rock Island Arsenal; Springfield Armory; 
Watertown Arsenal; and Watervliet Arsenal. Complete informa- 
tion on any purchase listed by any of those offices alone can be 
obtained from the Ordnance District Office nearest you. Its ad- 
dress is on file in your nearest Department of Commerce Field 
Office. Do not ask an Ordnance District Office for information 
on a purchase unless it is listed by one of the above-named 
offices. Ordnance District Offices do not have information on 
any other purchases. 

Invitations for Bids numbers will be followed by the letter 
“B."" Requests for proposals or quotations will be indicated in 
this column by _ the letter ‘‘Q’’ or, if numbered, the number 
will be followed by the letter ‘‘Q.”’ 
Description Quantity a ~ 

ate 


U. S. Army Corps Of Engineers, North Atlantic Division, 
Norfolk District, Norfolk, Virginia 
Construction of cold storage (ENG-44- 10 Jan 52 
warehouse and issue com- 110-52-13 B 
missary at Fort Monroe, 
Elizabeth City County, Va. 
60 x 200 ft. masonry block 
brick faced building, refri- 
geration equipment 


Army Map Service, 6500 Brooks Lane, Washington 16, D. C. 


Invitation 
No. 


849-018 
Modification of air conditioning 11 (S49-018- 3 Jan 52 
systems 52-17) 


Corps Of Engineers, U. S. Army, New Orleans District, Foot Of 
Prytania Street, New Orleans, Lorisiana 

Evaporative coolers 7 ea (ENG-16- 4 Jan 52 
047-52-96B) 


GENERAL SERVICES ADMINISTRATION 


Description Quantity Reference App. Bid 
No. ate 
General Services Administration, Room 528, U. S. Court House, 
Chicago 4, Illinois 
Refrigerator—electric, com-L 1 ea CH-39228 12-27-51 
reach in type 
National Advisory Committee for Aeronautics, Lewis Flight 
eee Lab. Cleveland von Airport, Cleveland, Ohio 
= anger. heat, installation of. 1 job C-2962 12-21-51 


Valves, air operated, annin 5 C-2964 12-21-51 
valves 1560 or equal various total 


sizes DO-A1. 


Humidifying and de-humidify- 1 unit (NY-2E- °* 12-20-51 
ing unit 30104B) 


NOTICE DEPARTMENT OF DEFENSE 


Joint Contractor — Sub-Contractor Exhibits 

City Location Dates 

8 - 10 Jan. 5 
inclusive 


U. S. DEPARTMENT OF COMMERCE 


District Pro ey And Supply Officer, Gulf Coast District 
a Administration, Camp Street, New Orleans 7, 
uisiana 


Minneapolis, Minn. National Guard Armory 


Air conditioning unit, 1 TMN, 4 ea (NO-C52-9 12-17-5 
mfgd. by Carrier Corp., Model CMP Reg. 5) 
51L-3 or equal. Furnish de- 
scriptive literature and oper- 
ating instructions 
Installation of above in its (NO-C52-9 12-17-5 
entirety CMP Reg. 5) 
Coupling thermostat control to 4 ea (NO-C52-9 12-17-5 
above if required furnish and CMP Reg. 5) 
install 4” of thickness of rock 
wool insulation material between 
open ceiling joists of 1260 sq. 
ft. building. Above F.O.B. U.S. 
Department of Commerce, 
Maritime Adm., Mobile Reserve 
Fleet, Bay Minette, Ala. 
Air conditioning unit, 1 ton, 4 ea (NO-C52-9 12-17- 
mfgd. by Carrier Corp., Model CMP Reg. 5) 
51L-3 or equal. Furnish de- 
scriptive literature and oper- 
ating instruction. 
Installation of above in its (NO-C52-9 12-17-)1 
entirety CMP Reg. 5) 
Coupling thermostat control to 4 ea (NO-C52-9 12-17-51 
above if required furnish and CMP Reg. 5) 


install 4” of thickness of rock wool 

insulation material for spaces 

in attic of building, including 

but not limited to open ceiling 

joists, of approx. 1 sq. ft. 

of space 
Above F.O.B. U.S. Department 

of Commerce, Maritime Adm., 

Beaumont Reserve Fleet, 

Beaumont, Texas 
Chief, Procurement Branch, Civil Aeronautics Administration 
1200 Exchange Building, Seattle 14, Washington 
3%” O.D. Copper Tubing 50 If 752-8341 12-20-51 


Lewis Flight Propulsion Lab. Cleveland Hopkins Airport 

Cleveland, Ohio ‘ 

Tower, cooling, construction 1 job C-2965 12-26-51 
of DO-C2 


CONTRACTS AWARDED AS OF DEC. 6, 195] 


Naval Supply Depot, Mechanicsburg, Pa. — 

Valves.—300, $74,775.—Spence Engr. Co., Inc. 

Repair parts for valves.—2,271, $36,924.—Hajoca Corp., 917 15th 
St., N. W., Washington 5, D. C. 


Air Conditioning; Pat. 2,096,626, Electrical 
Sequencing Control; Pat. 2,100,834, Air 
Conditioning System; Pat. 2,106,591, Re- 
frigerating System; Pat. 2,107,897, Fan; 
Pat. 2,110,024, Heat Exchange Unit; Pat. 
2,110,698, Air Conditioning System; Pat. 
2,111,431, Control Mechanism; Pat. 2,112,- 
038, Air Conditioning System; Pat. 2,112,- 
039, Air Conditioning System; Pat. 2,112,- 
041, Method of and Apparatus for Humi- 
difying; Pat. 2,112,049, Air Conditioning 
System; Pat. 2,113,398, Fitting for Fluid 
Circulating Systems; Pat. 2,116,389, Heat 
Transfer System; Pat. 2,128,794, Liquid 
Cooler; Pat. 2,130,894, Automatic Tempera- 
ture Regulation; Pat. 2,133,872, Selective 
Control for Air Conditioning Apparatus; 
Pat. 2,134,498, Reversible Thermostatic 
System; Pat. 2,135,285, Heat Pump; Pat. 
2,135,300, Selective Control for Air Condi- 
tioning Apparatus; Pat. 2,136,235, Tem- 
perature Control System; Pat. 2,139,504, 
Thermal Responsive Control Mechanism; 
Pat. 2,149,085, Reversible Thermostatic 
Control System; Pat. 2,151,564, Refrigerat- 
ing Machine; Pat. 2,151,565, Refrigerating 
Machine; Pat. 2,155,231, Fan and Method 


Pat. 2,333,432, Control System; Pat. 2,342,- 
469, Room Air Conditioning Unit; Pat. 
2,343,211, Reciprocating Compressor; Pat. 
2,348,000, Heat Transfer System; Pat. 
2,348,020, Heat Exchanger; Pat. 2,359,571, 
Air Circulating Device; Pat. 2,359,595, Re- 
frigerating System; Pat. 2,359,790, Refrig- 
erating Machine; Pat. 2,359,791, Liquid 
Cooling Apparatus; Pat. 2,379,286, Refrig- 
erating System; Pat. 2,383,811, Tempéra- 
ture Control System and Apparatus; Pat. 
2,388,073, Fluid Flow Control; Pat. 2,404,- 
010, Refrigerating Machine; Pat. 2,404,- 
112, Refrigerating Machine; Pat. 2,453,- 
439, Refrigeration Control System; Pat. 
2,468,118, Liquid Level Responsive Hydro- 
dynamic Flow Control; Pat. 2,468,119, 
Liquid Level Responsive Hydrodynamic 
Fail Safe Control; Pat. 2,470,503, Automa- 
tic Inverse. Modulation Valve; Pat. 2,480,- 
098, Thermostatic Modulating System; Pat. 
2,481,469, Refrigerating System; Pat. 2,524,- 
813, Control for Refrigeration Systems; 
Pat. 2,524,913, Expansion Valve for Refrig- 
erating Systems; Pat. 2,526,379, Defrost- 
ing Arrangement for Refrigerating Sys- 
tems. 


1. In a humidifier assembly having an 
evaporator pan and a water level regulat- 
ing means and being adapted for adjust- 
able mounting on a single wall of the 
air duct of an air heating furnace, the 
combination of a humidifier assembly sup- 
porting means attachable to the wall of 
the air duct, a support for supporting the 
evaporator pan within the air duct, said 
support being solely supported by said 
humidifier supporting means and pivotal 
relative thereto to adjust said humidifier 
supporting means relative to the evapora- 
tor pan, and means engaging said sup- 
port and_ said humidifier supporting 
means for clamping the latter in any of 
its adjusted positions. 


2,569,910. COMBINATION AIR DUCT 
AND GIRDER. Henry E. Venuti, New- 
burg, N. Y. Application Aug. 8, 1947, 
Serial No. 767,469. 2 Claims. (Cl. 138—69.) 
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of Making Same; Pat. 2,155,255, Tempera- 


ture Control System; Pat. 2,155,256, Tem- 
perature Regulating System; Pat. 2,155,- 
261, Heat Transfer System; Pat. 2,155,270, 
Sight Glass; Pat. 2,155,279, Fluid Flow 
Control Apparatus; Pat. 2,156,058, Vapor 


Heat Transfer System; Pat. 2,160,592, 2,569,512. 
Temperature Regulating System; Pat. 
2,160,639, Water Cooler; Pat. 2,160,666, 


Fan; Pat. 2,166,799, Adjustable Humido- 
stat; Pat. 2,168,157, Fluid Cooling System; 
Pat. 2,178,445, Refrigerating Machine; Pat. 
2,181,726, Apparatus for Transferring 
Heat; Pat. 2,182,664, Refrigerant Distribu- 
tor for Cooling Units; Pat. 2,184,354, Air 
Conditioning Apparatus; Pat. 2,195,990, Re- 
frigerating System; Pat. 2,196,011, Air 
Conditioning System; Pat. 2,202,731, Auto- 
matic Temperature Control; Pat. 2,203,- 
526, Method of and Apparatus for Control- 
ling Temperature; Pat. 2,204,394, Air Con- 
ditioning System; Pat. 2,204,408, Method 
of and Apparatus for Cooling; Pat. 2,215,- 
327, Air Conditioning System; Pat. 2,219,- 
912, Refrigerated Display Case; Pat. 2,221,- 
688, Air Conditioning Apparatus: Pat. 
2,226,291, Heat Exchanger; Pat. 2,229,940, 


126—113.) 


Week of October 2 


AIR HUMIDIFIER AND Ps 
MOUNTING MEANS THEREFOR FOR 
APPLICATION TO DUCT WALLS. Ed- 
ward W. Bottum, Detroit, Mich., assignor 


to Skuttle Mfg. Co., Detroit, Mich., a cor- 
poration of Michigan. Application Sept. 
25, 1947, Serial No. 776,081. 3 Claims. (Cl. 


vAl<~ 


2. A load sustaining air duct compris- 
ing a longitudinally disposed substanti- 
ally rectangular tube, a plurality of lon- 
gitudinally spaced vertically extending 
struts within said tube, said struts being 
terminally secured to the top and bottom 
walls of the tube, diagonal struts within 
said tube extending between the upper 
ends of alternate vertical struts to the 
lower ends of intermediate vertical 
struts, a plurality of longitudinally spaced 
air discharge apertures in the side walls 
of said tube, said apertures being adja- 
cent and upper edges of said side walls 
of said tube and medial a pair of adjacent 
vertical struts. 


(To Be Continued) 
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Refrigerant Distributor for Cooling Units; ¥ 
Pat. 2,233,168, Compressor; Pat. 2,237,013, 
Valve Assembly; Pat. 2,241,060, Heat 
Pump System; Pat. 2,244,376, Refrigerat- 
ing System; Pat. 2,264,847, Refrigerating 


Subscribe Now 


Apparatus; Pat. 2,265,737, Fluid Control 
Apparatus; Pat. 2,268,218, Fluid Seal; 
Pat. 2,269,205, Air Cooling Apparatus; 
Pat. 2,272,764, Refrigerating System; Pat. 
2,272,769, Control Modulating System; 
Pat. 2,277,429, Refrigerating System; Pat. 
2.277.462, Heat Transfer Surface; Pat. 
2,278,242, Evaporative Cooler; Pat. 2,282,- 
879, Cooling Unit; Pat. 2,282,880, Refrig- 
erating System; Pat. 2,282,970, Variable 
Capacity Refrigerant Evaporator; Pat. 
2,285,226, Fluid Flow Control; Pat. 2,287.- 
622, Refrigerator Cabinet; Pat. 2,289,082, 
Air Conditioning System; Pat. 2,289,879, 
Heat Transfer System; Pat. 2,292,112, Tem- 
perature Control System; Pat. 2,292,160, 
Temperature Control System; Pat. 2,292,- 
335, Air Conditioning Apparatus; Pat. 
2,294,137, Heat Exchanger; Pat. 2,294,664, 
Clamp for Window Sill Air Conditioners; 
Pat. 2,295,340, Thermostat: Pat. 2,296,680, 
Air Conditioning Apparatus; Pat. 2,298,- 
895, Method of Making Heat Exchange 
Units; Pat. 2,301,708, Temperature Control 
System; Pat. 2,303,135, Airflow Control; 


Pat. 2,306,216, Refrigerant Compressor; Name 
Heat Exchange Surface; Pat. 2,314,197, 
Automatic Condition Responsive Control; Company. ae 


Pat. 2,314,232, Air Conditioning Control 
System and Apparatus; Pat. 2,319,005, Re- 
frigerating System; Pat. 2,320,194, Fluid 
Flow Control; Pat. 2,324,313, Air Condi- 
tioning Apparatus; Pat. 2,324,858, Outlet 
Grille for Air Conditioning Apparatus; 
Pat. 2,331,691, Air Conditioning Apparatus; 
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Receive the greatest trade 
Conpitioninc & REFRIGERATION News. Published every week. 
Brings you latest news and vital information on household 
refrigeration, commercial refrigeration, air conditioning, 
home freezers; manufacturing, distributing, retailing, servic- 
ing, and contracting. Only $5 per year, 52 issues. 
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Refrigeration Problems 


let’s Try To 
Stop This 


One type of accident that occurs 
-o often, and which is so pitiful in 
‘cs results, is the suffocation of child- 
-en accidentally locked in abandoned 
«nd unused refrigerators, freezers, 
:nd old trunks or similar cabinets 
‘quipped with spring latches or or- 
ainary latches that cannot be op- 
crated from inside. 

It is astonishing how many in- 
stances there are of this type of acci- 
cent! George J. Schuld, International 


— 


ENGINEER 
JR. MECHANICAL 


To do laboratory work and run 
tests on heat transfer equipment. 
Permanent position. Write giving 
past experience and salary ex- 
pected. 


KENNARD Corporation 
1819 SO. HANLEY RD. 
ST. LOUIS 17, MO. 


and their Solution 
by Paul Reed 


For Service and Installation Engineers 


Safety Director of the Refrigeration 
Service Engineers Society has col- 
lected news clippings of these acci- 
dents, showing deaths of about 100 


children in this manner, within the | 


past three years, and he probably 
does not hear of one half of those 
that actually occur. 

Refrigeration distributors, dealers, 
contractors, service engineers, and 
salesmen can help prevent many of 
these tragic accidents, if they will 
spread the word, and try to get publi- 
city in their local papers. You may 
wish to offer to contribute your time 
or that of your employes to remove 
those death-traps, or at least the 
hardware free-of-charge, if they are 
called to your attention. A number 
of refrigeration organizations do this. 

The following is suggested as an 
item to be sent to your local news- 
papers. Urge them to publish it, with 
any picture of a similar accident that 
might be available. 

If and when an accident of this 
kind occurred in your city, it is likely 
that no publicity was given to a 
method of preventing a future acci- 
dent of a similar nature; which is to 
remove the door latches or hinges. 

Said a father in Mesa, Ariz., just 
after his two children were found 
suffocated in an old icebox: 

“IT had often told my father-in-law 
that he should get rid of that box, 
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RATES for “Positions Wanted” $5.00 
per insertion. 


Limit 50 words. 10¢ per 
word over 50. 


RATES for all other classifications $7.50 
per insertion. Limit 50 words. 15¢ per 
word over 50. 

ADVERTISEMENTS set in usual classi- 
fied style. Box addresses count as five 
words, other addresses by actual word 
count. Please send payment with order. 


POSITIONS WANTED 


SALES ENGINEER available for Mexico 
and Central America. 20 years’ experi- 
ence in all phases of refrigeration and 
allied lines. Will consider full time posi- 
tion with one firm or part time with 
several specialty firms. Familiar with ex- 
port procedure, Latin business. methods 
and temperament. Please reply to BOX 
3881, Air Conditioning & Refrigeration 
News. 


SALES MANAGER, present employed 
with national known manufacturer, avail- 
able January 15th 1952. Well known in 
the industry by manufacturers and job- 
bers. Many years experience and engi- 
neering background in vital component 
parts. Will locate any place and free to 
travel. Resume or interview with A-1 re- 
ference on request. Reply BOX 3882, Air 
Conditioning & Refrigeration News. 


POSITIONS AVAILABLE 


CLASSIFIED ADVERTISING | 


manufacturer. Aggressive selling experi- 
ence through dealers essential. Write BOX 
3883, Air Conditioning & Refrigeration 
News. 


EQUIPMENT FOR SALE 


REFRIGERATOR DOORS. 3’6” by 6’6” 
double batten auto close doors complete 
with removable track heads for a 72” 


track. 1%” corkboard insulation. 16 
gauge metal clad. Brand new. $95.00 
each. Feight prepaid in U.S. Door 


height will be altered for anything up to 
11 ft. 2 in. track for $15.00 additional. 
BIMEL CoO., Cincinnati, Ohio. 


FOR SALE—80 ton cooling equipment as 
follows: with magnetic starters and auto- 
matic controls; 2 Frick 4 cylinder Freon 
Compressors 4%, x 4% Model F.W.-440; 
2 40 H.P.—208 volt—3 phase—60 cycle 
1750 R.P.M. motors; 5 Aero fin coils, 4 
pipes deep, 18 pipes high 81” x 26”; 1 
80 ton Buffalo fan 33” x 42” delivery 20,- 
000 C.F.M.; 3 new American coils model 
20300. BOVAL REALTY CO., 312 38th 
Street, Union City, New Jersey. 


AIR CONDITIONING unit 15 ton York 
having 3 self contained 5 ton compres- 
sors; compressors can be operated for 
5 or 10 ton or all three for full capacity. 
Factory rebuilt, excellent condition. Very 
cheap. Other equipment also available. 
MAJESTIC REFRIGERATOR, 625 Bway., 
N. Y¥. 12. 


DISTRIBUTORS WANTED: New non- 
competitive self-contained refrigerated 
display case for eating establishments. 
Portable counter model unit with fluores- 
cent fixture. All stainless steel construc- 
tion. Choice territories available. This is 
a proven money making item for eating 
establishment operators. LERN, INC., 9 
South Francisco Avenue, Chicago 12, 
Illinois. 

AIR CONDITIONING & refrigeration en- 
gineer, for layout work, experienced or 
with good background of education. Young 
man preferred. No selling. Write, or con- 
tact before 9 A.M. or after 4 P.M. Phone 
50464; Home CH-10876. DON WILLIAMS 
CORPORATION, 1006 Hall St. S. E., Grand 
Rapids, Mich. 


PRODUCT ENGINEER. Large nationally 
knovn refrigeration and air conditioning 
marufacturer in East needs product en- 
gin er with previous experience in de- 
Sign of self-contained air ‘conditioning 
uni'», sizes 3 to 15 horsepower. Will re- 
Sty! line, expand and continually de- 
velo) package unit for more effective 
mar ifacture. Reports directly to chief 
eng:\eer and in charge of engineering of 
this product. Write BOX 3877, Air Con- 
diti ning & Refrigeration News, giving 
resu ne of experience, education and 
Sala - expected. 


CHI1°F ENGINEER. Large nationally 
kno n refrigeration & air conditioning 
Man facturer in East has position open 
for xperienced engineer to head depart- 
men Executive and technical abilities es- 
Sent | to direct designs of self-contained 
alr « nditioning units, air handling equip- 
men condensers, coils, large size con- 
€ns 1g units, and related refrigeration 
*qui nent. Write BOX 3878, Air Condi- 
& Refrigeration News, giving 
resuy.e of experience, education and 
expected. 


MAN FACTURER’S REPRESENTATIVE 
With nerchandising experience, to set up 
Sellin organization and dealers in Mich- 
‘gan or exclusive line of self-contained 
‘olin: and heating equipment. Excellent 
<bPor- unity to make $12,000 or more with 
Stab’. shed agency of nationally known 


FOR SALE—Standard makes-new her- 
metic units-static & fan-cooled cond. \%- 
%, %, %. %. Open units %, %. Relays 
and overload protectors. Driers, T.X.V. 
valves, pressure controls, belts, fittings. 
Water-cooling coils for carbonated water. 
Send for your lists and prices on our 
many other parts and supplies at great 
savings. Sold on money back guarantee. 
WALTER W. STARR, 2833 Lincoln, Chi- 
cago, Ill. 


NATIONALLY KNOWN manufacturer 
must dispose of entire inventory of new 
earbonators to make room for critical 
government work. These top quality ma- 
chines feature capacitor motors, stainless 
steel carbonating tanks and piston type 
pumps. Will sell any number of units. 
Each is guaranteed. Large discount. BOX 
3884, Air Conditioning & Refrigeration 
News. 


BUSINESS OPPORTUNITIES 


FOR SALE: Well established commercial 
refrigeration business located in Central 
Florida and handling only national known 
brands. Easy terms can be arranged. BOX 
3850, Air Conditioning & Refrigeration 
News. 


ESTABLISHED AIR conditioning busi- 
ness in hvuttest middle west territory, 
medium large city with 23 high potential 
counties. Excellent location and lease, 
many fine prospects for 1952. I do not 
need the money, so little cash is needed. 
Buy this profitable business with your 
credit. Priced to sell quickly as owner has 
other interest. Give your financial stand- 
ing and credit in first letter to BOX 3873. 
Air Conditioning & Refrigeration News. 


MISCELLANEOUS 


HERMETICALLY SEALED units remanu- 
factured. One year warranty. Norge all 
models, Hotpoint, G. E. (bottom units), 
$49.50. Coldspot, Frigidaire, Westinghouse, 
Crosley, Kelvinator, to and including % 
H.P., $45.00. Other models priced on re- 
quest. We pay incoming freight. Return 
shipment forwarded C.0.D. NORD HER- 
METIC CO., 1701 San Leandro Blvd., San 
Leandro, California. < 


that someday, some little boy or girl 
might be trapped in it. But when my 
little girls did get caught there, I 
didn’t . give that refrigerator a 
thought until it was too late.” 

Cut out the following and send it 
to your local newspaper. If it is the 
means of saving one child, it is well 
worth your trouble. 


SAVE A CHILD: IT MAY BE 
YOUR OWN! 


“Almost every week some child in 
the United States dies of suffocation 
in an old abandoned or temporarily 
unused refrigerator. According to the 
law of averages, some newspaper, 
perhaps this one this time, this week, 
or next, will carry a story, probably 
on the front page, of a child who 
was missed by its parents and later 
found dead in an old icebox in their 
own garage, basement, or back yard, 
or that of a neighbor. 

“There will probably be a picture 
of the pitiable body of the child, sur- 
rounded by sympathetic neighbors 
listening to the dazed mother explain 
that little Betty was playing with 
other children, but that she kept an 
eye on her occasionally; that finally 
she missed the child and started to 
find her; that the hunt became more 
frantic as an hour or two went by, 
until finally someone opened the old 
refrigerator out in the garage, put 
there some weeks before when it was 
replaced with a new one. 

“One of the playmates will tell 
how they were playing ‘“hide-and- 
seek” and Betty hid in the old ice- 
box and one of the other children 
closed the door for her. They did not 
realize that the outside latch cannot 
be operated from the inside, and that 
no amount of pushing from the inside 
will open the door, once it is latched. 
Nor did they realize that refrigera- 
tors are built to be practically air- 
tight, so that in use there is no leak- 
age of hot air to the cold foods. 

“Instead of an upright refrigerator, 
it may be a chest type freezer, or an 
old trunk, whose lid snaps tightly 
locked when the lid is dropped closed. 
There may be more than one child in- 
side. There have been more cases in 
which two children were suffocated 
than just one child, and there have 
been several cases in which three 
children have been found crammed 
tightly into the small space. 

“All this could have been easily 
prevented. The solution is simple: 
just remove the hinges or the latches, 
or even better, both the hinges and 
the latches; then the trapped children 
can push the door open. 

“Let’s not have this story appear 
in this paper! If you have an old 
death-trap on your premises,—-in the 
garage, back yard, basement, attic, 
barn, or elsewhere, get the hardware 
off it now, before a tragedy hits your 
children or some of the neighbor's 
children. If you see an old refrigera- 
tor, trunk, or other potential hazard, 
report it to the police, this paper, or 
to some local refrigeration society or 
association. In~some cities, parent- 
teacher and civic clubs have become 
interested. 

“But whoever does it, see that 
those latches or hinges are removed! 
We do not want that kind of story 
to appear in this paper.” 


JUST ASK US! 


Turn to “What’s New” Page for 
useful information on new products 


—— 


1 to 

10 to 49 copies 

50 or more copies 

Mail your order now along with your 
check to: Am Conorrioninc & Rernic- 


eration News, 450 


West Fort Sr., 
Deraorr 26, Mics. ° 


OPS Order Covers 
Resale of Industrial 
Steel and Iron 


WASHINGTON, D. C.—The Office 
of Price Stabilization has issued a 
ceiling price regulation for resellers 
of a wide range of industrial iron 
and steel products to eliminate 
exorbitant “middle man” profits that 
have been reported within the in- 
dustry. 

Ceiling Price Regulation 98 is ef- 
fective Dec. 16, 1951, except that for 
certain warehouse resellers who must 
determine ceiling prices under sec- 
tions 11(b) (2) and 12(b)(2) the ef- 
fective date is Dec. 31, 1951. 

Resellers covered by the regulation 
include a warehouse, distributor, 
wholesaler, jobber, dealer, merchant, 
broker, consumer, or any person who 
acts as an intermediary in connection 
with a resale or otherwise of the 
products or services covered by the 
regulation. 

The regulation does not cover 
direct sales by producing mills. Pro- 
ducing mill prices are covered either 
by the General Ceiling Price Regula- 
tion (GCPR), or by voluntary agree- 
ment between OPS and producing 
mills to maintain prices prevailing on 
Jan. 15, 1951. 

OPS officials pointed out that the 
regulation is designed to establish 
resellers’ ceiling prices at normal 
levels of distribution and thus pre- 
vent so-called gray market opera- 
tions, maldistribution, and the pyra- 
miding of prices and markups 
through multiple sales, finder’s fees, 
and other devious methods of sell- 
ing through other than normal chan- 
nels of distribution. 

The over-all net result will be to 
limit or lower the cost of these prod- 
ucts to the ultimate consumer, OPS 
officials said. 

While most steel warehouses and 
jobbers did not raise prices abnor- 
mally beyond their increased costs 
prior to the issuance of the Gen- 
eral Ceiling Price Regulation 
(GCPR), some warehouses as well 
as a large number of brokers and 
speculative resellers pushed their 
prices to abnormal levels’ which 
were frozen under GCPR. 

These abnormal GCPR prices 
were used in many cases by new re- 
sellers as the prices of their most 
“closely competitive seller’ in estab- 
lishing their ceiling prices under 


General Ceiling Price Regulation. 
Accordingly, experience has shown 
that prices under GCPR set up a 
highly distorted pattern that resulted 
in excessive prices which fell most 
heavily on the small consumer, who, 
of necessity must purchase his re- 
quirements from such resellers in a 
market restricted by short supply. 

The regulation is designed to cor- 
rect this situation. 

A so-called finder who does not 
purchase and resell but merely acts 
as an intermediary may not add any 
fee to the ceiling price established 
by the regulation. ; 

If a person buys material from a 
holder of excess stock and resells it 
without putting it through a ware- 
housing operation, his ceiling price 
is limited to a markup of 20% over 
the applicable ceiling price of the 
holder of the excess stock, or the 
actual price charged by the holder 
of the excess stock, whichever is 
lower. 


Frigidaire Will Sponsor 
Pulitzer Playhouse on TV 


DAYTON — Pulitzer Prize Play- 
house, an hour long dramatic series 
on TV, makes its season’s debut on 
the ABC-TV network Wednesday, 
Dec. 19, under the sponsorship of 
Frigidaire Div., General Motors Corp. 
The program will be telecast 10 to 
11 p.m. Eastern Standard Time. 

The “Playhouse” will present out- 
standing plays and dramatizations by 
Pulitzer Prize winning authors, and 
will feature top performers of stage, 
screen, and TV. 

Placing this top-flight dramatic 
show in this particular time spot 
gives television viewers another 
choice of fine drama each week since 
the Pulitzer Playhouse will alternace 
on many of the same stations with 
the Celanese Theater which started 
its season several weeks ago. 

The very nature of the Pulitzer 
Prize connection assures the presen- 
tation of the finest plays, dramatiza- 
tions of best seller books, and news 
stories. Thus, many of Broadway’s 
greatest hits will be available only 
to this program. 

The first presentation will be 
Thornton Wilder’s prize winning play, 
“The Skin of Our Teeth,” a comic 
salute to the human race, starring 
Thomas Mitchell, Peggy Wood, Nina 
Foch, and Mildred Natwick, plus an 
all-star supporting cast. 
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readers will testify. 
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brisk, interesting style .. . 


goods more profitably. 


1! Send (1) @ne Foot in the Door, $3.00 


HOW TO SELL YOUR SALESMEN 
ON SELLING... 


ONE FOOT IN THE DOOR 
by George F. Taubeneck 


The first humorous book on merchandising. You will 
laugh—learn—profit while you relax with this popular 
book for businessmen. 400 entertaining, laugh-provoking 
Immensely enjoyable, as thousands 


A best-selling “la $300 


THE MARSHAL’S BATON 
by George F. Taubeneck 


is another important book by George F. 
Taubeneck—an “advanced course” in sales manage- 
ment as a follow-up to his immensely popular One 
Foot in the Door. 
America’s top sales-minded executives. Received en- 
thusiastically by industrial executives everywhere—a 
valuable addition to every 
library. 600 big pages...o..cccccscccecses 


— JUST OFF THE PRESS — 
And Now—Brand New—“The Appliance Dealer’s Handbook” 


BOTH FEET ON THE GROUND 
by George F. Taubeneck 


The greatest book on appliance merchandising ever written. 
with a wealth of “case histories” showing you 
HOW —a Chicago Dealer secures prospects for pennies each—25% of 
the salesmen of a large appliance house sell 75% of the electric ranges — 
a 65-year-young firm sells 400 refrigerators a year without an outside 
salesman —to build a profitable service business simply managed . . . 
many, many more solid, tested, and proven ideas to help you sell more 
Over 600 pages crammed with sales and 
management ideas you can use TODAY! 


= = = = CLIP THIS NOW! MAIL TODAY! = = = = = 
f CONJURE HOUSE. DIVISION, Business News: Publishing Co. 


The distilled wisdom of 29 of 


Written in 


and 


eT 


$595 


© The Marshal’s Baton, $5.00 


O Both Feet on the Ground, $5.95. [ Check enclosed [) Bill me. 


™% 
i 
450 West Fort Street, Detroit 26, Michigan ' 
| 
¥ 


ee 


< — rie 
) ee Paul Reed | 
- 
eee = 
| x a 
lis 
E on 
it a) we 
A 
ion = 
51 | | 
" ae 
51 
as SAE STRESS ——— 
- ee 
an = 
jat- 
ist- 
the 
the 
up- | 
of ee aerate 
the ee | 
aid preemie a eae | 
aid | | 
otal ae 
fier cos 
ww ae. ss Po 3 
up- ee ak 
ing 2 = Be 
= — | er A ER 4 
ICT PS 
ew- i. 
947, | } 7. ge 
i ee 
| p 
] | | Po _— 
| a | 
ae 
rie | me ant os 5. 
inti- NT a a me Pe - 
lon- ee — USE 
ding —— Se ns 2 Pes — aang 
—_ —_— 8s 
thin a 
thin — ea ' 
pper a ae 
a a 
aced “Ege se ai j 
= | , ee, - panto 
id ja- a x sci 
valls , af ra » Sie 7 
cent Lo a ia al 
L 4 > 4 
| | la : a 
| , 
—— —_— EE CE AT RN AA oe ne a * * * , an 
eet > aos woe + eee Se 
fF 7 
ee es 
EE a = 4 
hs 
| sect ee at 
| you = . 
#- ~ for TH ae 
| they Ae ‘ 
| so Here creeze® : 
ou 4 4 Home in Bee a 
| % 495 cations se ees 
| 33 pecifi meets ae 
| i = Ss nandy ae : 
| e ret fOr Le 
| oe pookra from tS Fes 
Soe prin jssule F 
| . whee f a 
- Order copies now for all your men 
pe | ec ncn 0b bh ens ds dd cebecNe cbs ede nccce chal | SS 
= | liom mm ee oe eee eee es Sgt 
4 
F ¥. ' ‘= ‘ , 4 - ad tou F fa : he ‘ a es al ; ae ae i fi : ve , wes . - ae : . - rm : Q : , Z : ~~ 5 | F 


AIR CONDITIONING & REFRIGERATION NEWS, DECEMBER 17, 1951 


Kelvinator Model EA 


Kelvinator Line - - 


(Concluded from Page 1, Column 4) 


food compartment is kept cool by 
refrigerating tubes in the walls, and 
by a special metal plate called the 
“humidiplate” which also controls 
moisture and defrosts automatically. 

There are two 11-cu. ft. models, 
one with magic cycle defrosting. 
Both have fullswidth frozen food 
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Kelvinator Model MA 


are equipped with door shelves for 
storage of smaller, less-perishable 
items. The 12 also features a butter- 
keeper, which is optional equipment 
on the 8 to 11-cu. ft. sizes. 

Such standard features as crispers, 
adjustable shelves, meat trays, and 


extra tall-bottle space are found in 
a variety of combinations. 

Prices include manufacturer’s five- 
year warranty on the Polarsphere 
sealed refrigerating mechanism. 

Refrigerator models and suggested 
retail prices follow: 
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Uniflow Soft Drink Dispenser 


frigeration is supplied by a %-hp. 


Uniflow Dispenser - - 


Servel sealed condensing unit. 


chests. Model Storage Capacity Distinctive Features Price 
Three models in the 8 to 9-cu. ft. MT 12 cu. ft. Two-door, full-length cold, $499.95 _ Market for the soft drink dispenser 
size offer a choice of full-width or separate freezer, “humidiplate” (Concluded from Page 1, Column 4) is seen in soda fountains, concessions, 
side freezer chests, and full-width MA 11 cu. ft. “Magic cycle” defrosting, full- 409.95 drinks, plus plain soda and ice water. ace tracks, delicatessens, hospitals, 
freezer with magic cycle automatic length cold, cross-top freezer Capacity is claimed to be large taverns, factories, resorts, railroad 
defrosting. For special use where MH 11.6 cu. ft. Full-length cold, cross-top freezer 369.95 enough to meet any peak period and bus stations, roadside stands, 
space is at a premium are two 7-cu. EA 8 cu. ft. “Magic cycle” defrosting, cross- 344.95 | Which might be encountered and pro- _hotels, theaters, and stores. 
ft. models with side or full-width top freezer vides a long, continuous draw at a Models will be available in a two- 
freezer chest. EH 8.3 cu. ft Cross-top freezer 299.95 low temperature. faucet dispenser type with or with- 
The 7, 11, and 12-cu. ft. sizes all ES 9 cu. ft Side evaporator 269.95 Incorporated in the dispenser is a out syrup cabinet; and a one-faucet 
employ the cold-clear-to-the-floor de- NH 7.4 OB. TF Full-length cold, cross-top freezer 259.95 Liquid Carbonic carbonator and the dispenser type with or without syrup 
sign. All models 8 cu. ft. and larger NS 7.6 cu. ft Full-length cold, side evaporator 229.95 necessary cooling components. Re- cabinet. 
Admiral-Norge Deal - - *59 Restaurant Show ToBe|L EA DING THE WAY THE YEAR “ROUND 


(Concluded from Page 1, Column 5) 


tributor organization. Siragusa hopes 
to keep it intact, along with the 
home office force, it is said. 

However, some difficulty may be 
encountered there. Norge distributors 
have been arriving in Chicago this 
‘week on almost every train, and 
many of them are seriously con- 
‘cerned about the situation. Cancella- 
‘tion of Norge advertising programs 
—ordered last week—does not set 
‘well with them, nor does the uncer- 
tainty over their future status. 

Unless the transaction is completed 
‘swiftly, and interrupted operations 
resumed almost without a hitch, a 
number of Norge’s ace distributors 
have confided that they may shop 
‘around for new affiliations. 


NEW PRODUCTS? 


Turn to “What’s New” Page for 
useful information on new products. 
Use Key No. for fastest service. 


In Chicago May 5 to 9 


CHICAGO—Plans for making the 
1952 National Restaurant Show “the 
most colorful and informative ever 
staged for the industry” were dis- 
cussed at the recent annual meeting 
of the National Restaurant Exposi- 
tion Committee. The show will be 
held May 5-9 at Chicago’s Navy Pier. 


Auto Accident - - 


(Concluded from Page 1, Column 2) 


of the other car were not seriously 
injured. 

Hardie, 30 years old, had been with 
Ansul for more than four years, and 
was a district manager in the Kansas 
City territory. Plouff had been ac- 
companying him on a swing about 
the territory. Following funeral serv- 
ices in Kansas City Dec. 10, burial 
was in Binghamton, N. Y. Hardie 
is survived by his wife and daughter. 


GET EXTRA CAPACITY 
at NO EXTRA COST! 
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EXTRA VALUE FEATURES! 


Vv Extra absorption capacity with no increase in 
size or cost. 


Protects system with three graduated screens 
on outlet side. 


Special dispersion plate and 120 mesh screen 
on inlet assures maximum drying action. 
Hydrogen brazed, all-steel bodies, tested to 
3000 pound gauge. 

Approved by the Underwriters’ Laboratories. 
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BUSH...THE YEAR ‘ROUND LINE 


Autumn, winter, spring and summer, there’s a Bush unit to handle the 
heating or cooling requirements for product or comfort. Air Handling units 
and Comfort Conditioners to take the “dog” out of the summer days; Unit 
Coolers and Product Coolers, Evaporative Condensers and Cooling Towers 
for year ’round use; water and steam coils, convectors, finned pipe radiation 
and baseboard convectors offer a fall and winter line for industrial and 
domestic heating; condensers, special coils and other heat transfer products 
all combine to offer the smart businessman a year ’round profit line. 


Investigate this opportunity now by contacting the nearest Bush Represen- 
tative or write the factory direct. 


Complete catalogs containing valuable engineering 
data and specifications available upon request. 


Bush Manufacturing Company’ 


WEST HARTFORD 10, CONNECTICUT 
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